Scheme of M.Phil. (Commerce) CBCS 
w.e.f. Academic Session 2017-18
The syllabi for M.Phil. (Commerce) CBCS has been revised w.e.f. 2017-18 session. The paper Research Methodology and Statistical Methods is compulsory paper and carries Total 100 marks (External-80, Internal-20). There shall be three optional theory papers (syllabi enclosed) out of which every student is required to offer one paper. Each optional paper carries 100 marks (External-80, Internal-20).  There is no change in the syllabi of these papers. The scheme of Examination with credit score is as follows: 
Course Symbol: C denotes ‘Compulsory’, E ‘Elective’ and OE ‘Open Elective’
	M.Phil. (Commerce)


	Course Code
	C/E/ OE
	Title of Course
	Total Marks
	Ext. Marks
	Int. Marks
	Hrs
	Credits 

(L/T/P)

	
	
	
	
	
	
	Lect.
	Tutorial
	Total
	

	A1
	C
	Research Methodology & Statistical Methods
	100
	80
	20
	4
	–
	4
	4

	Paper (i)
(OR)
	E

	Contemporary Accounting & Finance
	100
	80
	20
	4
	–
	4
	4

	Paper (ii)
(OR)
	E
	Contemporary Human Resource Management
	100
	80
	20
	4
	–
	4
	4

	Paper (iii)
	E
	Advanced Marketing
	100
	80
	20
	4
	–
	4
	4

	
	C
	Seminar (Research Methodology & Statistical Methods)*
	50
	–
	50
	2
	–
	2
	2

	
	C
	Seminar (Optional Subject) *
	50
	–
	50
	2
	–
	2
	2

	
	C
	Dissertation
	Grade
	–
	–
	–
	–
	–
	–

	
	
	Total
	300
	160
	140
	12
	–
	12
	12


*To be conducted by Committee of 2/3 teachers of the Department. 
In addition to the above, every student shall submit a Dissertation and shall also appear in Viva-voce Examination on the same. 

The Scheme of M.Phil. (Commerce) CBCS shall be regulated by the Amendments/Additions to various Clauses of the Ordinance – Master of Philosophy (M.Phil.) Examination (Annual System) appearing at pages 565-571 of K.U. Cal. Vol. II, 2014 as per Annexure pages (1-12) of Agenda w.e.f. the Session 2017-18 as per meeting of Academic Council held on 09.01.2018.
M. Phil (Commerce)
Course A1 RESEARCH METHODOLOGY AND STATISTICAL METHODS

External Marks: 80

                                                                                                                Internal Marks: 20

                                                                                                          Time: 3 Hours

Note: The paper setter will set eight questions and the candidates are required to attempt any five questions. All questions will carry equal marks. 

Scientific research/approach: meaning and process, place of logic in scientific research; Hypothesis; types, source and characteristics of usable hypothesis; formulation of a research problem; Research in business: definition, significance and limitations.

Research design: meaning, purpose and principles, formulative and explorative, descriptive and experimental research designs.

Survey based research: data collection, questionnaire and interview methods, Analysis and interpretation of data; Report writing; Sampling and sampling methods; precision and accuracy of sample based research.

Statistical estimation, interval and point estimation; Chi-square test and T-test.

Analysis of Variance: One way and two way, factor analysis; regression analysis, Data analysis using software packages-excel, SPSS.

REFERENCES:

1. Saravanavel P- Research Methodology, Kitab Mahal, Allahabad.

2. Donald R. Cooper and Pamela S. Schindkler- Business Research Methods, Tata McGraw Hill, New Delhi.

3. Sharma R.D. Research methods in Social Science, National Book Organizations, New Delhi.

4. Kothari C.R. : Research Methodology, Wiley Eastern Ltd. New Delhi.

5. Francis J. Rummer & Wesley C. Balline, Research Methodology in Business, Harper & Row, New York.

6. Sharma K. R., Research Methodology, National Publishing House, Jaipur.

7. Hooda, R.P., Statistics for Business And Economics, Vikas Publishing., New Delhi.

M.Phil (Commerce)
Paper (i) CONTEMPORARY ACCOUNTING AND FINANCE
External Marks: 80
Internal Marks: 20

Time: 3 Hours

Note: The paper setter will set eight questions and the candidates are required to attempt any five questions. All questions will carry equal marks. 

Review of Accounting Theory: Meaning, Nature and Approaches to the Development of Accounting Theory. Accounting Standards: Need, Importance, Formulation of International Accounting Standards and Accounting Standards in India. Disclosure Practices; Social Reporting. Corporate Governance and Business Ethics. 

