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Management I'roccss & Orsanizational Behaviou r (CC-l) with 4 Credits

Session:2021-25

A (2 YearsName of Pro c

irstSemester
anagement Process and Organizational BehaviourName of the Course

24-MBA-l0lCourse Code
c-tCourse T e

0-499Level ofthe course
onePrc-re )uisite lor the course (if
LO l0l .l: Understand evolution and basic concepts

of management.
LO l0l .2: Understand the behavioral dynamics in

an organizational setting.
LO 101.3: Understand individual behaviour like

personality, attitude, emotions.
' perception and leaming and apply this

knowledge in PeoPle management at
, workplace.

CLO 101.4: Apply the understanding of group

dyrramics and its imPortance in
isational develo nlent.o

Course Learning Outcomes (CLO)
After completing this course, the leamer will be

able to:

TotalTutorialTheo
+IJ

Credits

IIr weekTeachins Hours
i0030lnternal Assessment Marks
7070 0End Term Exam Marks
1000100Max. Marks

I hoursExamination 'f ime
Part B- Contents of the Coursc

will set 9 questions asking two questions from each unit and

ne compulsory question by taking course leaming outcomes (CLOs) into considerati

uestion (Question No. I ) will consist at least 4 parts covering entire syllabus. The exam

o attempt 5 questions, selecting one question from each unit and the compulsory question. All questions

ill c c ual marks

nstructions for Pa er- Setter: The examiner
on. The compulsory
inee will be required

To tcs
l5Management: Meaning. Nature, Significance: Evolut

Management Thought: Managerial Processes, Principles, Functions,

Roles olManager; Contemporary Management Issues and Challenges.

Guidelines for Managerial Excellence in Contemporary business

environment.

ion of

l5II Planning (Strategies, Decision Making and MBO). Organizing
(Organizational Design and Structure), Staffing (HR Functions),
Directing (Leadership. Motivation and Communication) and

Controllin Control Measures
III Organisational Behaviour: Concept, nature, conceptual foundations,

anisational Behaviour, disciHistory of Or bute to theIines co

3 Thco +l'[ut ria I

4

l3:
Chairoerson
UniversitY khool ol Managetnettt

Kurukshetra UniversltV'
KURUKSHETRA.156119'

Contact Hours
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I
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I

Part A - Introduction

flnit



field of OB. Contemporary challenges & opportun

Understanding and Managing lndividual Behavior: Personality;
ities for OB.

Perce tion. Attitude, Emotions & timotional hrtelli ence.
15Understanding and Managing Croup Processes-

Group Dynamics; Power & Politics at work, Organizational Culture;

Leaming Organizations and Organizational Learning. Organizational

Interpersonal and

Chan e; or izational Develo ment

IV

60Total Contact llou rs

ested Evaluation N'lethodsSu
End Term Examination: 70lnternal Asse ssment: 30

7030 ,. Theon':Thco
5o Class Partici atron:
10o Seminar/ resentation/assi ent/ uilclass test etc.

Written Examination

. Mid-Term Exam
Part C-Learnin Resources

Recommended Books/e-resources/LMS:
l. Robbins, S.P.. Coulter, M., Femandez. A. (2019). Management. Pearson Education India, New

Delhi.
2. Weihrich, H., Camice M.V.. Koontz. H. (2019). Management: A Global and Entrepreneurial

Perspective. McGraw Hill, New Delhi.
3. Jonei. G.R.. & George J.M. (2021). Contemporary Monagement. McGraw Hill, New Delhi'

4. Dafi. R.L. (2016). The Nau, Era of Munagement. Cengage India, Noida.

5. Mullins. J.L. (2013). Monagement and Organizational Behavior. Pearson Education' New Delhi.

6. Sroner. J.A.F., Freeman, R.E.. & Gilbert, D.R. (2018). Management. Pearson Education. New

Delhi.
7. Koontz. H.. & Weihrich. H. (2015). Essenlials of Management. McGraw-Hill. New Delhi.

8. Chandan, J.S. (1997). Management L'oncepts and Straregies. Vikas Publishing House. New Delhi

hairperson
University School ol Management

Kurukshetra UniversitV
KURUKSHETRA.136119,
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Session:2024-25

Part A - Introduction
MBA (2 YearsName ol Programme
FirstSemester
Managerial Economics

A-10M2Course Code
( L-lCourse T pe
400-499Level of the course

business ne a rand case studies ofthe firms
Pre-r ituisite for the course

managerial decision making, (e1a1d.'
types;f demand and demand elasticity'

CLO 102.2: to make students understand the concept
of utility, consumer equilibrium and

demand estimation and forecasting.
To make them understand the production
and Cost behavior of a firm.
io help stud"nrs analyze the firm's decision

-itinb in dilferent sftuations arising lrom
di ffere-nt ntarket slructures and compettli ve
pressures, pricing decisions and assess the
ii.,iiro-ecohomi."variables impacting fi rm's

d the nature ofCLO 102. I : To make students understan

decisions

LO 102.3:

LO 102.4:

Course Learning Outcomes
After completing this course, the learner will

be able to:

(cLo)

TotalTutorialTheo
.1IJ

Credits

.+IJr weekTeaching Hours
t00i0Internal Assessment Nlarks
70070End Term Exam Marks
1000100Max. Marks

3 hoursExamination Time
Part B- Contents of the Course

l'rotb

frosti

irc LUllls m t]eSrte otlkAS n oestlu no SSE 9ee amx ne qhTcS ctt r qr-cPart ctru o snn
hT eljrad IIotol1 oC SInLC OsLIo mtco ESean] II ( )oC /seultb taknL)

g
LI SeS ono C!- nlo udn )qr\p

hI cbr-rit sStle reoc errnSr+asctasl') SL)c partoNo llStLlctS oIIucSOul111 oqrvp
cdit tl Irun tIracnrnoueenoSC ec I.lI'ISoeLI q)er u redeb qanrx nee q

u it ark11.1 Scsue t no StrS 11outi SOlno
Contact HourslcsTIinit

Nature and Scope of Managerial Economics. Marginal and Incremental

analysis. Understanding demand- anil demand function: Law of
demand, Etasticity of demand and its significance in Managerial

decision-making

)
Consumer Equilibrium- Cardinal utility analysis; Law of diminishing

marginal utility and equi-marginal utility. lndilference curve approach;

