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Session:2024-25

Part A - Inlrcduction
URISM BUSINESSS ubject

Semester

aster ofTourism and Travel ManagementName of the Course

-tourse o

c-lCourse Type

00-499Level of the course

NAPre-requisrte for the cou rs e
(if any)

er completing this course. the learner u'ill be able to

LO- I 0l . I : To leam the concepts of tourist and lourism.

LO-101.2: To appreciate and know the impacts of tourism

d different factors allecting tounsm
LO- l0l.3: To identifl, and differentiate push and pull lactors

LO-l0l.4: To anallse diflerent tourism systems
elu nd tourist moli'\,ation

ourse Learning Outcomes(CLO)

TotalPracticalTheon,
10.l

Credits

IilITeaching Hours per week
30030Intemal Assessment Marks
70010End Term Exam Marks
t000100Mar. Mark

3 hoursEramination Time
Part B- Contents of the Course

er- SrPaInstllrc n

lro nesu bron taknl d no co u S oul ch u ankin o u sl ons n q9 eU 1ls nso as mpe\e naml er set c qq
rloeTh co LI oS esun nslo d oratl n.CSn1 C oL S coerS earn t1 o tco mp q{'uu ( )c

fro mtln one tl oll5 eslrL1 o se CCred ato emttn \l b e LI ns. qelh e\amr ab su qpco rIc n ne tl reqSart g s\p
u se otr n.an thed oc somun1 qpu

Contact horrrsTopicsUnit
l5

DiIferences. Early and Medieval Period of Travel. Renaissance ard it
Effects on Tourtsm, Brrth of Mass Tourism. Old and Ne* Age Touris

orms ol Tounsm - Inbound, Outbound. National. lntemational. Nalure

Scope and Charactenstics of Tourism. Need lor Measurement olTourism

re ardtunaM nT uflo IIS eallloT Smerstannd d urrng
D n nso anu rS nl tSo efie\catr e erSI rooT IIu ISSen cs

SEMESTER.I

ffiryxmm/43

9

Basics of Tourism

(Question No. I ) will consist al

All questions l ill carry equal marks



l5Impacts, Tlends and Pattems
impacts- Economic Social, Cultural. and Environmental;

roslh of Tourism Factors contnbuting lor grolrlh of louris

ourism Trends and pattems at global level Tourism trends and pallems I

ndia

Tourism
ounsm

luaflec t II hen') F oacl rSsounTIoN actse&So tl e mpgatl
I uo mnst1'l S co o o o& u Ston SES S oeas ano Sun mi Sbu 9'

II

15Tourism Motivation
Motlr?tlons lor tounsm - mealllng,

1'pes and significance in Tourisrn

Necds alld
Motiratiou Theories-

concepl.
Motivationpectatiols. Puslt and Pull lactors ttl

III

15

ea Life C1'cle (TALC) - Doxel's lrridex lndex - Demonstrati

ffect - Crompton's Push and Pull Theory, Stanle"v Plog's Model. Gunn'

odel

lle
temS soT l'lsmU Sv

Le er GeoSS nlseST n1tlIlsD rent os pA eroach )n erd scl lnar\ ppp
re Ts ur1o SBn & al urr o M ath oSM do el Mo SilM l.alatr n.p

IV

60Total Contact Hours

Su ested Evaluation Methods
End Term Examination: 70Internal Assessment: 30

70l0 z Theory:)> Theon
5

l0. Senlnar/ resentation/assignmen/quizlclass test etc

l5

Written Eramination

o Mid-Term Exam

Part C-Learning Resources

Recommended Books/e-resources/LMS:
Text Books:

. Swain Sampad Kumar and Mishra Jitender Mohan (2011) Tourism: Principles and Practices

Oxford Universily Press. Nerv Delhi
o Kamra Krishan K and Mohinder Chand (2004) Basics of Tourism: Theorli Operalion

ard Practice . Kanishka Publishers. Distributors ' New Delhi

RtrFERENCES:

o Leonard J. Lickonsh and Carson L. Jenkins (1997) Introduction to Tourism, Roulledge.

United Krngdom/
. Slephen J. Page (2019) Tourism Management, Routledge United Kingdom/

. Suresh Kumar. Mohinder Chand Dhiman and Ashish Dahi.va (2015) tntemalional Tourism and

Hospitatiq, in the Digital Age. IGI. Global. USA
. Mclntosh. Robert, W. Goldner. Charles,(1990) Tounsm principles . practices and Philosophres.

John Wiley and sons Inc. Nerv York.
o Mill, Robert Christie and Alastair M. Morrison.(1985) The Tourism System, Englervood

Cliffs, N.J.,Prentice Hall.

h ofTourism. Mc Donald and Evans LondonRobinso GeoH.A,. t'97 6

Chairman
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Session:2024-25

Part A - Intr oduction
TRAVEL AGENCY MANAGEM ENTSubject

Semester

as(er ofTourism and Tralel ManagementName of the Course

4- I I M-lUlourse ode

c-2Course Type

-499Level ofthe course

NAPre-rqursite for the course
(if any)

er completing this course. the learner srll be able to
LO-102. l: To define the tlpes ollour operalors and trav

encv and linkages arnongst them
LO-102.2. To discuss the organizational structure an

ctions of travel agencies/tour operators

LO-102.3: To anall'se the various norms lor sefiing up o

vel agencl and tour operation and their approvals

LO- I 02.4: To evaluate the role of Gol't and oth

rganizations in travel trade

Course Learning Outcomes(CLO)

TotalPracticalTheon,
40.l

Credits

I0lTeaching Hours per week
30030Intemal Assessment Marks
7007oEnd Term Exam Mark
t000100Mar. Nlarks

