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Session:2024'25

Part A - Introduction
GDHEMName of Programme

ISemester
ntroduction to HosPita litl lndustry

Name of the Course
24-HEM- I 0 I

Course Code
c-lCourse Type
00-499Level of the course

il anuisite for the coursePre-r

hotcls.
cirj ior 2. Dcrelop cn undcrstanding of functions'

orcantzalional stnlcturc of major dcpartments ln a hotel'

CLd 101.3: Rccognizc differcnt npe oIroonts and rts

featurcs.
CLO loi.+ Cultivate the attributes and skills required to-i.irt .iit i.riri in a hotcl. Also recognizc the latest trends

of hotel industtl'.

tional Hotel
s tt pes of

n1antcandItrN onalofCKno0L dg.C o
ouvanc ASSoCn abdt1 ha f1cllsttl n aInd

After completing this course, the learner will

be able to:

Course Leaming Outcomes (CLO)

TotalPracticalTheory
404

Credits

+0lHours per weekTeachin i00i0SkMarI) tSc meSAsal SntI efl] 700t0arksMmxaEermTndE 1000100Max. Marks
3 hourstion TimeEramlna

Uo sr etf eh Ctn oS0C tII eB-rtaP
fr hean'l cNS oCSu t ootwSa k IlS Ilo S9 eu qeSt.l1 en f qeTh aext et rr-ePrso llttS rtl Thr t l1oSn de al1 ot cooL SCESll1o tu oc )nar n (eLI Sr ek n cobt1 au St ou SOen oc m vlta odn ry qLI p ehTSLIS bante reen nS cot 4 art va ea SSlt Sco poNSe noI)u oS QuLI SOm ( hqry nd t ep aun 1nl cea hn frou Se Ono eec I)n S eSu se o q5tta emtou dr qbe ptn em e req

an1 ksrualeCSnu 5e t oAIonstueu osn1o Contact HoursTopicsUn it

fl

fi

shi

flfl

hf Soocen vn'l 11 a pndaro I)n t o I) poedn goctunI f do
Ib adot) a 9,dh oSTnb feAS ryn ud try IT e ot o pcaLon vn,odS SCbahf to eonoAS S caC

tnendendS-h b ASen SI peOwIo pstf aohLeSte vnglgu
bas S-reowna no pcred IAcdt1on aAtYl a teoH t s,

na t oSeloHcn h SEfaFn actf Scot'n tnMana ge
htotH e Sn mudn ntooCna dm eell hrso p/T

tllco ces en SSll h bS LIde pNVouo Shf Io em e oSa pex grp
eeH r at.la dIa nS arrS aIB AS S on ht eo

ecnlo n1Co ltS ac tSaCen Se nnlrt1 oGca t o S,C Sll S
nod alctarenil r tah ch S5 t')oB SaI'I nI do a,edad

INTRODUCTION TO HOTEL INDUSTRY

ffr
trchr,trtl|Elt
ruldsraeUfiddry,KulknfuI.
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3 or lrotcl chains

fi t ona sS CSf Cmar o arerfoPth eh
euo ut1BS qa,R pETHoFw oVIERVEo

ct 5 ecoEnGretudBAI o

Ma.nagement & Purchasing Dcpartmont'

;; ;;i;i; of major 
-posiiion (Room Division a,d F & B

1er d

NE TSMTED ARPET LoHTN oTC oRT I)o UN foreasaLIo ShofackBdar)ASoLlscf hooct ot1untrI od
e sz hd otnItaoIC fst ctu categorucHo fool1ssectnct1l1 o StuIErll tucSonarsaorgan

tsenrtmo denrP ctodnB& paB&Fk nouH e eS p
eIlc11anteN'larn l'lrtnb c cg

CanotNS anLII ct on
D artm ert.CCF nan pentafin1oLllS cocRn DeptaLI l1HD artnlent,ep rialatcN,IandellcD t.S&. ESalnctlMark panmrtmD ent- soC ntsLIc pa

0llfirlIDepa
Illt atrC om LIt1lCoallI

r Types of rooms
o Meal Plans (AP, MAP, CP, and EP)

o Room Status TerminologY

o Standard layout (single, double' twin' suite rooms)

. Smoking, Non-smoking & Barrier free rooms

. Room F"acilities and Room Supplies for standard rooms and

VIP guest rooms.