Prici. income and substitution effeqts; Essentials ofdemand estimation

and forecasting. l

l
Theory of Production: Productioh

d eir a licabili
LawIirnctior.r.

rti on

of dirninishittg

returns. variableretums. rncreasln

ll

'
6

lqr
itairPerscn(

UniversitY School of Plsnagement

Kr-irukshetra UniversitY,
A"Ki]RUKSHETR

41 a_l

Manaserial Economics (CC-2) rvith 4 Cred.its (3 Theorv +l Tutorial)

I

to attempt
rvil I

I

I

Name of the Course



Cost Analysis: Types of cost, shofi
cconomics and diseconomies of scale

run and long run cost curves,

fe
rt-e mpe

kMar te struC ure Ts S fo rma etkype tlucS ureS and he r ature r1P cs,
dan uo u eted rm natp t)n nu erd c 0cp t o monon. po von.t no S c contpo no dan ope o Pr c n Spo v tr tea ES and tac sc

n1la1 o S em ASype urel11 ne and con ro
ota ontact ou

Su tiCS tcd Eya ua on Met oh sd
nternal Assessment: 30I

End Term Examination:70Theory
30 Theo ry: 70a C ASS carti 1.)opa
5

inar/ riS m re nSC a oilp ll SS tl Li cz/gnmen tISS CS eq c 10
-Term Exam:r Mid

15

Wri tten Examination

ResourcesPa rt C Lca rn n

S.K. (2005). Managerial Economics. pearsonlndia. New

' |:';?tr".D. 
(2014). Manctgeriar Econrmics in clobar Economy. oxford Higher Education, Ner.r,

Recom mendid Books/e-resourc cs/LMS:
l: Ahuja. H.L-(2011). Mon zlc.s.'S. Chand & Company pvt.-Ltd.apYtal-Econo
2. Dwivedi, D.N. (201S) . Managerial Economics. Vikas publishing House, New Delhi3. Mehta. P.L. (2016) Managerial Economlc^i. Sultan Chand & Sons, New Delhi4. Peterson, C.H., Lew is. W.C., & Jain.

Delhi

Chairperson
University School of Management

Kuruksheti-a UniversitV,
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Statistics for Business Decisi ons (CC-3) with { Credits (3 Theorv +I Tutorial)

Session:2024-25

Part A - Introduction
MBA (2 earsName of Programme
FirstSemester
Statistics for Business DecisionsNanre of the Course
M2,+-MUA-103eourse Code
CC-3Course Type
.+00-.+99Level of the course

oltePre- ifuisile for Ihe co urse
CLO 103.1: Understand the measures o

, tendencY and disPersion.
CLO 103.2: Understand the significance of sampling in

the statistical data collection and
applications in business decision-making.

CLO 103.3: Understand the application ofcorrelation
and regression analysis in business
decision-making.

CLO 103.4: Understand the application ol statistical

f central

tests fbr decision-makin

Course Learning Outcomes (CLO)
After completing this course. the leamer will be

able to:

TotalTutorial1-l.reor1
.lIJ

Credits

1IJIeaching Hours per week
i0030Internal Assessment Marks
70070End Term Exam Marks
1000100Max. Marks

3 hoursExamination Time
I'art B- Contents of the Course

il e ual marks

fromri fo ll set
ng] ou

eac

atcc LIIr l.tl danCSLI t1o Sask n ot\\Suf NSo9cTh \an]e NC r qr S tc et reP :l rlsII rut C n0 s r
oC nl soulhTera onoc ns dSo tlt o r\LCoc cn.) S pCO SCur earn )est no b tak tl (()c lI Sul o LIeI] r) qp

u r rlICbehT e 1I]CCxanlSLInr1 e11 retr S bIt q
S + o ecusc0 S a t ae )'no eLI S o Nn oeu S pafis)o

m u SOh un an thd cou S on or ltlectl no eeSE pa() t enl 5 11g qp

Contact HoursTo lcstlnit
Statistics-Meaning. reasons for learning slatistics. types o

methodsl Sources ol data - Primary data sources and secondary data

sources: Classitication. Tabulation and Presentation ol Data. Measures

ol Central Tendency: Arithmetic Mean. Geometric Mean' Harmonic

Mean, Median, Mode, Quartiles and Percentiles; Measures of

f statistical

Dis rsion: Ran e, Mean Deviation, Standard Deviation and Variatton.

Fundamentals of Probability: Definition, concepts, rules, pro

tree diagram and Bayes' Theorem. Sampling: Reasons of sample survey'
bability

o ulation ameters and sam methodsle statistics and sam lin

pe

ib
tfi B

fooeC cifi enl) a anlffS llc t1eS S o11C CCrrco at Ito lta gS.C pv
tlorre llC L)I{ankandan armScP narso SrKaat t1ooC trc

S t1ocrSoI11 d()S1 l.)no S re gresS u n1S SSSlc on ltal S grcsIle p)
5 f0hodcMt.lF IEo ScaSUS SnetnSSrc on coc C eredaneII 5

nt S rc esn tl1 S
'l'

dlln oC n.)SSen Ans i.lo as t.l T en.)F IEc

8

'l q3

ff'lHi'lHl'r, Manasement

i6'j;$f'-ufllil:ig

questions. question. All questions uill 
I

I



Statistical lnt'erence: HYPo

parametric tests. analYsis of
thesis testing using parametric and non-

variance and chi-square test. Data analysis

the Microsofi Excel and the SPSS.usrl1
OUo ntactota

Su cstcd Evaluation Mcthods
End Term Examination: 70

I nternal Assessment: 30
70,> Theorv:30Theorv

5o Class Participation:
l0nl rl izlu c ASSiis enml'l a on]Se nar gn qprese
l5

Written Examination

o Mid-Term Exam:
ourcesPart C-Learnin R

Recommended Books/e-resources/LMS:
. Elhance, D.N., Elhance, V., & Aggarwal, B.M. (2017). Fundamentals o/ statistics. Kitab Mahal

. Srivastava, T.N., & Rego. S. (20i7). S/a/i.t tics for Managema'?'' Mccraw Hill'
Gupta, S.C. (2018). Fuittamental of 'gtatisrics. Himalaya Publishing House'

Sharma. J. K. (2010). Fundamentals Businiss Statislics' Pearson Publication'

Levine. R.1., Rubin, D.S., Siddiqui, M.S., & Rastogi, s. (2017). statistics for Management- Pearson

Publication.
5

(iu 2021 . Staristical Merhods. Su]tan Chand & Sons.