3 hoursEramination Time
Part B- Contents of the Corrlse

ual marks

Instl.uc tions for Paoer- Setter

lro

e\am

bm u onCS tld neo CO u SOm uh n AIo uesl ns qo9 NSo kras n pner S et ueslexam qq
n u stle no oNeu st oheT oC m tl SOn (ocoo Sn oderatr qeln s LOsC rnt p ryo tcouak t1 u seco earnlng

)attemtouiredeb*rlneeThen eII S USab peco lnerans4 reqastatoc NS s p
n estru NSoAIS o u oES t1nd erh mco ufron m un ah qneo u o n' qestrues o eS pu ns. qngq

Contact
hours

Top icsUnit

15

)pcn T -ASntr n coo eanralour pc dan o\rera a pe)gen
u1hH o can oSo o fo T eA\merE grrtance. g ng )ppo

L nn b Su ne SSrLI ratle ooand tom raIoelC\J eno p)"agencp
s ESn S Careerr o ubratl nouo&trannsonte tl

Introduction

Chatnan

\at
i;?L"#mryi,ry"

t.1

I

\,/

agenct.-.



travel agency and tour operation business. The Future ol the Trave

Agencl. Business.

II Organization Structure and Functions

ganizational structure of travel agencl' and tour-operator-m

perationa.l and managerial staff of travel agenciesitour operators

ip struaure-MNCS, Franchise. collaborative and ofters
y HR planning and job anallsrs of major positions. Functio

f Travel agenc-v and Tour operalors

Trar el

t5III Setting up of travel agency and tour operation and their approval

Travel agencl' & Tour operatlon Business-Setting procedure and

process. Ministrl of Tourism. Govt. of India and IATA approval for
trarel agenc) ald tour operator. Rerenue sources of trar el agencl'an
tour operation. Financial incenlives available lor travel agenct'and
tour operator in India. Skills and compelencies required in traYel agenc)

l5Understanding the role of Govt. and other Olganizations in
travel TIade

Role and contribution of Depanment of Tounsm. Govemment o

lndia" ITDC and State Gort. Tourism corporations in travel agencv

tour operation business. Travel Trade Association

Organisations-role and contribution of WTO. IATA, TAAI and IATO
Presenl business Trends and Future prospects of lravel agenc.'- and to

o eration business

IV

60Total Contact Houts

Su ted Evalirntion Methods
End Term Examination: 70Internal Assessment: 30

70JO > Theorv:> Theory
5. Class Participation
l0. Seminar/presentation/assignmenV uilclass test etc.

l5

Wntten Examination

r Mid-Term Exam

Part C- Learn irrg Resout'ces

Mohrnder Chand,,(2007), Travel Agencl' Management: An Introductory

Text,Anmol publication Pvt. Lld. Nelv Delhi.

Foster. D.L.(2010) The Business ofTravel Agencv Operations and

Adnl]nistration. McGran Hill. Singapore.

REFERENCES:

Recomnrended Books/e-r'esources/LMS:

ment.enc MMakens. 2000 Professional TravelGee, Chuck and

Suggested Readings:

Text Books

Charrll]an

lJ.e
tr^,f;ffiry;ry"
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Prentice hall. Neu, York. .

Mohinder Chand Dhiman and Vrnal'Chauhan (2019) Intemational Tralel Agencl.and
Tour Operation Management, IGI-Global Publication- USA.
Frenmounl P..(2000). Ho$ lo open and run a Mone;" Maliing Travel Agency, Johan
Wiley and Sons" New York..
Gregory A..(1990), The Travel Agenl: Dealer in dreams,. Prentice Hall, London. 5.

Yole P..(2000), The Business ofTour Operations. Pitman, Landon.
Witt S.. and Moutnho L.,(1990) Tourisrq marketing and management handbook (ed.),
prentice Hall, UK.
Manjula Chaudhan. (201 0) Tourism Marketing, Oxford publication, Nerv delhi. 9.
Hollowav. J.C.,(2010). The Business ofTourism. Pitman.
Kamra K.K. and Chand Mohinder. (2002). Basic of Tourism- Theory operatron and

practice. Kanishka publishers. and distributors. Nerv Delhi.
S1,rat1 G., manual of Travel Agenc)' practrce. (1995) Buttenl'orth.

Oxlord.,
IATA Manuals Various Issues. . Ministry, of Tourism. Gort. of India, Reporls and

guidelines lor lrar el ageno and lour operaiors

Dept, ofTourism & Hotel l,lanagement
(urulslrtn Universfi, fu rutshctr,

l7+

t3

V
01airman



Session:2024-25

PaIt A - lntrlduction
Subject TOURISM GEOGRAPHY

Semester I

Name of the Course Masler of Tourism and Travel Management

Course Code M24-TTM- t0l

Course Type CC-3

Level of the course 400-499

Pre-requisite for the course
(if any)

NA

Course Learning Outcomes(CLO) lAfter completing this course. the learner sill be able to:

lCt-O-t0:.t: To understand rhe basics of the geographr
of tourism
CLO- l03 2. To describe the general geographl of India

CLO-103.3: To compare and aralrse the tourism potential il
Asra-Pacrfic and Alrica Region 

I

CLO-103.4: To erplain and connect. \\ith the main tounsn!
atlractions in the Euro-American Regron I

Theon Practical TotalCredits
1 0 4

Teaching Hours per week I 0 -l

Internal Assessment Marks 30 0 30
End Term Exam Marks 70 0 70
Mar. Marks 100 0 100
Examination Time 3 hours