. Room Tariff

A rRctLtrtssGI-IEST ROOM & PUBLIC ARE

ublic Area Facilities

. Attribute to work in hotel industry
. Importance oflooking presentable & attractive

Right dressing & make-up, Hair & inner glow

Poise & Posture

Eye-Contact & bodY language

Physical fitness

er

IMPRESSION MANAGEMENT

lat

can eafpep
c AIno eo ce vcn a oor u nnuab acohc pryS eep

CettactncoerSo tu S,arb eyeon narb pen aaooB guv
S rn udhf o eloretud tust anmend eev oeStdtrenn ourontactota

Su do SetM ho llu taE adse et
0n 1aII otnlnlr xilEeTllE d03en1 tneS ssllr a sAl tn e 70; Theory:10> Theory

5
o Class Parlicipatton

10cetstc Sasu ?lem tlnSo anl Sn at qn r r SE rgneme aS p

Written Exam ination

15
o Mid-Term Exam

Part C-Learn ln
Ss/LMrceores uks e-oB oem dn dernoeR c

flill
m.dEdsUHl,htFr,*
liffiilllffil,In*C!81

t8 I

CONCEPTS.
Hotels,Hotels,Suite,hotels,

Organizatronal

Sen'icc-

front

O11-rcc.Frontand
F

departments-

diction,

Resou rces
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UGGESTED TEXTBOOKS
. Food & Beverage Training Manual- Sudhir Andrews (Tata McGraw Hill)'

e Front Offrce Training Manual- Sudhir Andrews (Tata McGraw Hill)

. Housekeeping Training Manual- Sudhir Andrews (Tata Mccraw Hill).

. Introduction 1o Tourism & Hospitality Industry - Sudhir Andrews - TATA Mc Graw Hill

UGGESTED REFERENCE BOOKS
.ManagingHospitaliryoperalions_MohinderChand,AnmolPublicationsNewDelhi'
. Hotel-Management-educational & environmental aspects-YoginderK Sharma

. Hotel, HostJ and Hospital Housekeeping - Joan C Branson & Margaret Lennox

o Introduction to Hospitality-John R. Walker University of South Florida Publisher' Prentice Hall

o Managing Front Offrce Operations - Kasavana & Brooks

[8 2.-
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Session:2024-25

Part A - Introduction
GDHEMName of Prografitme
\lISemester
vent Marketing

Name of the Course
P24-HEM- 102

Course Co de
CC-2

Course T e
00-499Level of the course

ifPre-r eSu roeh ctrt oe fu S

marketing sYStem
ito 1o, il;;alvze the relationship between market

uiJ ionrr*.t behaviour lor segmentalion and targel

service marketing Mix Strategtes

llenges due to
spitality

fy ahn cetkmarn uuend t q02LOC
hoIN neam danr1u St eh L)tOfna ureeh

itfo
t nkar

S aHr oX vn Met pkMf arSP o4arnLeJ20oL

CL
cuor d eddanfodtandn pEISeh u ngoCVD e20 4 po

be able to

(c]-o)
the learner willCourse Learning

After comPleting t
Outcomes
his course,

TotalPracticalTheo
404

Credits
I0

eekrSurn oHheT peac 30030ksrManSS emSaIn ern 70070
SarkMax mEermTnE d 100

100
Max. Marks

3 hours
emn Ta oam nxE erSlleh CoIo ttll sno etCtraP

fo

lr

hceamfrNS ootlESuotwk naS Son q9 st gueetSern qamexhT ertteSr T eh11aP ta or erdsn coNSCru t ntoSIn t oL SCm Seu ct o )n o (afnrSC ecoun oaktno bu S eThSO vu SuoC m bano e q Selrat d ryn ne tnl p vverCOSfi nga4StaeatSt poc Sl1oNonste ehn dSt oe annu Qu uhSO acemo u omq oneu Sry enp n oectSE qoNSeu tSt 5attemo qtred Dr ueben e eqam kr SmauaecsnSe t oLInSt oeuu oSm Contact [Iours
TopicsUnit

oncept and Origin of marketing

volution of Marketing and understanding the markets

ourism and HosPitalirY Marketing

ospitality & Tourism Products- Features & Design

apping the Product- Functions

ore PrinciPles of Marketing
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oncepts of Service Marketing