ChairPerson
University School of Managemen

Kurukshetra UniversitY,
KURUKSHETRA-156119.
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Business Co m m unication (( c-{) rr ith ,l Credits (3 Theory +l Tutorial)

Session:2021-23

l'art A - Introduction
2 YearsBAName of Programme

lrstSemester
usiness CommunicationName olthe Course
24- -104ourse co e
c-1Course Ty
00-'+99Level of the course
oneifPre- uisite for the course

LO 104.2: Get insights into body language and
mannerisms

LO 104.3: lmprove their writing skills and Write
effective professional documents

LO 104.4: Present and share your ideas with confidence
lna fessional sett

ication andLO 104.1 : Enhance their commun
presentation skills

Course Leaming Outcomes (CL
After completing this course, the learner will

be able to:

o)

TotalTutorialTheory
-1IJ

Credits

1IJTeaching Hours per week
30030Irrternal Assessment Marks
70070End Term Exam Marks
1000100Max. Marks

Examination Time
Part B- Contents of the Coursc

fo ltr')1 uhsLlc no froSk ll wotCSu t I.)o assSC IcTh \ al.n CI ql]Sr- e ct rL' qno s r ilPnI trs cu t
lt1co u SoThSoLCetr-) S ryuo conr lt p)eaoc rseu (NS Cd r nCObSe 1',](Jum u SOocno ed qrvp

\\lc bexe ant nLIab S
'rh

he t1t er SS en1l,+ast art coha ate c vgllL) N o pc t1o LI sU a nouescoe n1 ll oSt.I ant d I.rhli mo cea u p qryse CC nn5 uo trS () Sred o ttil em Iu p q(l
Lli:t m kalr SeS1',) Ceu 5 o

Contact
Hours

[]nit Topics

usiness Communication: Understanding commu

ommunication channels, communication barriers, The importance of effective

ommunication at workplaces. and c6mmunication networks in organizations.

nication process.

xpression Eye Contacts ,Tips for f-p.g,Y#

Gestures. Postures. Facialna cePc t1iI ll ersooC mn.)o l1uno erba pp,qlran

Non-Verbal Communication

ores. Summaries. Presentation feedback. and writing Resumes. writing job
Reports, ProPosals. Emails, Pressritten Business Communication: Writing

pplication letters.

Cll;,irParscl'l
UniversitY Schcol oi l4inagr:tncr

Kurukshelra UniversitV,
KURUKSHETRA.156119'1vf

10
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ntation skills. Difference between

bate, Group Discussion. Interview Skills,

ion, Panel Discussion, andGroup Discuss

n tactTota u

ted Evaluation cthodsSu
End Term Examination: 70Intcrnal Assessment: 30

70-r0 ,-'l'hco; Theory
5o Class Partici lon
t0o Seminar/ sentatior/assignmenV uilclass test etc.:

Written Examination

15o Mid-Temr Exam:
ResourcesPart C-Learnin

iley India.
Mitra, B.K. (2023). Personuliq Developmenr anJ So[r Ski/is' Oxford Press

faia, S., & Agrawal, S. (2015). Business Communicarion' Wiley lndia'

Rao, M.S. (20i3). sol Sk// ls- Enhancing Employability' l' K' Intemational'

Sherfield, R.M., Montgomery. R.J., & Iioody. i.C. fZbOS). Cornerstone: Developing Soft Skills.

earson lndia

/.1Max1s.skl Approae gr4oli
s)lorljs rces/LuBoed ks/o e-ec0 n1nl dcn

Pe onuD1hL' o 1t'ttleI t1,1 t1 ts01 5sharmS )a.CG Sl l.rauhan.

a,
f,?#ilUil.'''r Manasement

ffiiili!filf'Hlx%iiu:

1qe
11
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Session: 2021-25

Part A - I ntroduction

BA (2 YearsName of Programme

rrstSenrester

Business Eco-S stem and EnvironmentName of the Course

24-MBA-105Course Code
'c-5Course Type

00-499Level of the course

Business Newspaper in Hand ofAll Tutees on Daily

ASIS

Pre-requisite for the course (i f ary)

LO I 05. I : To make students un

environmental factors Influencing Business

LO 105.2: To make students comprehend Business

EcosYStem.

LO 105.3: To make Students understand currenl
'dynamics and future outlook of Indian

business environment.
LO 105.4: To make students assess how domestic

and global Policies are shaPing uP

environment lor business.

dcrstand lariousCourse Learning Outcomes
After completing this course, the leamer will be

able to:

(cLo)

'fotalTutorialTheory
1I

Credits

4lTeaching Hours per week
lL)030lntemal Assessment Marks
70070End Term Exam Marks
1000100Max. Marks '3 hoursEramination l ime

Part B- Co tents of the Course

fo
ki

iner r.{ill. set 9
corrrsd learnin
consist at least

iro

LIh I1n.)tio ceaSue ot1 SnoIIkiSaS oNSuc qxall')t.]ttee r elh qSrcI)r art cu t no ssn
cthdsl IAe t t1ooC nl.) otLC SC)u oC en.) S ( )IItabnoeLI sSOul 9oc n1o eI) qryp

m nTh xe iIS a u5bll lrecnCS veno-+ vtIS t1 oNo partOestl n LI )lIo LI (] u (ary Llp
onCSuche mo LI SOh t.l an tdt1'I u qr)n LI Sc t n() p

S ec n ou S o lta cn] )bc u to qred pt qreq
I questions will carry equal marks

Contact
Hours

TopicsLIn it

usiness environment- Nature' Scope and Components' Global and Indian

lo

rb

t-ac

tenII rnroSCS 1leblan us t1lt l)d1.1 cu cnIII eC Sn')ll nc aor ne orCma
danue SSSnd dnd II cs rt LIadna5r her l-) u pEnC urc phi S L[1 repl

b el'l fn nd a.S eII CSSSuber ruC tLlll nofL) I-) oI]reatC onalh en eg
t.I dln ata otl nSt'l ndata oIEbI US Se Sncrv e o

