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Kurukshetra University, Kurukshetra
Scheme of Examination for Postgraduate Programme Master of Tourism & Travel Management

as pcr NEP 2020 Curriculum and Credit Frrmework for Postgraduate Programmes
(CBCS LOCF) with effect from the session 2024-25 (in phased manner)

Framework-2 Scheme-S

Internal
Assessment
Marks

End Term
Examination
Marks

Credits Contmt hours per week
L: Lecture
P: Practical
T: Tutorial

Total
Marks

llxaminati
on hours

Total(,

Course Code Nomenclalure of course Theory (T)/
Practical (P)

Total L T P

CC-I
M24-TTM- t0 t

4 0 0 4 -30 70
Tourism Business

T 100 3

C,C-2 4 0 0 4 30 t04 r00 ,

CC.3
M24-TTM-103

4 0 4 30 70
Tourism Geography

'T 4 r00 l

CC.4
M24-TTM- 104

4 0 0 1 30 70
Tourism Economics

.t'
4 t00 3

CC-5
M24-t'l M- t05

4 0 0 4 30 70Information &
Communication
Technologies in Tourism

T 4 r00 3

0 0 4 30 70
M24-T r-M- r06

Principles & Practices of
Management

t' 4 4 100 l

4 0 0 4 30 70M24-TTM- I 07 Organisational Behaviour
and Development

'l' 4 100 3

M24- 11'M- 108 4 0 0 4 30 70Sof't Skills fbr 'I'ourism

Professionals
T t00 3
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26 3100704 300 044TTourism Planning and

PolicyM24-TTM-301CC.I I

3100704 300 044,f
Major Tourism Destinations
of lndiaM24- rTM-302CC- I2

t00 3704 300 044T
Tourist BehaviourM24-TrM-303

100 370300 44 04TSports TourismM24-TTM-304

3r00703044 04TCross Culture ManagementM24-TTM-305

3t00'704 300 044.I
Tour Guiding and

lnterpretation
M24-1'TM-306
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e any
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370300 44 04T
Hotel ManagementM24-T1'M-307

10010300 44 04TTravel WritingM24-TTM-308

3100700 0 444Custonrer RelationshiP
Management

M24-T'rM-309

t00 370300 44 04,I
Logistics ManagenrentM24-TTM-310
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4(choos
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one)

100 370300 44 04T
Research EthicsM24-TTM-31 i

)10070300 44 04'THuman Resource
Management in Tourism

M24-TTM-3 l2

r00 370l00 44 04TProject ManagementM24-TTM-3 l3

3100704 300 044TRevenue ManagementM24-TTM-314
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Totd marksEnd term cr:rm mtlrksIntcrnal Assessment mnrksCourse Crcdil
50J..Sl52

1007030{

Tahlc-2: Coursc composition- Thcory + Prtctical

Totirl marksPrnctic:dTheoryCourse Crcdit

Inlcmtrl Asscssment mnrlis End lerm c\am mnrksF,nd term eram marktIntemirl A$scssmcnt mrrlitTheory +Pructicil

50l5Izltl0t+l
50l5l52+0

t0020l0502ll3+l

1007$30

10030 70NANA0+J
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Tablc-l
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Program Learnine Outcomes (PLOs) for PG Prosram (Master itr Tourism and Travel

PLO-2: General Skills Acquire the general skills required for performing and accomplishing the tasks as

expected to be done by a skilled professional in the fields of Tourism and Travel

ent.

Know constitutional, humanistic, moral and ethical values, and intellectual

property rights to become a soholar/professional with ingrained values in

expanding knowledge for the society, and to avoid unethical practices such as

fabrication, falsification or misrepresentation of data or committing plagiarism.

8

Master Degree in Tourism and Travel ManagementPLOs
After the completion of Master degrte in Tourism and Travel Management

the student will be able to:
Demonstrate the fundamental and advanced knowledge of the subject and

understanding of recent developments and issues, including methods and

techni related to the Tourism and Travel

PLO-I: Knowledge and
Understand ing

Demonstrate the learning of advanced cognitive technical/professional skills
rcquirc<i ior compieting thc spccialized tasks rclaicd io thc profcssion and ior
conducting and analyzing the relevant research tasks indifferent domains of the

Tourism and Trar el Management

PLO-3: Technical/
rrorcs5lonal 5KllIs

Effcctively communicate the attaincd skills of tlre Tourism and Travel Managemott

in well-structured and productive manner to the society at large.

PLO-4: Communication
cLiIa

Apply the acquired knowledge and skills to the problems in the subject are4 and to

identif, and analyze the issues where the attained knowledge and skills can be

applied by carrying out research investigations to formulate evidence-based

solutions to complex and unpredictable problems associated *ith the field of
Tourism and Travel ent or otherwise.

PLO-5: Application of
Krowledge and Skills

Attain the capabilify of critical thinking iii irrtrai intet-disciplinary areas of the

Tourism and Travel Management enabling to formulate, synthesize, and articulate

issues for designing of research proposals, testing h)'potheses, and drawing

inferences based on the analysis.

PLO-6: Critical thinliing
and Research Aptitude

PLO-7: Constitutional.

Humanistio, Moral Values

and Ethics

To exercise personal responsibiliry for the outputs of own work as well as of
group/team and for managing complex and challenging work(s) that requires

neVstrategic approaches.

Attain the knowledge and skills required for increasin[-mployment potential,

adapting to the Ilrture work and responding to the rapidly changing demands ofthe
employers/industry/society witlr time.

PLO-8:

Capabilities/qualities and

mindset

PLO-9:

Employability andjob-

ready skills

lAl
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