Forecastl markot Demand

icro & Macro Marketing Environment

R lor Tourism and Hospitality Industry

elationshiP betweeh Market and Consumer

arket Research

rket Segmentation

argeting and Market Positioning

nternal Marketing

onsumer Behaviour

uyer Decision making Process

ospitality product marketing strategles

Iace: Concept ol Hospitality Distribution' Distribution

nagement of Channels

c., Con"ept of price & pricing, lactors affecting hospitality pricing'

romotion: Concept of Promotion

romotion for Hospitality Product, Advertising' Personnel Selling' Sale

romotion, Pubtic Relation and Imporlant Promotion tools i

P's of Marketing

&Promotion Mix, DeveloPin

le
cufodP t,t &H So atofoC n p vor ud tc cept

eL C cctut dPIOn1 en veD VE ooPr ud ctNuct prodPnan g

rl

ospitality

Channels,

ethods of pricing, pricing Strategtes

acka n

xn Mkr erv ec Maed Sx na edp
ntuconeceervsneP oennE oc u pers,erv ceSeeo p

nna ao mf gtmI rtanol.leR s ed s,ee poEm S,ers111no uS p v
t-lh eucTetS S,dan qCRMan oh Stn Ser vcn uo peCena servdeeop

nuB dcn aC aa dafM et vkrne al png
n na1B a clStotlIe c&m Th na S S.Mecsr reeducP osSroP ec

nC Se SurVSES atl Io ohmam an vnma pddn edca a gea vp
rV ccn SCe deIonoctlntu&cn toC eps ,lchv nah S acoS fm no tenoc p vpctr\,1-l onSCdnae S

rn ud Sta tn oh S vcn e vn V1e de pna agr
fooncntr&noCING GP CA KA ontnctotal OU

Su sodtho eME a au tdtees
End Term Examinat ion:70

rnal Assessment: 30Inte ; Theory:30) Theory
Wri Gn Examination5. Class Participatlon
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Management,
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t0sS CSt etctu c aZIenm rlASnl Soentatra m nar qrese gnS p
15o N4id-Term Exam

ResourcesPart C-Learnin

SUGGESTED READING:

rPhilip,K.,John,T.&JamesM,(2016)Marketingforhospitalityandtourism(6THed)New
Delhi, India: Pearson India education'

o prasana, K. (2016). Mr.k;;;;i;;spitality and tourism services (2nd ed). New Delhi, India:

Mc Graw Hitl education India'

.Devashish,D.(2011)'Tourismmarketing(lsted)'NewDelhi'lndia.Pearsonlndiaeducation
serwice.

Recommended Books/e'resou rces/LMS:
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Session: 2024-25

Part A - Introduction
GDHEMName of Programme

ISemester
Event Plamring & Management

Name of the Course
P24-HEM- 103

Course Co e
c-3Course TyPe
00-4gc)Level of the course

il anr eoC u Sr ehfe ore u SPre

disadvantaqes & tYPes of events'- 
io-i z siptain 

-key 
elements of, pre-event

Dla n nin g.
" iot.i- Point out event marketing &
Requirement.