15
Current business fundamentals in India-

* Indian GDP- constituents and ils wlh rate at no

1\l',-
12

;X'iX,:ff U[.l'' ruirr*Ee'ne'rt

lYftililiHi-'ili5,iii1:

Busincss Eco-Svstem and Environment (CC-S) rvith 4 Credits

. (3 Theorv +l Tutorial)

ls I



stages with special emphasis on recenl tren
* Indian trade-direction and balance oftrade

since independence with special emphasis on recent trends'
* FDI inflows in lndia - prominent sectors and recent trends'
* Inflation- trends and impact on lndian business in recent times'

ds

ic Indi lnasoslr cilh baloestri Sdn LI+ Most d
l5

make in lndia and Atamanirbhar Bharat.
* Foti.y framework for PSUs and small scaleindustries in India' Role of

PSUs and small scale industries in India with recent policies towards

them such as disinvestment'
+ Fiscal and monetarY Policies
* Indian trade policy and institutional infrastructure for export

promotion in India.

e Susb ,l Sed dl1 ane ro ankc tiamnd an po
ofe eb rd 5ancc adc dn ne eyndS cn easeh SI1f a ZA o1 pedn sLI p
ktiZa ondn alustrll1e Sll t ilS cllecIto ecLln usd trar ou p

15
Global scenario and Indian business-
* [mpact of recent global happenings such as ryars, global economic

scenario etc. on Indian business.
* WTO provisions and their itnpact on lndian business ,-^
* lmpaci of other intemational organizations like IMF, IFC' lJnido and

world bank on lndian businesses.
* Regional economic groupings like BRICS, SAARC. EU

and their influence on lndian business.
otal 0ur0 nta ct

i aluation McthodsSuggestc

Entl Tcrm Examination: 70
I ntcrnal Assessment: 30

7030 2 Thcoz Theory
)o Class Parlicipation:
l0izl cctc Sas esltlen TI() ASn/ Snar se 11re taS 11tc qgnnlp

Written Examination

15o Mid-Term Exam
Part C-Learning Resources

Recommended Books/e-resources/LMS:
* Datr, G.. & Nag, B. (2024). Ddtt & Sund'huram's Indian Economy' S'Chand'
* Puri. V.K.. Misra, S.K., & Garg, B. QOi3). In(tian Economy' Himalaya Publication
* Economic Sruvey, The Govemment of India Publication
* The Indian Economic Journal. Sage Publication.
* Economic Times, The Times GrouP.
* The Hindu Business Line, The Hindu Grou

atrperson
University School of Manageinent

Kurukshetra University,
KURUKSHETPA-t t"" ' -'

S.

:a:\6
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vsis (DEC-l ) rvith ;l Credits (3 Ths6rv al Tu torial)
Financial Statements and Anal

Session:2021-25

Part A - Introduction
BA (2 Years)Name of Programme

lrst

inancial Statements and AnalYsisName of the Course

24-MBA-106Course Code
EC-ICourse Type
00-499Level of the course
oneil anPre-re uisite lor the course

and analysis of fi nancialstatements'
LO 106.3: Understind the concept of Marginal costing

and ResPonsibilitY Accounting'
LO I 06.4: Know the preparation of Budgets and its

licationsa

c Sr1c1lS aul cSo i prtn NS pevD e o pooL 06 I ghp
uo 1l I)ell oS accIe hncdan q

t IIoLtl IEn o edS Sdrstan he p paranU de2 poL 60

Course Learning Outcomes
After completing this course, the leamer will be

able to:

(cLo)

TotalTutorialTheory
.+I

Credits

1ITeaching Hours per week i00i0lntemaI Assessment Marks
70070End Term Exam Marks
1000100Max. Marks

3 hoursLxamination Timc
Part B- Contents of the Course

e ual marks.

lrotb

tio

duh alrnlS1.) enl accu trS ok n woto Sl.I ASe 9 uestert1 qr t' eh examr S ttc e (l
sn Pr :lsII rt cu lot

LI ()5eTh n1CO()tl noc sn dera r)o pLC So 1noc e11.) Sl1 ou ( )uo l's earnkta n cbestu onoc I11 TL oS11 vp qr)
redtLlIeben chT exe amS bJ Ils qtIell eI"1 s () e nceit t anSoC Sn S LI voN pn ucS oneLI oS )a

LI St 11o snooS eu strn.tco unil d c qhnt ca unhs on o qryn one uceS ecNS()111 l u S qa() e gqp

Contact
Hours

lcsTopUnit

an information system' Indian Accounting Standards

ccounting: meaning. branches. princi es. concefts and conventions.

1b alna11M :t eIIkis l.)() al\,{f) T I)c ()c tlImor cC SScc Ltl',lo nc p
tul-I ltC oc

C eISc pe

inancial statements: elements. preparation o

eponing: reporting practices. IFRSI FinancitiFitatement analysis: meaning'

ignificance. and the analytical tools: Ratio analysis. Du Pont analysis' Cash

ow analysis

f financial statements; Financial

erfbrmance budgeting

1l

ll
fi

nbtn 0uS S conanalnBd reakroP anso o urllcCoc trnSnal ggr
oS Irk\\'oualt ctianr1.t c lt0 CuB d e t) peelD al h ept o uln pgrproarg

de anudbbaseZero- ng.rld ex b+e gx alledAS re Ltb cd budgelsdu et M

II

Chairperson
University Schcol of Minaqement

Kurukshetra UniversitY.
KURUKSHETRA. 156'i'C'.1Yl

L4

Semester
I

I

I

I

Financial Accounting and Management Accounting,

i



esponsibility accounting and segmenta : rneaning. tYPes; Transfer
i
temporary lssues lnricing: objectives. transfer pricing methods: Con

unting: HR accounting and the Life Cycle Costing

Ianall'sis

ontact ouTo
Su ti set}I dhou :l noled at

End Term Examination: 10
Internal Assessment: 30

1030 ,r Thcorv:i Theory
5o Class Participation:
10prese rl testS cetzlul C ASetlnlo SSatan trn.)Se nilr qgnm

Written Examination

. Mid-Term Exam:
llesourcesPart C-Learnin

rces/LMS:
f - a-ftfo"f,unt, K A. (2006). Accounting: Text and Cases' McGraw Hill'

S,it". E.f ., & Swain' rr4.n. (ZOt O). AccountinS: Conceprs and applications'

Recommended Books/e-resou
. Anthony, R. N.. Hawkins. D

. Albrecht. W.S.. Stice. J.D..