Part B- Contents of the Course

eraminer rvill set 9 questions askrng t\\'o questions lrom each unit and one compulsory question b

ing course leaming outcomes (CLOs) into consideration. The compulsor.r' question (Question No. I

will consist at least .1 parts covering entire s)llabus. The examinee rvill be required to atlempt
questions, selecting one question from each unit and the compulson, question. All questrons rvill ca

ual marks
Contacl

hou rs
Unit Topics

l5I Introduction

Continents & Oceans, Ceomorphologr,', Climate & Climatic Zones and

tourism. Natural vegetation & ri'ildlife tourism. Oven ies' of lourism
potentral in each continent. Local time & G.M.T. Great Crrcle Routes;
Intemational Date Linet Daylight saving time. Fl;-ing time. Grounding Time,
Elapsed Time, Daylight Saving Time

V
Orairman

ta8
ff?I,,r#,,,1ffiff:fl,fl1ffi

1.1

Instructions for Paper- Setter'

l



l5
General GeograPhY of India

Indir: PhlsiograPhic regrons'

Mountains. Peninsula, fur'ers,

coastal regrons, and islands S
le

orthemNnaltlennsu n1oT po
NSPal alC nlreS eTISedandakesIM oal

onmeth randonesZ patm cceasons
mSoT unw ddar1at onrN a1uSn m.I uooalonseasthe

II

15
Tout'ism in Asia- Africa-Pac ific region

ft

ank

norePac cAfriSallentlT NSu mo po
ral raAusdfn anuthoSalThL and.nS a,N alep

III

l5
Torrrism in Eur-o-Anrcrican Rcg loll

Tounsm A
United Kin

R nocajlAmenEn uro eglNSot1 tlrac
MIBrandCAAmenIotat ESSn edUtalF rano

IV

60Total Contact Hout's

Stt hot sdno eNTua tivaEtedes
07o IItinlla aIIExdII ermTEI Assessment: 30Interna 10; Theory:i Theory

5ono Class Partict
l0

arl e1czl tesas Sn u ce tlSasat or/ qentresn gnmemS p

written Exaininatlon

l5. Mid-Term Eram

Part C-Learning Resources

Recommended Books/e-resort rces/LMS:

Textbooks:

Refercnce books:

o Burton. R. (1995). Travel Geograph.v Pitman Publishing' Marlou'Essex'

oBonifaceB.&Cooper'c.tztlosl.Worlt]wideDestinalions:The(ieograph,-ofTravel&
iirrirr. Oxford Buttenvoflh Heinemann' London'

oGohChongLeong,'AnEconomicAtlasollndia'OxfordUniversitl'Press'Singapore'
. ;;;h A;p;. -Gigraphv 

of lndia" Atma Ram and sons' Nerv Delhi' 1994

o Singh, R.L., India: e ,.g'onJ-Ctographl ' Narional Geographical Societl" varanasi'

1990
. qr,ofti. Imtiaz,(ed) World Ceographr'' NCERT- Nerrnelhr

: 6;;ffi, ilJ. (ea) pt'.vsicat ieog'uplv of lndia- NCERr' Nerv Delht

o Hall. M (1999), Geography ofTravet and Tozrrism'ioutledge' London 
- . -. -.^.J. C. l,ri.n*r nat a dtepten J Page (2006). !19 cegsraqny of-Tounsm aru)

Recreation- Enyironment, r'i"" ard Slpoci Third Edilion' Routledge' London'

. Robinson H A. (1976), Geography of'Tourism Mac Donald & Evans Ltd

. ir^.t lnformation Manual. IATA' Netherlands' 2012'

o World Atlas.
. Lonel) Planel Series on all countnes mentioned in the syllabus T latest web siles olall

related countries
. ;;;;A;rdharl', (2010) Tounsm Marketing' osford publication' Nerv Delhi

. uoifot"uy' J.C.'(2o10)' The Business of Tourism' Pitman'

. Kamra K.K. and Chand rtl"r'"at''izoozl' Basic of Tounsm- Theory operation and

;;t;.. 6;shka publishers' and distributors' Ner\ Delhr'

15

Ciainrun

Deptb of Tourim & Hotel tilanaoement
Xurukhdn Unircrsity, l(urubktarrq
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Session:2024-25

Part A - Introduction
TOURISM ECONO MICS

Subject

emester

aster of Tourism and Trave I Managemenl
Name of the Course

24-TTM-10,1odeCourse

c-,+Course TYPe

99Level of the course

NAPre-requlslte for the course
(if any)

conomics and its relevance to tourlsm

LO-10.1.2: To describe the tourism demand and

urism suPPll'

io- ro+ i' io relate the economic impacts of tourism and

II
earnertheS oc un th rse,etrT)eIt coI gp

IoSentalaJ].)dn0,1LO-C

o

cer olltlul cepp
andateT e ualo( );+ ,lLo-

and lts relevant conce IS

es(CLO)Course Learning Outcom

TotalPracticalTheon'
-+0+

Credits

l0leekerh neac pT g 300l0
Intem Assessment Mar 70070E\am arksMTerm 1000100
Mar. Marks

3 hoursExaminatlon Time
rsellCothf etsn ooC tenB-IlaP

exam
bntrorv ESum SOult1 coo c odan p

llsES oNS9 uetSner q Nn ost1e 0n ueu ostl (amCThe on. qrfod pulsoratlecoto NSlnLOsCl'11 Sn uo co (rSu earnln coak s n)g atteored p1ulebnee reqexamTh eUSS abn elrenco eSa114 ngeaslat pns stco NSoL1 tlt-)otln ESun'l lsou qeh oC qunl andeach pmlroontlll uCSn oectl qguestions, sel

ual marks. Contact
houtsTopicsUnit

15
lldro ctioutIn n1oEconcroMroacMon m CSEcoalneMot'lo anagro ud ctlIu msunooancerererhandtTltno ScecoIoce sonC\S n1e p

sandco pet]StoC ncepb tre\ln s ade.S b eiocan eal
nn estmen anda0n SESrec Sandnflatln oofcon ep

l6

0iairnan
DeptL of Iffrrism & flotel ilanaoem€it
turukheba Uninrsity, XuruksJritn.

