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  C 41 1   EN TE RP RE NE UR SH IP  D EV EL OP ME NT            1        1   10 0. 00  

 

  C 42 1   EN TE RP RE NE UR SH IP                      8 68      8 08    9 3. 00  

 

  C 42 2   CO RP .S OC .R ES PO NS IB IL IT Y &S US T        7 90      7 53    9 5. 00 

 

  C 42 3   RE SE AR CH  R EP OR T&  C OM PR EH EN SI V        8 19      7 30    8 9. 00  

 

  B A6 1   TI ME  S ER IE S DA TA  A NA LY SI S              1        1   10 0. 00  

 

  B A6 2   AP PL IE D MU LT I VA RI AN T AN AL YS I          1        1   10 0. 00  

 

  B A6 4   PR ED IC TI VE  A NA LY SI S FO R BU SS .         24       22    9 1. 00  

 

  B A6 5   DA TA  A NA LY SI S US IN G PY TH ON             24       23    9 5. 00  

 

  B A6 6   IO T & BI G DA TA                          1        1   10 0. 00  

 

  F M6 1   FI NA NC IA L EN GI NE ER IN G                 69       42    6 0. 0 0 

 

  F M6 2   PR OJ EC T PL AN NI NG  &  M AN AG EM EN T        2 50      2 32    9 2. 00  

 

  F M6 3   BE HA VI OR AL  F IN AN CE                    2 97      2 47    8 3. 00  

 

  F M6 4   PO RT FO LI O MA NA GE ME NT                  3 36      2 95    8 7. 00  

 

  F M6 5   IN SU RA NC E & RI SK  M AN AG EM EN T          3 73      3 52    9 4. 00 

 

  F M6 6   PR IV AT E EQ UI TY  &  W EA LT H MA NA G        1 38      1 19    8 6. 00  

 

  H R6 1   GR OU P DY NA MI CS  &  L EA DE RS HI P E        3 96      3 73    9 4. 00  

 

  H R6 2   ST RA TE GI C HU MA N RE SO UR CE  M AN A        2 80      2 51    8 9. 00  

 

  H R6 3   CR OS S CU LT UR AL  &  G LO BA L HR M          2 53      2 26    8 9. 00  

 

  H R6 4   CO UN SE LL IN G ME NT OR IN G&  N EG OT I        1 49      1 36    9 1. 00  

 

  H R6 5   CH AN GE  M GT .&  O RG AN IS AT IO NA L D        4 43      3 95    8 9. 00  

 

  H R6 6   CO MP ET EN CY  M AP PI NG  &  A SS ES SM E        1 71      1 62    9 4. 00 

 

  I B6 1   IN TE RN AT IO NA L FI NA NC IA L MA RK E          8        6    7 5. 00  

 

  I B6 2   IN TE RN AT IO NA L MA RK ET IN G               28       24    8 5. 00  

 

  I B6 3   IN TE RN AT IO NA L FI NA NC IA L MA NA G          4        4   10 0. 00  
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  I B6 5   CR OS S- CU LT UR AL  &  G LO BA L MA NA G         74       71    9 5. 00  

 

  I T6 1   DA TA  M IN IN G FO R BU SI NE SS  D EC I          7        7   10 0. 00  

 

  I T6 2   SO FT WA RE  E NG IN EE RI NG                    4        3    7 5. 00  

 

  I T6 3   E- BU SI NE SS  F IN AN CI AL  M OD EL IN G          1        1   10 0. 00  
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  I T6 4   IN TE RN ET  &  W EB  D ES IG NI NG               11       11   10 0. 00  

 

  I T6 5   E- CO MM ER CE                             14       14   10 0. 00 

 

  I T6 6   IN FO RM AT IO N SE CU RI TY  &  C YB ER            9        9   10 0. 00  

 

  M M6 1   IN TE RN AT IO NA L MA RK ET IN G              3 96      3 71    9 3. 00  

 

  M M6 2   BU SI NE SS  M AR KE TI NG                    1 98      1 84    9 2. 00  

 

  M M6 3   SE RV IC E MA RK ET IN G                    5 59      4 98    8 9. 00  

 

  M M6 4   ST RA TE GI C MA RK ET IN G                  2 06      1 79    8 6. 00  

 

  M M6 5   RU RA L & AG RI BU SI NE SS  M AR KE TI N         71       64    9 0. 00  

 

  M M6 6   RE TA IL  &  M AL L MA NA GE ME NT              1 90      1 77    9 3. 00 

 

  P M6 1   AP PL IE D OP ER AT IO NS  R ES EA RC H            3              . 00  

 

  P M6 2   GO AL  P RO GR AM MI NG  I N MA NA GE ME N          2        1    5 0. 00  

 

  P M6 3   TR AN SP OR TA TI ON  M AN AG EM EN T              3        2    6 6. 00  

 

  P M6 5   R & D MA NA GE ME NT                        1        1   10 0. 00 

 

  P M6 6   PR OG RA MM E MA NA GE ME NT                    1        1   10 0. 00  
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