1l) o.f
Ma

Tert
7'eItIan

l-ee arnCc ngnga
nth S eS uo1l(' Aal C''F, nunL'n (: ngP002MP werso )&B E (eseedN

HGractn Ma L't1 oa uLlU e ng00) 1E w .(rc enN o )&HR. (0 r{iracC.t(: M('antl OSnA olln0
,)

71n AKN,I haerc cFD ( )FI kinsaR NIIrhoAn ) HaG rc.lu .l N4dot1 (sbrO n1e-Yt1.1 ()c t1l1 t1 L')0 7K.alJ P& 11.2 K

'/'
,/,,/

15

1f"

I

M.Y..

I

Publication.l

Garrison.



Session:2021'25

Part A - lntroduction

BA (2 Years)Name of Programme

lrstSemester

enl l narName of the Course

24-MBA-107Course Code

SeminarCourse Type

00-499Level ol the course

oncPre-requisite lor the course (if any)

107.2:To enhance the communication and

nresentalion skills of the sludents so that

ih.1 .- express their ideas confidentll

LO

with others.

iheories and issues
t and develop the
the environmental

h nco ce tS1al.rS CdnU d r poL 07C
a ene111anMSSBf neSuo

analytical skills to assess

and industrial Parameters

Course Learning Outcomes
After completing this course.

be able to:

(cLo)
the learner will

SeminarCredits

Teaching Hours per week

lnternal Assessment Marks

50End Term Exam Marks

50Mar. Marks

I hourExamination Time

r:fo

tl

tloslT1 CI'l1\E ilnternalb ht eod t'lbc111 narf ch )Sol1oE a uam enEr afct no stns ur
teThcI.l1 tnartDht eIoc epLllrCofftitSd dc bS cdeae fS )ntrileh pa

nI ltar11 oce xaeva o\.1()tr nl\anl na

t1-
hair[rerson

I hriversity Schccl of Managemenl

l.i.rrr ll.ciot"a UniVersitV,
; , .-: ',1.1

I

I
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usiness Decisions (CC-6) rvith 4 Credits (3 Theorv *1()Dtinlization Models for B

Session:2021-25

Part A - lntroduction
MBA 2 YearsName of Programme

SecondSemester
Optimization Models for Business Decisions

Name of the Course
24-M A-201Course Code
c-6Course Type
00-499Level of the course
Noneif anPre- uisite for the course

Problems and solutions'
LO 201.2: 

'Understand the application of transportation'
assignment and qutuing models in business

world.
CLO 201.3: Understand the techniques ofProject

Management and Markov Processes'
LO 201 .4: Undeitand decision making under certainty'

ndustrial and
ramming

ulation of i
linear prog

loc nI1 :9 dan l.rU d ro 0t_ t1

e1n ASS broI,tsb n CS p

uncertain

Course Learning Outcomes
After completing this course,

be able to

(cLo)
the leamer will

TotalTutorialTheorl'
-+IJ

Credits

I
1er keeoH ursc

-f
Ca h l1 p

300i0lnternal Assessnlent Marks
70070End Term Exam Marks
1000100Max. Marks

3 hoursExamination Time
Part B- Contcnts of the Course

quf<r tl
dnu IIt Jn.l cea hfro1-I -soo LI strerlS o SI] askc I L,5 qLlt') rean.lextt re Ther SeilPo sn rsn rt cu t \ouloc IIl1 heTSn d ()era r)oclt o pLC Sot oc cn.t Srn oLl )Iu cs eaoCtak I1 ngS on bso uoc n1 ultc _vqryp r deIEbe tteeIIe\e AITILISb Th qn re S ai1n L--+ Slt o ccI AScnCO S S aN paeII S on ocu S () l-l )a NSeu s ooIIeLI Stn.l LI SOd h ca () qhC nLI qantiI'I llto eir r"vLlc o pn noecL'Sno Sm qao t C

a

pt 5 questi
ual marks.

Contact HoursTopicsUnit
perations Research: History. meanlng.

nd applications in business orgianisations Linear programmtng:

eaning, structure. scope and application areas'

f'eatures. models, sco

rob cn.]cn SSna an bd r.rsf dlt SUo pa llL)oF urmr f:IIT)m l1o
anh alcu I1L)diII I oSb n.) s rapst1 byofnC prop gramm

1l eS llll SnaSt1 treS )')Sd Duax ethn') o5 en1 vp

Lin

rogramming Problems

esrrhL)b N0 1lLI onSb e vc LISal1n1b cronortatt)nrit S pp
don hI\,1ct()mat1of xSd oh lll-)odSo Mt e ppeasL Crno er

1ltb do ann eM thS l' LI od bM c tDbmal odIStedn )op
bb I-I1SerollSol p() tLi t) ASl1S gruneodheI1 eNlS onpp

Hungarian method. Waiting I ine 4pg!el,s1 !4rqdqct IO r)' o

Chairperson
University khool of Management

Kr-rrukshetra Universitv,
136i19-l {2-
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ueues, standard terminologies. pure birth-and-death model,

M/l and M/M/c models

Project Management: Using a networ

heduling a project with PERT/CPM and considering time-cos

rade-offs. Deterministic and probabilistic inventory control

odels. Markov processes: lntroduction to stochastic process

inologies. Markov process, transition probabilities, and simpl

usiness applications.

k to visually displaY a Project

osterior probabilities and Bayesian analysis. drd decision trees

heory of games: Games with pure strategies and mixed strategies

ule of dominance and solution of games without saddle point

imulation: Meaning. process. types. advantages, limitations

der uncertainty and riskcision theory: Decision making un

pplications

ontact Houot :l
estcd Evaluation McthoSu ds

End Term Examination: 70Internal Assessment: 30
i, Theorv:30z Theory

). Class Participation
l0et S cu cz/ asntn ne IIn 3 o ASSnlnar een.I qS pres

Written Examination

l5. Mid-Term Exam:
Resou rccsI'art C-Learnin

analytics v,ith spreadsheels De Gruyter.