CLo'ioi; C;.;ie tno*ledge about various issues ol
-- - events such as event catering' event

"nt"rtairment' 
financial & crowed management

for events.

efine the concept, its advantages

CLO

CLO

cl-o l03 l: D

be able to

(cl-o)
the learner will

Course Learn
After comPleti

inq Outcomes
ns this course,

TotalPracticalTheory
404

Credits

l0Ier weekTeaching Hours 30030
SarkMnternA Ss SSenI et rna 7070

SkMarxamE,Td ermEn 1000100
Max. Marks

3 hoursEiamination Time
ersllCotf ehotr B-aP

fo
hacefromo Sneu St ono Sn ask9 t quESsetm ernhT e xa qt reeSr-aPrnct osn t Tho 1.)Sn d teran octoSLC oITI Se )n ou co (rnu Sr eak n cOat o bneu Su oSmco vdn no e qn a ry Thep

SLIS baII lreI n eco e vfia S4tSeaaSn S pocoNnSe o )neu oS Qu(m u so t ehco ndaqry u tnlhp ceamfionoSueenone ce qSNSeu St o5tn'leattto qu edI prbe11.) n ee eq
kr Sm auaearcsnSe t ouonStuu o5n.lo Contact IIours

Topics
Un it 5

s of Events,
ategories and

management

neo EVonn dro ctu Cscodon ann tefiD Pen eo CCeTh p
Cuo SarlofeSAd andd taganeanad tag

e tnI eer orut uctn St otzaIoeo oT S, ganvp n ud sl')eS CVndrenen) r nESenamoc
SEf enn oSD& en z tl gnrga

PI1',teD SaS dnP oI ScenCo cenn nn ae t pgp
E neSem canocb pleast gan enEud vyt

cebm enAndt Sc aSo
lo nerIu ecn Se ouH amn &etk1t Mare

tnf E eoreatuNe SntEfoonroP om t&k 1lr ea
hrsl1o oSSn N4etkarMT ehet nrIVIA kE ntefOr SSceo

Page | 13^
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lmage/ Branding'

Research Planning

res: Job DescriPtion

Advertising, Pub licity and

at noe Sc eoPtenmS SS SeedNSSceProaIll IlHue lt nartonectSEna dtenru mtecRucedrP odn a dnhersdeaL p1te oeDIT pn taSe teIonten1e oedd p reduk sSelll tn reqe odt-troG pe tI'] S pl-) Erudk SSn goSu ervp
en ra nne tEVdooa peo b

Public
romotlon

and Health, lncident

fo
at

nnnlantE en p
SS CSuIIa tITI rtop rI-) nannn n'lert1 ar pnEo SnrcoDeII sE e1',1a enCen n.l eS Te I-In Erus dorot coPerSt1a dne S peak

enttn Ee S,naa gem
tn SEll foen'reManacn ana

fetaan Soa voccur t pecuSdI1 vafetaS v notaE CUaden ane I1lMa andrC onrtoe p

o trl onttrct hou

Su oh sdeNI tIIu t oat_ iledSe t 07o IIII t:lilx nlEnlrTenE d03tnenlss sCSa Aet rnIII 70z Theo30
Theory )

o Class Panicipation
l0ce etSta sSzlcrln uen1So anl S qt) taSC gnrenaru1cS p

Written Examinatton

l5
o Mid-Term Exam

Resottrcesnr nl.e Ittr CaP

I

2

3

4

5

6

7

8

\ I')

an-l

hDerdLPvthCIlistlP blltcStme l-I gE nt ManagehaB hr tlo Sa.K oP weo ntln.Cclr1 I)0c t)E ManagfuScsuSPl-lB am'&oh 0ll rvSnon
N{AHc oflts tualolr11Ed cattSccncfcrot] I\4C H &Iotu astll1o allLlcaEdSSn ctIb Sor uG&o Sl1l1 ent pcoeanN,ICo11 S ngJ&oD rl vcraTo\H trtatl') HosCm PcalN,lE nn'l lagodNI 0nSCCrilP ctlSBc]l SE CtllCSo db pcC att.cffloe
rkYoCNSdw an ons,l1ho )' orkcNl'lsoSd1niI

eHo\HrdnaLeo hcDeNc3 sol-lPcnl1'lo3nN{ t.ent agEIat osCeIlDcroII hcll ag DL aNotl nb c3!lPaskL'nn'll\ln snagcn MarkctE cercSaS 3ggrtlGa ) rsoiIePl1t]1Ce t.MaI1 S nag\cEIon S SLiB S
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Publications
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Session: 2024'25