l3o

Hours

andPalments,

I

u.ill be able to:

I : To undersland the

create the Production function 
I

lwo questlons from each unit

I



15
ioufism Demand and SuPPIY

o".-J ftt tounsm: ioncept and definitions. of demand for

;il; Consumer behaviour and tounsm demand: Determinants of

Tourism demand, Measuremenl of Tourism Demand: Elasticill- of

Demand - meaning, tpes supply of tourism' Patterns and

characteristics,

The elastrcil' of supplr', pricing of Tourism products' Concept

ob ect ives and Policies

II

l5
an
an

efleceak

llo st'l nlfo Tnl actsnlo ccoE n p
dl1 ced LIrecdnsn mI uooactsmrno cecoe lmp

\esn menCS t.l1 andmean qpeateg
danLin agesers es.ulM kagnl )uns po

III

o

ri
1l

oJ

dtub SeF asrnt d vPE lYBsciloF t'e ng finS SanaeBenoC SnF reo C'LSdmaneDuflo sm rt\E oeF IIS b peC tvPando I]eneakb poncep
errhas CSra Crsee erR epooPo cvnMo Repm o elarvrt,p

IV

60Total Contact Hours

Su shodeMnE il au tiotedES
70nnl nll tioIE aernlTnE d30tmenAsal sessnI teI.n 1030 i Theory:) Theory

5
o Class Parhct alron

t0cetAS S steu czlent/so asnlesental qfrnar gnmemS p

writlen E\aminallon

l5
o Mid-Term Exam

Palt C-Learning Resou t'ces

7e-resources/LMS:
Afnd.r',uri K.L. (2007)' Managerial Econol'?ics sultan Chand' Nerv

Delhi.
Chaivla R.(2006 ). Eonomrcs o.f |'ourism & Development Sondi Publications' Nerv

Delhi.
p"*o., H.C. & Lelvis' W C' (2004)' Marngerial Eancrrnics Prentice-Hall

(India), Nerv Delhi.

iir*i.-tiotil Economics ofleisure and Tourism oxford Butterworth

Heinemann, London
itr"i," niizor e ) Managerictl Econonics, sultan Chand New Delhi'

Text Books:
r".* [ijoo+l Economics olTounsm: Pricing' lmpacts' Forecasling' Kanishka

Publishers
i*.i"it, *r.r. &Stabler, M (2009) Economics of 'lourism & Developmenr'

Routledge, Nelv York.

Mukhopadhal-a-"-, S. (2010) \'ourism Economicr ' Ane Books Prt Ltd ' Nerv Delhi

Recommended Books
. Varshnel'. R. L.

Otairman

\31

m--,'j#lflffiHTlflilffi:,

t7

Direct.
Emplolment.Multiplier

Displacement

tourlsm.
Studr'.of

rate.

15



Session:2024-25

PaIt A - Intloduction
INFORMATION AND COMMUNICATION

TCT) IN TOURISMTECHNOLOGIES
Subject

Semester

aster olTourism zurd Travel ManagementName of the Course

4-l I M- 10)Course Code

c-sCourse Type

00-499Level of the course

NAPre-requisite for the course
(if any)

LO- 105. I : To understand the basics of information

CLO- l 05.2: To apply the fundamentals of ICT to tourism

industry
CLO-105.3: To analyse the applications of ICT tools to

LO-105.4: To create the tourism products rvith the help of
unsm

CT

and

ommunication technologv
ourse Leaming Outcomes(CLO)

TotalPracticalTheory
,+0.l

Credits

I0lTeachrn Hours per week
30030Intemal Assessment Marks
70070am Markerm
1000100Mar. Mar

3 hoursExamrnation Time
B- Contents of the CotrrsePart

one compulsory questton

ry question (Question No.
quired to attempt 5 questio

tions rvill carry equal mark

lnstructions for PaDer- t(et'
fr

lro

unl andheacn1oues onSkas t\\ oNSes 9 uest oI qlner ng\am q
Th co u S oEId tla IIoons Icn o mpsme C LOsuo con )uco eamlrstatiin gg

beam\ neeTh eu Snte r s ab,1 co enalt astnsco IS l'ngparts
n.o AI uesS o LI 1rESh coe u qm ul'11h and n' qno eac mp0 LI stlee cIt ng q

Contact
hours

TopicsUnit

l5

definitions, characlerislics, features and alfordarces; ICT and impact o

vellers': behaviour, decision making and travel planning

Social commerce and collaboratile commerce (travellers as

tourism suppliers): the rise of the sharing economv

lications. implications and challenges

Introduction to ICT
CT

processes

co-crealo
ln tounsm

l^'/

13,.

i,?tf#,1ff I.s:fl#ilffi [,-

I8

I



l5
ICT and Toufism
iCr *a the digitisation ol value chain and systems: applications'

(performance) impacts and challenges (e'g' €-procurement' , e-

;;;;t.;, eJearning. e-HnM): E- commerce and e-marketing in

;;;;;;;;'p;,Jiru I i .ntr, SEo, rvebsite design and functionalio:

iCir *a etectronic distributron channels in tounsm: Intermedialion'

disintermediation reintermediation.