Hillier. F. s.. Lieberman. c. 1.. Nag. B.. & Basu. P. (2017). Introcluction to operations research. McGraw

kideapP
lla

es/LMrc Sorcs uedtl oB ks/o e-oItec Illm nc
.In1 S.Jt)S neceRDntsoeAnd )

ltaI-e rneC t] a et71t1 uc o gor cu ehLI nglt tt117 L' c c11 (tlt alt1 C, Cu1 a.q
eod' I nc t1o tl1tl d,I el1 g02CLINI soil 11 ag7)&MIt (talS TBeR dn erNr hS nanBa ak

Vohra. N. D 2017

odsTh spqflyi
L'upp')

Hi

eh t)t htI t1 e\'on1 c/L' g0SJ ut11 II,\B meR 02(
a L dhS ers nda PI1 bl-lilcM n1t1o cl11c7ha ho e ('u

TAT taa cM G111eLI11u t'lc(' t1lht1 t al

Hill Education.
Powell. S. G., & Baker. K
Shamra. J. K. (2009). OPe

hairperson
Universily School of M,rnagemer
Kurukshetra UniversitV,
( URUKS HSTRA - 1 3 6.'.-1 9.
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olo {CC-7)rlith{Credi ts( 3 Theon' +l Tutorial )Business Rescarch Mcthod

Session: 2021'25

Part A - Introduction
BA 2 YearsName of Programme

econdSemester
usiness Research MethodologYName of the Course
24-MBA-202Course C ode
c-7Course T
00-499Level of the course

SPSS Soft \\areifPre-re uisite for the course

making
LO 202.2: Formulate research problem and develop an

understanding of various major research

designs.

LO 202.3: Determine various data sources and to

design data collection tools.

LO 202.4: Enable familiarity with advanced analysis

techniques with practical application in

Lo 202. | : Appreciate the

empowering t
value of research as an

ool for business decision-

software like SPSS

Course Leaming Outcomes (

After completing this course' the leamer will be

able to:

cLo)

TotalTutorialTheory
.+I

Credits

lI-lr weekTeaching Hours
300i0Intemal Assessment Marks
700End Term Exam Marks
10001 0Max. Marks

3 hoursExamination lime
Part n- Crintents..of the Course

lrofo ti

lio

u tltIenl ilc ho NSLI ScSil kiSue n(] Sse ql.lgm en reTh \e alr qsr- cctt€Pr arut ct no ssn eno I.rTn derat1to ocL(l Socut llro Sanl oC ( )LIo CIScak t1 ngbtiS n()eLISOul cmCOen )od qryp
11 ecth ee ant\ba] Sut1e t re S\:eCO nfl-+ artsS a 5c l1o S eatNt1 o p

t.t u Se t)tl )eu oSnl LI s{) (aqp r\
(-)tl l1SO CSLIoc m ult an thd el'11 hAC u qr)pSI nO1.) t')o e uSE ec11sSue o qat ent 5cI LI 1d obe p qq

Skarual ITlCu Se l1o S
Contact HoursTopicstrnit

evelopment of the Research Hypothesis' Hypothesis testing

cedure
L

ti
alrlrN CeatrM nIt arch od o\,Ih e1 oo eR e5 arcurod tlC n l"!L)1.)

no S ltaCSCAICRe AhrOP CSSCRes rca h pprf SCe archT s ovpe
cm danharc roP bf eh eR \eLI a o onoI.' rmS onll Se DS ceLIS

and P.ocest of formulating a

Resdarch Desi gn''ExPloratory'
Diag-nostic and Cqrrelational
ete S..reu.$ Design in business.

itioriMethqils.

cllnl
d

ana dltd dacS cot' a anerc S P arydd ta Sil LIoan n'sa a t) pe
noal.u tlIZ!la CArll () su ta.b ncerlil oS nC ontr

escriptive, ExPerimental'
esearch. Applications of th
peciling data and Acquis

esearch Design- Meaning
esearch Design. TyPes of

hairperson
University khocl of Management

Kurukshetra UnivQrsl('t.
KURUKSHETRA.136119,Ity
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ethod

ontrol.

d types. CommonlY used
Measurement and Sealing Fundantentals an

id Set o scalfdlt alaRe ab -vsear hc )n SCSES n USb5
SamCSD p rnganlSIN gnll SC itI1 LIS pdrre es ngonnaest gnt

danrSl.I1i Errolt Samna o Sed CITNe t7e p g
SamSSchni ue pq

s,

nl

cnF ue vSP S reclSa o lt Mean ngabT uldantI n C odiiiD a Ed ng
SueT hnd CCAII qIIL) Su nbal tL aTroC SS Llann dS n ub otr

alUS S.Anters Cor ana VSacI]
SP SuIO S )'S rhSta nalDf a gh)'

LI tSio SRetaten o I.)Pd Srcr1w tn al.lrtRS S1.t Ant ao o po

ouTota Contact
ethodsSu ested Er':rluat lon

End Term Examination: 70
I nternal Assessment: 30

10} Theo-10,, Theory
5o Class Participatton
l0ctS Se czlc ASCt11 tln uiIr, SSl1e ilt onal qem gnS pres
t5

Written Examination

o Mid-Term Exam:
ResourcesPart C-Learnin

House.
3. a;;.r. D., & Schindler. P. (2010) Business research.method* McGraw I={ill Education'

4. Kothari. c. R. (2023). nrrroirl, methoclolog)). Merhods and techniques. New Age Intemational

Publishers.

pPMor
cep

Srces/LMrc- se ouoB ks/oTNfil ne edtlcct{ o nrsot t1o eaPr n (lI danh Ae cke0 92Sh ngD& AS )KNrll\I a ho
h t1LIP b Skascnd eOS 5J {tC nodoho ohc CmRe al'c gI02 5NdII h )S& L)I) (hC ill a.

hairperson
University School of f,lanagemer^'
Kurukshetra University,
KURUKSHETRA.13611f)
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rketin Mana ement CC-8 - rvith 4 Credits 3 Theo +l Tutorial
NIa

Session:2024-25

Part A - lntroduction
MBA 2Years

Name of Prog ramme
Sec o nd

Semester
Marketing Management

Name of the Course
J') .M

odeCourse
CC-8

Course TYPe
.+00-.+99

tevel ot' lhe course
ase Studies and artic

zTSIS

ipaper on dailYles in business new
Pre-requisite for t (if any)he co urse

l-O 201.2: To understand the significance ".f 
*i*:]

reiearch. insight ofconsumer behavior and to

"tmotet 
end t=he istues and challenges

i;;;ii,.d in framing marketing stralegies'

LO 203.3: To help the students derive how the

companies get an edge over. their competitors

through its marketing practices. related to

product. brand and pricing decisions'

lliS 0an'l cd l1rhd entadurl CISl1 tSdstuakltr coIot.
k nmaroi
nandtS

fi
dllaonb tlud StrL) 0L)l' I.ll.Io nltSht 11s pTo.+

-J
l 0oI, k tlncIo n.le dthn edl1 Strer ncemeh

prominent iunctional area

management' develoPmen
philosophY of marketing'be able to

(cLo)
the learner will

Course Learning
After comPleting

Outcomes
this course.