Pa rt A - Introduction
GDHEM

Name ofProgramnle
I

Semester
ICE Managcment

Name of the Course
4.HEM-I 04

ourse code
c-4

Course T
00-4gg

Level of the course
if anSr eoc uhof rteu SrP ree-

MICE
cr-o iiiq" I Explore the kev plavers of MICE

Eid iil; It,iJ1,,-r," importanielements of MlcE

of MICE
sponsors of

ASb ChtrneaL40ot_C
dZ anerl'lehOKn orga,)

04oLC

be able to

LC oesmco )uo (tneL arnI SE guCo
nerearethSroc uht sre11

TotalPracticalTheo
404

Credits
+0.+ j0er weekHoursTeachin 0i0 70SkMarem nteS SSSaernn 0l0

100kr SaMa\ mEermTndE 0100
Max. Marks

3 hours
mTt nonml aExa

tf ehone stno tCB-rtaP

Contact Hours

fo

hCeal.l1ofrNStles out ok nS oao Sn9 u steS qnera\ lneTh er eThnor-ilP raer S dnSII cooct ntsn oLS Ce )111tu ocn o (atnerseun coakl1 bS o ehTSuue baso v e St-n u 1Tntco n eno ry qe er vna d S col1 t p 1 rtaea SaSll s pocoNon ht e)eu s r,IdaI)n uhoS ceaaeu tio n1(
tT) u SO nco Se ouqry t1o ep llSE ce q

SIIS oeu)il'letta (lr o pteduben ee reqm
S

1.maraLIcao Sneu Stnt oesusoun.lco To rcs
Unit 1

fferoonents
E&Hot

sathering,
Ernctions

at11)(Jo l')o uIoS toon CEctu MIItn ro oenfl cti cSaocd S g!ann1 caonoEcCEMIfo nen] DO CEIMnSereE C afCfo MCaI mnI ud Se try IP otC Sntt'l oll eoCI EM CnSdrentr neEnlfoSe C C&BI PCf ec SouSnfu dndal')reuctts ruSreauu

o
f
f
e I

ffeayer
Os, lng,

AI fer
1l

SnoctI')ltaeroSotoSS, ryoS SoMDe SoIVIDber do vce ServSdankraN4M
v
DI

Mn Doc aSSO Sftn cCe ecenl1OCernICI1 e S,n on eoCSteloS HenuE e dC anSeoCt ec gees a S,Fc UceSh SSse pIUC pe StF aceaet rR eu SSSa edret') daSnue eaLIll uSUSe nI1 ers oSt al1eDrSoar cn() tCcerVeSSnoh\ bEnoerVoI VEIB e IIeemM aantn SE eaecSCSnC moneu'leana
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CE

nlng
MiC

fe
aae
trtre

ngs;
Tec sy

onal,
ional

uc nrannan nanntn Seem iItnaoftm uS SeSLeEn gal
SS eu SBe erandodF oeh (tGaE IooncSS cepron Petehd1',) t ganh o oMICE11 eh nce SAsaernntI pno S bR se tyc aoSdn pan SeteM

ontact houotal
Su sdotheo Mnll taEd ates e

ri 0n 7an omt'n xaErTenE d03n tnlees ssAsteII nr 1I
30
5

);, Theory
o Class Participation

l0cetc SASu zle1Tl nSO AS
^/

ne qtaf res gnnam1eS p

written Examlnatlon
i TheorY: 70

t5
o Mid-Term Exam

Resotl rcesPart C-Learn ln

Fenich, George G, Meetings, Expositions' Events' and Conventions' lndia:

PearsonEducation lnc

f-Vnn V. .na Brenda R., Event Management' Pearson Publication' New Delhi

Van derWagen, L. &Carlos, B R (2005) Event ma nagement for

tourismcultural,BusinessandSportingEvents,UpperSaddleRiver,

N,l. Pea rson, Prentice Hall'

S.N. Bagchi and Anita Sharma Food and Beverage Service' Aman

P ublication NewDelhi.