Finance Function: Nature, scope and objectives; Time value of money, Risk and return. Capital Budgeting: Process  and Risk Analysis, Mergers Takeovers and Restructuring: Meaning, Nature and Types, Takeover Process and Models. Legal, Tax and Accounting Issues in Mergers and Acquisitions. International Mergers and Restructuring. 

Investment Function: Meaning, Nature, Objectives, Avenues, Process and Constraints; Risk and Return, Systemic and Unsystematic Risk & Efficient Market Hypothesis: Theory and Evidence. Securities Markets: Primary Market; Secondary Market. Regulation of Indian Securities Market. CAPM and APT, Single Index Model, Options and Futures, Portfolio Performance Measurement and Evaluation; Decomposition of Portfolio Performance on Selectivity and Timing. 

REFERENCES 

1. Arulanandam, M.A. and Raman, K.S.: Advanced Accountancy, Himalya Publishing House, Delhi. 

2. Shukla M.C. and Grewal, T.S.: Advanced Accounts, S. Chand and Co. Delhi. 

3. Porwal, L.S. : Accounting Theory, Tata McGraw Hill, New Delhi.

4. Hendriksen, E.S.: Accounting Theory, Richard D. Irwin, Inc. 

5. Chandra, Prasanna: Financial Management, Tata McGraw Hill, Delhi.

6. Verma J.C.: Corporate Mergers, Amalgamations and Takeovers, Bharat Pub. House, New Delhi.

7. Clark, James Fransis: Investment-Analysis & Management McGraw Hill (Int. Edition).

8. Fisher, Donald E. and Ronald, J. Jordan: Security Analysis and Portfolio Management, Prentice Hall, Delhi.

M.Phil (Commerce)

Paper (ii) CONTEMPORARY HUMAN RESOURCE MANAGEMENT 

External Marks: 80

Internal Marks: 20

Time: 3 Hours

Note: The paper setter will set eight questions and the candidates are required to attempt any five questions. All questions will carry equal marks. 

Human Resource Management- meaning, objectives and scope; Functions and role of human resource manager; Emerging issues and challenges in human resource management; Strategic human resource management; Human resource strategies and cultural compatibility; Human resource planning; Potential appraisal and succession planning; Job design; Redesign of work systems; Outsourcing human resource management; Managing employee separation. 

Human Resource Development- meaning, goals and sub-systems; Assessment and Development centers; Employee empowerment; Total quality management and quality of work life; Job satisfaction; Stress management; Ethical issues in human resource development. 

Management of employees in service organizations; Human resource issues in virtual organizations; International human resource management. 

Reference: 

1. Ivancevich, J.M., Human Resource Management, Tata McGraw Hill, New Delhi. 

2. Pattanayak, B., Human Resource Management, Prentice Hall of India, New Delhi. 

3. Aswathappa, K., Human Resource Management, Tata McGraw Hill, New Delhi. 

4. Snell, S. and Bohlander, G., Human Resource Management, Thomson, South-Western, New Delhi. 
M.Phil (Commerce)

Paper (iii) ADVANCE MARKETING

External Marks: 80

Internal Marks: 20

Time: 3 Hours

Note: The paper setter will set right questions and the candidates are required to attempt any five questions. All questions will carry equal marks. 

Defining Marketing for the New Age 

Marketing Theory: need, sources and status 

Gathering Information and Scanning the Environment 

Conducting Marketing Research and Forecasting Demand 

Analysing and Selecting Markets 

Developing Marketing Strategies and Plans 

Dealing with Competition 

Global Markets and Marketing: EPRG, influence of environment, entry methods

Analysing and Developing Marketing Mix for Local and Global Markets 

Brand Equity: understanding, building, measuring and managing 

Marketing Implementation, Evaluation and Control 

Managing a Holistic Marketing Organization 
Socially Responsible Marketing 

Marketing and the Information Economy

Applications of Marketing: service sector, retail and rural sector 

REFERENCES: 
· Baker, Michael J., Marketing: Theory and Practice (Ed.) Mc Millan Business 

· Kotler and Keller, Marketing Management, Prentice Hall of India

· Etzel , Michael J., Bruice J Walker, William J Stanton and Ajay Pandit, Marketing Concept and Cases, McGraw Hill Publications. 
· Lancaster, Geoff and Lasteer Massingham, Esstentials of Marketing, McGraw Hill Publications. 

· Pride, William M and O C Ferral, Marketing, Houghton Mifflin Co.

· Orville Walker, Jean-Claude Larreche, John Mullins, Harper Boyd, Marketing Strategy, McGraw Hill Publication. 