TotalTutorial'fheorl
+I

-)

Credits

+l
-)keerrSu ct-l ot{Cil h pT s 300l0

SkarMl1 lerna 70070
SkarM\E aI11!'Tt.lE d 1000100

Max. Marks i hours
Examination l'inre

rsu CoCB-rt:lP

ual marksa

lio
sefoti ci)

sti
erts
lne

{.1

diu-luh nceilmo sl.lestLlt ok llASNS9 STtl!_ qoI1CTe iim qxThertter SeePr il 0no S Sulcru e r1.tCOsn t l.h r\11orat p
S cdoc nl)toSLC oet'llt-ln o (n1earseLIt1 coako bncu St des() Tu0c n1 Lt v rcbeen qry l1eep xe am qThlt LIb Sre See l' t'll1o vcIe Si.lS tS aoc n pN1.) oeu S oll0 O 5l1cu uS cu SIo l.)ostlcu qLI oSltrcohe qirncl ryun phacn() froueo el.tcc t nSn SCst o q5 uen1tteilo qp1

Contact Hours
Tfrnit

Environment

t:t

1b

t fo11CCcofl1ed\4 poCll crtL) ildltilot1E 1Ll pltetarkM
1o c oll I{ekt-l Itlah ct1keCst1 Marotle llInta k

n\,1 kar eno oeT l.rncnol.I rma g)

ul-l?
Urriv,

Kur
KUI1f6

2l [!['l 
t*ilr, 

Mrnascma"rt

liii!iEf-'illi,%iiu

203. I :

I

Assessment

of theContents

marketing.



Marketing Mix and STP (Segmentation;. Targeting

i;"rrti"r,igl' Marketing Research: meaning' scope

techniques.

Behaviour: meaning and imqortance' buying

buying process. fbctors influencing consumer

and
and

Consumer
motives,
behaviour.

Product and Brand decisions: concept' cl

Iine decisions. new product development

.y"t.. U.una names . packaging and label

asslfication, Product-
pro0ess, Product life
ling.

fac

te
1le

zal

Ito Sresuedrocdat.)c Seo p
S11o pll Cl'P c cepg

r ecc cturod c prlanetraSc ll pt' )cII l.) pcll tlg p
nr clncu trod sc CS ptIilona poandSehanc rganl

lntegrated Marketing Qsmmunication: Promotion-

rtiirr"ear.ni.irg, sJes promotion' pubtic relations'

Channels of distributions: Concept' types an$ factors

iif*i.g 
"tt"*.lselection' 

Recent developmBnts in

marketing.
ouontactota

ethodsSu ona u ,aEsc cdt
End Term Exam ination:70

lnternal Assessment: 30
10i Thcory:30

Theory
r Class Participation:

l0cetC Sczl ASSuneSt ni() AS rleS ta1.) gnmma narS pre

Written Examinatior.t

15
o Mid-Term Exam

ResourccsFart C-Lcarnin

Ramaswan.t
Walker. B.
Education.
Saxena. R. manMarketi2019-l emcnl. Mc(ira* Hi ll Education lndia.

cati

-\lar
ap\lu

MSes/Los rcuree-oB ks/oeddmm ncecl{ o nu oEn dorSt1 Pct11111 n(l att1rke gaMu6 g02 1t. )K& ePIet)K 1l aS et1! tu tn01 t1nke cgS&S-,
v edn LIcLIo c1',lL'ke-+00)

.I )l-Io (S tatl&.IMJ

,r.,

117

22

objectives,

5

N amakumari,
K.l. Publications.(201 8).
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Etzel.
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Cor orate F lnancc s'ith ,l C redits 3 Theo +1 Tu torialCC-9

Session:2021-25

Pirrt A - Introduction
BA(2 Years

Name of Pro amrl.lc
Sccond

Semester
orporate Finance

Name of the Course
BA-2)4-

eCourse Co
c-9

Course T pe
00-199

Level of the course
oneal.)IeStto l'eh c (of rS ttlPre

capital and capital structure concepts'

LO 204.3: Extrapolate how companies m$e {n13cial

hni

fo

SeuCCt q
tirk no r11 f capocITIdSt' al.ldn e manageU

0tl l1ZAoanrSe an1c rhS nlaedan

fiat
fb\1i

danSnII CIlewl h7.e parl pamFoL
ecc nanl'cf L)Se oIIh Ltc rpote q

ISb ta acanat1d hSanoDc e arpe40 2), pot-
0t Ioc SSu tnlnnt1t akS odecc llnallhable to:

(cLo)
the leamer will be

Course Lea
After comPl

rning Outcomes
eting this course.

TotalTutorialeorh lIJ
Credits

.t

30e kccrursL)1.) rIa he pt- 030
70Srkall MSSC snrStt-I rnilI' 070
100SkarMxE ilnlrr.llcTdEn 0100

Max. Marks
3 hours

Examinat ion Time rseuoc Ctof hn tSnoI} CilP rt tc

tbti

iI
fro

dnt ahC rlIueirn.)froo SI.)eu Stot\\'l1alS skostl l.l qI cLI5ernc qanlheTrtte e SOr\'r Se II LIr iIP ocsn l.reTc o t1C)sn rut pderanco Sn ooL SS Ccomu() c )(n.) llaurscol1 cakbo I)Sue tt redb IC)'llt u SO()cne necrv q ax t1.I qcThp USbaretl S1.1 neIt Vefl v4e tASaistoC S pa ,onoNno 011S!-u tlS u St1 t.lCLI S on(a u Se t qSOumcod he r)' qn al1hc II peaI1',lnoSe1l ut1 otiecSn SC qote r11ao
arr

pt 5 quest
ual marks Contact

HoursTopicl
Unit

lnvestment decisions: Importance' Dilt-rculties in determining cash flows'

ethods of capital budgeting and Risk analysis'

nce. Time value ol moneY'
ives of CorPorate -Finaature. ScoPe and object

iost of capital: ConcePt an

arious sources of finance:

apital Structure decisionsl Theories of capilal structure' Factors

termining capital structure

ions of cost of
of Capital.