I

t5
fo oT l'lll mso s TCTI oT

edmc aloSSe enhos tal t )n15n untoIN petediat1') markclo d
alShosn mou t!n poS c alando So
medoS alclESs1rot (

S andrl essbusn BS mpacl( )
sooMD SntsevSS )enem (Man on1lDes anagCS

Ensnatrtl omart CSdSn1 Sctandonscall papp

vemance and destination mana ent

IlI

t5
foti ri

k

nrT St'lt' ouf0 CTU €S
oacPC ngD kagiarflrloSn) \ramur STonLA ontrandard

arN,I etsknou tlcneOnandu TScrodPmsuno
esdSoT unsm (eCIS encret\\'oNe\lC moo snlufl t)'p
estnB USDocumen )o SMunT&ceenclSkretN wooC e\lm b'p

bswem USlndT Suno tr"vre1\\ioNSuB lnSar1mSandcenelnt
timlsatlon

tv

60Total Contact Hours

tl dho SIIo eM tvaE UA titees d
10tion\E :lamlneT 'nIInE drrral Assessment: 30Inte

1030 i Theory:); Theory
5

o Class Participatron
l0zl ascl SenrJ uo assn]esentat qIemlnar gnmS p

Written Examtnatton

t5o Mrd-Term Exam

Falt C- Learning Resorr rces

Buhalis D. (2004). E'tourism: Informatiort Technologv 'lbr Strategic Tourism

Management. Prentrce Hall India'

Goel iitender and D N Kakkar. computer Application in Manogemen,, Nelv Age

lntemalional Publishers. Nerv Delhi'

Leon Alexis and Mathews Leon' lfltroduction kt ('omputers' Vikas Publishing House

P\4 Ltd. Neu' Delhi
poo, e. tfSqAl, fourism, Technology and Competitive Strategles' CABI'

i"egi v P and iain Sushma (2O09)IComputers for Everlone' Neu' Delhi' Academrc

lndia Publishers.

Itllo't'o
'Io7ilogr.

onIAur ,'m0022Phe t1doS
tnundoaotlcch Jb

hDee\\NPn1 u eof CotalundamenF.+01aal NabdanrR

Recomnrended Books/e resoulces/LMS:

Oninan

13:

flffi,j#,,ffi:flfrilffifl"

l9

applications.

definition.

media marketing
management

(ourrsm:sn1a11

Sen ices.

theln

test etc.

I

Tert Books:
'fechnologv, C ABI

Inkpen G. (2000). Informarion Addison WesleY.

L-'
8



Session:2024-25

Part A - Introductiolr
TNEillEAN GMAFoSCETIRAP C&LP ESCI\ IRSubiect

Semester

and Trar el Managemenlaster of Tourism
Name of the Course

Course o

EC- ICourse TYPe

99Level of the course

NAPre-requrstte for the course
(if any)

LO- l 0(r. I : To ennch the conceptu

LO- 10(,..1: To inculcale Practlc a.l understanding and

el)ManI agem
nca ob utoa1an p pun ersdo an dinge\:o dTJ p60Lo-

s for EnUe reneurs

al Clarity' about

nce(loenem panag
SonunctlFadroob u baekno edg0T enhan260oL

f Management

Challen

es(CLO)ourse Learntng Outcom

TolalPracticalTheon
104
l0l

Teachi eekerSoH ur p 30030arksMen1AssessmnI iemal 70070AIM ksE\amTEnd ernl 1000100
SMar Mar

3 hoursE\amtnauon Time
rhf etn osno teCB-aP It

Ins tnrcti ons for PaDer- S

xafil
aI

ont1uesulso qco q'onedanunl mpeachofr n'lnsotIuesokas qonstlu ES ng9r qnee Nn ootln uesoESu au oStnCO qn'Thotr n p
Sn d raecon ooL Smes Ccout )o (eamrseun co otlues5n'l tg eattred qoer ul pebn qeeeTh e\amSuabn re Sn eSart co!+teasNS s atco p alu marES ons carrv equnoESLI tl qu SOco qth r,\andNIu mpeachmfrn ootlen uesoecel qng

Contact
houtsUnit

l5

h
fes

)'

b1

&tn emena]\T ag ant aseemmandan PurposeNatureonDefit n-emenflnNI ag tr cc enSITIENnlo anagechesaroAoSI IO n. po par1Io pencecS oInsounc(tFo alnatd oanC pefntco )'S ngentems.ed rn VSmo
en1C:In1ar1 agfons bICS ooc alS pmanagers nansIo stepsT ES p)'pIIIltPlan oMB )-ESectl0bvemenCESSro Managp

(JnatcaI1S dcesnanln'le

Chairman

DeptL cfTourjsm & Hotel l,lanaoement
ftmbh€ta Uniissity, l0rukdrl;'

l3\

20

Credits
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PlanningNature.

V



15
Organisation & Staffing
Orianization: Meaning ,concept. and ' Organization 

^struclure'

"."?airrion 
t's delentralization' strateg) & structure' flat & tall

;;;;;r. *ork specializalion. departmentalization' chain of

command, span of control and formalization'

Staffing: befinition of staffin& Faclors Affecting Stafltn

i.i."tiJn, Job analysis and job design' Skills

aornp"tencies und Personal Characteristics Required

M

II

.l)
Motivation, Leadershi
Motivation: Mearing
Hierarchy Theort'. Her
Leadership: Meaning
leadership. Leadership Behaviour and st-vles

p and Controlling
& Theories ol Motivatron. Maslolv's

zberg's Theory, McGregor's TheorY'

and defimtion of Leadership. Approaches to

t

15

onlrollin

s oecldalnI Ra 0ol'lsL ml at oandcrtan emS on makincrDe po
YOE u otltmtethanes dAII ern at ngenlll otveloDeak t1 p

ea mateanectsele S ngalf ernatl
S tcnlccF adb ckaasll l"So troCSProccd S,anllloontrCn canlngno ro

Techni ucs

IV

60
otal Contact Hours

u oh sdMn teI il tiu1 odtees
End Term Examination: 10

Internal Assessment:30
10; Theo30> Theo

5. Class Participation
10ste c.et/ c SasenV uats sat on/nar esent qfem gnmS p

Written Examlnalton

l5

Part C-Learning Resou rces

Educatioq Nerv Delhi
o Robbins, S P and Decenzo' D: Fundamentals ol Management' Pearson

EducatiorL Nes Delhi.