Lawson, F'R. Congress, Conventions and Conference: facility Supply and

dema ndlnternationa I Journal of Tourism management' September' 18-8-

1980.

Goldblatt, JJ Special Events: Art and Science of Celebration New York'

Van NostrandReinhold, 1990'

4

5

6

2

3

s/LMS:Recommended Boo ks/e-resource
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Pa rt A - Introduction
GDHEMName olProgramme

1"rSemester
Principles of Management

Name of the Course
24-HEM- I 05

ourse Co e
CC.5Course T I

00-499LeveI of the course
if anPre-r uistte for the course

CLO 105.1 To enrich the conceptual Clarity abou

Management ConcePt'

LO 105.2 To enhance knowledge about

Functions olManagement'

LO 105.3 To develoP an

Application of Management'

105.4 To inculcate practical understanding an
LO

Challeng es lor Entrepreneurs

bro

understanding abou

be able to

(cl-o)
the learner will

Course Learning
After completing

Outcomes
this course,

TotalPracticalTheory
10
IIkfSr en oH uhceT a p 30030ksart N1nSe mS eA SSln aern 700t0aM kr SamxT EnE d erm 1000100

Max. Marks
3 hoursExaminatlon Time

rsu eeh Cofo tstn te lloCtr B1P

fo
hcealr mono SESu tlotwk nSaSn qest o gu9etSn femxa qehT erer- eSaPr T ehno I1on ts ru d aer tlSnn ot coSLOCoc CSntn o t )un (areSr en c uo gtako bnu s1e gm u son Ce o ehTn od ry q

Sn au ba up
I1 IE Sf n e teS co v1 arte Sa t gatSn S pCOn oNotESuns ot hau t end(u oSm anh uq m ceafy n lrop t on uen o eectSn eS q

Se o5 u gemao qred per uebnee qma
am Srkalucao Snu Stt.l AItES ouu SOco Contact Hours

TopicsUnit

atu
fe

GINNA NLP&NTME EAN GMA
m tn ASa eanmr so ed uPan gIEn Not pefiD neIN tnan eaNI

dnacnn t1co vn')e SS SnoSS vrot artoceII proeCSa
Srna eIo amo SnuF cn g

m ne tna emo ae tShor can Aalaf otleo ppp
dnacnnnco tme vgeS t S,em tnan e ysn.)I aono S b gr Seco a vS p

n nae(tdl')vaEx ernl1ernanIT) aoSr echa gea oonalre at po pp
o Snc Sder aam annctatfemn Ienroen

V'-<
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mer Decisionsro

bje
R

nag
Li

Ilt1a nl)et SSna sCS oa u reane n Ppnn n },l p
nn akN'IcDe oSc CSotl bl1te emaofoC cn e vp

n ak nmd CC S onaL)aIot) Snl ta odnalltI o anrt ecp
t n(_)IS o uEn F oacthe mt Se dann f t rnallt e t o gD e op

dn oN nn)m de aP oI atl eaa ernnanSE ec grt efo tal erna S,

Organization: Organization structure' centralization vs

dec-entralization, strategy & structure, flat & tall structures'

work specialization, departmentalization. chain ol command'

rp; ;i control and formalization' Common organizational

designs - Simple, bureaucratic, matrix, virtual, boundary less'

femi-nine - Oiganization as an open system & influence of

environment over organizational dynamics with relerence to
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.

Controlliirg:- 
-Control 

meaning and Process, Control as a

ieedback iyrt.., Feed Forward' and Requirements for

effective controls.

]\,I OTIVATION, LEADERSHI P AND CONTROLLING

Global, innovative and entrepreneurial prospective of

rnunager"nt: Basics of global and entrepreneurial

management; entrepreneurial planning, entrepreneurial

orlunlring and staffing, entrepreneurial leading; entrepreneurial

controlling and challenges.

ENTREPRENEI,]RIALFORMANAGEMENT
PROSPECTIVE
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