rtance. ComPutat
ted Average Cost

d impo
Weigh

nd Long temr

Finance, Short termy. Sources ofDividend Policternal Financing and

1 f 8''' ..-' 
'

i,lffii?l'r, Marasement

hliliiElf-'ili"l!ill}:

204.1:

lcr-o :o+.a,

l
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fi deoal mcnnaatlS dalsenEsC alt.l an
hASf coe Som d1mcl.Ian Ithas t'11Cta ge:lCkir n\\'oftl1 poeManagem 1enemMl.l t1c to anagdlltt1 il rvmc eilt-lMaSIIb eeRecenma e

alcatnk\\orofnnilnc ouontactota
ethodsSu riE on:t u il5c edt ination:70Exam

lnternal Assessment: 30
70

-10 l; Theory:
Theory (

o CIass ParticiPatton: l0CSteAS Sil erl uennmSSnlo a qtan tlSCIIeS tr11 pre

Written Exam ination

. Mid-Temr Exant
llcsourcesPart C-Learnin

2. Khan, M.Y' and Jam, P'K': Financial Manugenrcnt'

3. Chandra, Financial Management 9th edn' McGraw Hill Education'

4. Hamton. John:. Financirl Decision-Makrng. Englewood Cliffs, New Jersey, Prentice Hall Inc"

rces/LMS:
no[ui"*,Vikas Publication House' 2000'Recommen

1. PandeY.

ded Books/e-resou
lM. : Financial Ma

ard1l lr1rcn5
moClnhSbuPann]acM

McGraw Hill,200l'

t /,,
q

/chairoerson
UniversitY School of Managemen'

Kurukshetra UniversltV'
(l-lPi ik:c!rtr i r'- n'a'z t' "')

1{9
24

framework.
Modelling:

t5

End Term

and Mohan, Nancy: Principles ol Financial Management' New York'1997.
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Human llesourceMa nit ment CC-10 uith 4 Credits 3 Theo +1 Tut rial

Session: 2024-25

ti noUdtroIIIArtaI)
MBA (2 Years

Name of Pro t'
econd

Semester uman Resource Managemen t
Name of the Course

24-MBA-205
Course Code

c-10
Course T

00-499
I-evel of the course

oneifeSII roceTo hte I5TIIer feP

business environment'

Lo 205.2, U;l;rstand the interlinkages among the-
"" -"" - p;;;"i fun"tiont conceming procurement of

human resources vlz human resource policy'

human resource planning' recruitment'

selection, induction and socialisation'

LO 105.3: Get the knowledge of.different.aspecl:
conceming work motivation' tralnlnlL ano

a.t"i"p*t"t' performance managemenl and

comPensation management in an

organization'
LO 205.4; G"ain knowledge of emerging HR issues

conceming employee engagemenl' unlons

and rheir role in management ol lnduslrlal

relations and ievance mana ement

fundamental
HRM in a dYnamiclun

ono uteed hIe tanSndU0oL ) foc oNSdanSncecf) pOutcomes (CLO)
this course. the leamer will be

Course Leaming
After comPleting
able to:

TotalTutorialTheorv
4

1
^,3

Credits
+i

_)

Teachin Hours Per week 30030ksarMl1tSES nleSAsmalnte 70070kar sMamIEeT rn'IllE d 1000100
Max. Marks ' .'J hours
Examination Time

el'suCotf ehotsno teC nrt1l B-P

ual marks

tio
foti

Iio

t nll dIluiICc h111llsL)ESLI tl()twnask qtrso9 eLI sSl-Iel' q\e ameThett rer- SitPr r\o sn s()LLrt cu L)C l-11nI s Tht 1todc ra pno Sn cto5oLCc111 sLIo (ltc (ar1.)erSu e nilL)cltktal-) bse otI u dTCLI o vs t-t()c l1'l beqcn )' l'l reqp xe anleThub SS Iat rer l1 enoc eafis vS -+eaS 1s atoc 11 poNno )Sttel.tt)Suc a LI SOoC rTlheand lnLur phiicn rlt5 ouneoec 11.)e qSSnstlc o5 LIe tnlto t qp

Contact Hours
To lcs

Unit l5tl i()nS(lllcLIFandCScoC tlcco pt-)earna pt.MecSOc ur genlRn1Li a1.lH so eCPRS Hdo eMRHSOo hPhl{R pRX{}Ifoltu otE oMt{R urcRe SO
t1Al'lit11 hcee t1CR halH g

I{H Sl1!-t' ASc toFda t1lann l1l)

I

L
Chairperson
University School of Managenteri

Kurukshetra UniversitY.
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25
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l5Retention of
n; Learning,

el dno anectlSSna Sbo AJDb !-So.I gn
()tc al LLloSdillll)ocd11 LIenelac n1 t.PESurcSOreanunlh

Traini and Develo ment.

II

l5
ertbManagi

S

ee rarCSAalrale l-loPe ppcll l.lrmI)ndANnSIalrpp ona LlatEboJ1nt1P anS nOCSuccda11P annl ng
nOtlcoed Itit t-Iar Sd gnRcnteemMontrSa anagn1oC pen

ScccttlISl1 Prat oaSeem oE

III

l5

and HR Ethics.
Recent Trends i

HR AnalYtics;
Artificial Intelli

Dispute & s

fetv and Health
trialatr dn SLIIrT adandl',] SoRtrladLtS11

aSoti nalC LI 2lOc pa cl-l eG r entemeettS

fo
t{R&aedMco aSenentlll:ttonlERMHIl p IiltS t.ll-lotm1a1tra STtalDI-Imc cana1n N,IaT e

Rn HnarnL cl1 chacM&c1.l

IV

60rsuHoctno tato il CT

Su Sodheton \Iu tilE :tet d
07onn t:t:lx mn-lr EeTnE d0-1nemssseAs 70Thco30i Theo

o Class Par-tici atlon
t0
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