o Terry, G.R. & Franklin. S G,: Principles of Management' McGras Hill Higher

Education.
.PeterF.Drucker,Management:Tasks,ResponsibilitiesandPractices'Routledge'

London and Nerv York
opEN aOURCES: From intemet and other sources regarding managenrent concept

o Prasad. L.M, Principles and Practice of Management' Sultan Chand & Sons

o Ghuman. I(arminder & K. As\\,athappa: Management: concepl. Practice & Case' Tata

McGraw-Hlll. Nes Delhr'

o Kase, F.L. and Rasonu- J.E: Organization and Managemnet - A S)-stem and

Coniing.n", Approactr, Mccraw HiU Book Compant" Nerl York'

. e..itip E' The Practices of Management, London'

SLl\rrcll es/e-ks/ IesoooBmenl dn edoRec
alGA boanM ementooK Zn1aroH d agC &eC annMarkeHher cII lL nz.

DelhN eHilcGM raaT taP tlune al ersl')E enrd pannno atl e rep
nearsoPenanaMe RDanrJ gemGi ertbEd ard&RFF reeman.Se AamJen rtoS
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Session:2024-25

Part A - Intrcduction
ORGANISATIONAL BEHAVIOUR AND

DEVELOPMENT
Subject

Semester

aster of Tourism and Travel ManagemenlName of the Course

- 107Course ode

EC- ICourse Type

0-499Level of the course

NAPre-requisite for the course
(if any)

CLO-107. l:To leam the concePts o

behaviour.
CLO- I 07. 2: To be able to understand various aspecls of
indir,idual behaviour.

CLO-107. 3: To knorv and anal-vse various dimensions

of group behaviour.
Cld-toi.q: To appreciate leadership styles and

I organisational

sational culture for effective ementr

ourse Learning Outcomes(CLO)

TotalPracticalTheon
404

Credits

I0lr weekHoursTeachi
30030kAIM SSe mS IennI SA semalt 70070Term Exam MarE r000t00Max. Marks

3 hoursE\ Tn meIoatramln
Part B- Contents of the Cou t'se

Instructions for Paoer'- Setter

asking trro questions from each unit

CLOs) into consideration The comp

esUu ltou oScoeonand qrympn9 esu o StrseIlere\am q
oNntr ol-) uesn estlu oLI so (oqmesn uo corsu eamlak n co o5 ESuato mtteu redrebe qaltl nee pte\ qTheI uab Sn nte Sco en4 artsIS at astc NSo p

marualnsues 0trn.o carrv eqESu trulso qeth counl and n' qIlrn nlo each mpues oone qctrng

Contact
hours

TopicsUnit
l5

Focus and PurPose

Definition, need and importance of organi;rational behaviour Nature and

scope- Frame u'ork- Organizational behariour models'

Orirman
Dept ofTourisrn & Hotel lilanaoement
l(uruksheb? UniEsity, Xuruksl,-eua.

136

22
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l-t
Individual Behaviour at Work

Orgaruzational Man PersonaJir;-:- Concept. tvpes and Factors influencing

personality and Theories ol Personalitr'.

Lea-ing:- - Types of leamers. the learning process and Leaming

theoaes-(Cogniiive Leaming Theory and Social Leaming Theory)

Emotions un-d Attttrdo' - Characreristics. Components, Formalion'

Measurement-and Values.
nolln encurS pF AC o percelngrtaneanlnMons mpoe rceP g.ptl

strand Se smoe otr nsM ana nonnalo ceerrSe

II

I5
Gloup Behaviour at Work and Olgan

Organization struclure: -Meaning. Groups in organizalions' Formation

oflrorps, Inlluence ofgoups and Group dlnamics, Emergence ol
inflr*al ieudets and rvorking norms. Group decision making techniques'

nlzatlonslitics in orce- Po*er and

isational Culture

it.atfttc
ntroo t') C omm nu cato S Conaln atreln oersdil neamT bu terp

nratelona cln orae F orsnil clid gannlatc lrrcul/.altll onagar

III

l5

Organizational change: Importance. Stabilit)' and Change' Proactit e and

Reictiue change. ihe change process Resistance to change and

Organizational Change and Deve lopmenl

loerY
oun chManagl

no 5In endanra e CSSmene e od glt.r ZA onalo pgaru
onar /.4tlorloE\ nceeIn an ganm do enna t.d peflzal o prganl

0Ct reSalosH0T rLI S andmlt') nne o

IV

(r0Total Contnct Hout's

Su tio sthod}I eII\'aE IIatedCS

End Ternr Examination: 70
Intern al Assessment: 30

7030 ; Theory:z Theorl
5o Class Participalion:
l0narl SASc IzlI ennl t]n ulnlo Sasenres atrtI qSem gp
l5

Written Examlnatton

. Mid-Term Exam

Part C-Learniltg Resou rces

ces/LMS:
An Introduclion to Organizational Behayiour for Managers

and Multicultural Approach. Routledge

imothl' A. Judge. i"leharika Vohra (2018) Organizational

Behaviour (l8rr')ed.l 
' 
Pearson , New Delhi'

. iuf. nyain, Beiir 
'Bora 

Dedeoglu,v and Orner. Coban (2019) Organiz'ational

eehavior Challenges in the Tounsm lndustry, IGI Clobal USA'

. ;1";;"; e.rg"r"-a Judi Bro$nell <zoiol ' Organizational Behavior for the

Hospitality Industry, lst ed. , Pea$on

References Books
. Schenuerhoru. Hunt and Osbom,(2008) Organisational bcltavior' John Wiley' 9'r'

Edition,
.UdaiPareek,(2004)UndentandingorganisationalBehaliour,2',dEdition'oxfordHigher

Recommended Books/e resour
o Duncan Kilchin (2018).

and Engtneers- A GrouP
. Stephen P. Robbins . T

ducE I lotLa
H l.GrMctl ataTl dtE oha LlroBcnallllsa o2 00GI l1o Orgao11 7)SMc hane

tr l.olEdiLearnct1I cOT CBehasatllll orla2 00 1atlna odutodocunrSelH n

Cha rman

Depf" of Tourism & Hotel I'lanagenut

lturuksieua University, xuruk$€ua.

\3+
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Session:2024-25

PaIt A - Introduction
SOFT SKILLS FOR TOUR ISM PROFESSIONALS

Subject

Semester

aster of Tourism and Tral eI Management
Name of the Course

Course Co

EC.1Course TyPe

99Level of the course

NAPre-requisite for the course
(if any)

CLO-108. I To gain knou ledge of Personal grooming-

To

rSmajllldantl ettesuq
nteemmnandd II managanle tltbeam 1I08 2Lo

fess
[TerenfoTo

nalo sIo pro
NS noccas odfS eakab 1oeb p0 3ttLo-C

nessUSIm buflso
nalersontee andlt eractleS e rprho uLeam8 .t0oL

lls for better resentatlon

ourse Learning Outcomes(cLo)

TotalPracticalTheon'
10.1

Credits

.1t).{
Hours per weekTeachi 30030skenm t l\'leAss ssnI temal 7001t)End Term Exam Marks 1000100Mar. Marks

3 hourslmeExamrnatlon
Pa[t B- Con tents of the Cou rse

lns Der-sforPruction

[roxam
onuesSOule oconand qnun mpeachn'lotr SnuESk oasns q9 oes tlu ngsetner qe oNt'1tloesuott nn LIESu so oTh co qr otl n mpStl de aconlooL Smes Culco )oam (nrse et1n co 0trues5ettred o are e u qb mpneeE\AITI qTheusre abSnteencoY.+ Sarteast ngSII a1co p malalucnso equesn. arryAoCS trunco ulso qthe qunlh andeac mpmno ofreu str0 qctrng

Contact
houlsTopics[Jnit

l5
Personality DeveloPment
i"i**i "croornitie, Meaning and sigificance. -of personal

*"".i"n. Groomirig for inter-vieu', Etiquettes and Manners and

;#" ;;? in- potJ*ritt de'elopment' Role plaling related to

Tourism organization and other situation'

Ctaiman

ffi';rw,t[ffi,#
\3&



l5
Soft Skills DeveloPment
Team building and team rvork: features ol successful teams:

;;"t;;rc ieams and working in teams' skills needed, for team

works, Trme management: concepi ol tlme managemenl' techniques of

tlme man ent

II

l5

erYlews

ki
b1

fferen

soti SIIsPre ne ta
ns andec oln oH dlanhks oS wo cem nar s,n S pnS eatb cu p

M ckouGroa o SnS u pS eakuP b cn di p ngne ES

1II

l5kictive kirtloless

t
ffect

SSnalnI SOn1l dnI telpetel'a
SSnaln ersone o terpt. eD\'e meno go eD pPonal poro
oenme e of and dI se p

Ss oarenehacror kSc o- ap p
l1or atrolnki s ganrzlIal SInte ersom enetco prsoe nal pnterp

e eonld n thCIS anndUrS gheondtardn rseUen ursandersnd YO
al oneres nenalirrTlIoArtunil encdannSAs rte

IV

60Total Contact Hours

Stt tio shodcMnva 1taEtedes
End Term Examination: 70

I Assessment: 30I nte rna
70> Theory:30> Theory

)
o Class Partict atlon:

t0nwl SASCInnme tl utsat on/asen qICSm seS p

Written Esamination

15
o Mid-Term Exam

Pal't C-Leal'n ing Resou rces

Text Books:
o Hurlock. E.B (2006). Personalitl' Development' 28th Reprint Nerv Delhi: Tata

McGrarv Hill.
Si"of,"" o. *"UUins and Timothy A Judge (2014)' Organizational Behavior l6th

Edilron: Prentice Hall.

lni..p.rronA Communication and You' l'r editlon' bl Steven McComack

(ISBN: 9781457662539)

n"raal..tr and Documenlatron in the Digital Age, 7'l'ediliort by Diana Hacker and

Barbara Fister (SBN 9781 3 l91 52437)

Reference Books:
Andreu's. Sudhir. Hos to Succeed at Inler\ ie\\'s 2 l st (rep ) Neu Delhi'Tala McGrarv-

Hill .

o Heller, Robert.Effective leadership Essential Manager series Dk

Publishing
o Hindle, Tim. Reducing Stress Essential Manager senes Dk Publishing

. Lu.^,'s,"pf,"n. nrt oi public Speaking New Delhi Tata - Mc-Grarv

rces/LMS:Recommended Books/e.r'esou

t-

Hi
ann')oCkBoohanhi t)RoDelnkirhiSI efo n8.oP erD JM po

hu b soGo d nghDele\\'Nl1va oM oSeabouAIarnlh uKrP a eS
n1 anok CoBohanRoeuanLBodBml hS

chairman

r3q

f,?,ffl3flffi#lilfl,_ffi
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PaIt A - lntrlduction
BT]STNESS POLICY AND CORPORATE

GO\'ERNANCE
Subject

Semesler

aster olTounsm and Trave lManagement
Name of the Course

92ourse Co

EC-ICourse TYPe

0-.+99Level of the course

NAPre-requisite for the course
(if any)

rporate goYernance

INESSio bus cvcn e IS pocotheeam poT09LOC
Sal anald ernntan },StalIO mennelltheoT okn290Lo

c tualcontheareland epulc teaarttTo09 3Lo-
lrame manceeteraok cofr gowo rpo IoctureSand truonINo Suo CabT pooII 09 pralseapoL

(cLo)ourse Leaming Outcomes

TotaiPractrcalTheon
,104

Credits

I04
Teachin Hours per week 30030MtmenAssesst1I altem 70()70kEram arMermTdEn 1000100
Mar. Marks

3 hourstion TimeEramlna
ISetlCocfo thten tsIICB. oP Itil

examiner rvill set 9 questions asklng

ng course leaming outcomes (CLOs)

consist at least 4 parts covering enttre

tr\o ouestrons from each unit and one compulsory questton

i;i; ;;;;i;;;;,i"^ rhe compulson question (Queslion No

;;ll;bw. The examinee s ill be required to aflempt 5 queslto

tlie co.pulsorl queslion' All queslions rrill carry equal marK

I nstruction s for Parre r-Setter

II

selecting one question from each unit and

Contact
houtsTopicsUnit

t5
'ecll tutet'an occ a ds o rpornesTISB vp

SS oN4P anncS ng.B SIu nesIo pocenoCoP c pSUSB ln ) n ESbf suoacmz.at on. psES ous lnBIo a rganal u SandnoS T ES oo CPness puslf Boceortann1_ oTI tr mpro annooP c)
cINCSSUSbandtureCe uratoCe SoP c

fiairnan

lqo

fl,,ffJ,rry1'ry*
26
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l5
II Environmental and lntemal Analysis

Extemal and lndustry En\ ironmental Anallsis using PEST and

Porler's Five-Force Model. Understanding concepls such as Kev

Success Faclors; Dnring Forces Strategc Groups Intemal

Analysis:- Concept of Value Chairl SWOT Anah'sisl. Resources'

Capabilities and Competencies: Drnamic Capabilrlies ' Core

Competence ol Organizations: Competitive Advantage and

Sustarnable Co etitive AdYanta
l5

III Conceotual Framework of Corporate Governance
lntroductron, need and scope. evolution of corporate govemance'

management v/s. ounership. majority vs minorit-v, and corporate

go"",iun"" codes. Growlh ol corporate govemance in lndia

Legislative Framervork of Corporate Govemance in-lndia lor listed

ani unlisted tourism and hotel companies under Companies Act

2013
l5

Composition and Structure of Corporate Governance

IITI act in business

Composition

l'ai

I)meanrGo mance-e gre foctuInlSdan
tS n boeDandrtancemneednce pop

o ntmenandnoS ectlrS ppD orectnoN ml eeo enmITIoo
thealldba CScta onse\ en eccoen ITD ctoe ppln ed endroP ces S. p

andeurC o rateoernIo ate o ance.I) rpcoe e S unnn gc rp

IV

60Total Contact Hours

tion MethodsSu ested Evalua
End Tel'm Examination:70Internal Assessment: 30

1030 i Theo; TheorX
5o Class Particrpatton
l01S ste Ce1zlul lascIs t/att oI asn]narI esen qrem gnmenS p

Wrilten Examination

l5o Mid-Term Exam

Part C-Lealning Resources

lnstitute ol Directors India (2019) A Handbook on CORPORATE GOVERNANCE for

Executive , lnstllute of Directors India

Fernando A. C ,E. K. Satheesh and- K' P Muraleedharan (2018) Corporate

b;;;;;;, pnnciptes, Policies and Practices lThird Edition 'Pearson 'Nerv 
Delhi'

David' r R,' & David' F. R. (2015 ), Strategic management: A competitive

oiuonLg" approach, concepls and caseslVitalsouice Bookshelf versionl (l5th ed )'

Retrieved fro.
pearce, J. and Richard B.R. (2004). Strategc Management: Strategic Formulatron and

lmplementation. Nerv York
nal, p.S. (2016). Business Policy and Slrategic Management: Text and Cases

Himalaya Publishing House Ltd. (eBook) Wheelen'

T.L. & Hunger. J.D. (2012) Introduction to Strategic Management and Business Policl

Torvards Glo-bal Sustainabililr' ( I 3th ed)' Pearson' (eBook)

Reconrmentted Books/e resources/LMS:

Itrt
,,W'.W,,,fW

21
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Part A - lntmduction

SElltINAR
S ubj ect

Semester

ter of Tourism and Trave I Managemenl
Name of the Course

4- 0
ourse Co e

EMINARCourse TyPe

9\)Level of the course

NAPre-requlslte for the course
(if any)

student(s) for active participauon

aming torvards latest happenings

in the tourism and hospita.litf industry''cio-rlo 
2: To estabiish motivation for an-v topic of interesl

oiror.ltrn and hospitalitv. and develop a thought process lor

technical presenlation

CLO-l 10. I : To encourage

and enhance exPerientia[ le
es(CLO)ourse Learning Outcom

TotalPracticalTheon
(.)2

Credits

Ialer weekTeachrng Hours 000
Intem Assessment Marks 50050k l1IarMEramTEnd erm 50050Mar. Marks

Instr.uctions for Senri IIAT'

ev be ASISno thatedube alen SS1d uden ane artmdthebntemal pctedco undbnarenIS
ascl Sn erhcaJ.) eendattdAJ-Iscu S ond Sr tatesen on-r p

Chatnan

fl'ffiT#ffiffifl:,flIitr

It49-
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Session:2024-25

Part A - Intmduction
INTERNATIONAL TOURISM

Subject
ISemester

aster of Tottrism an d Trar el Management
Name of the Cottrse

ourse Co

c-6Course TYPe

99Level of the course

NA-re-requisite for the course
(if any)

zatlons

and pattem ofUnderstanding the trends

mal
mstonal unotrerna nStor uI on odanndu ersII tn gel oeD0 22LO- pC

aio sCSntncn ucoen foacessmlourlnalotn atlrn pm oILearn alz0 3 lngLO
fo Ar s aterestn excep

mSounno allernatltnI0Ioo er m4ltheKno420 ngoL

Lo-201 . Ies(cLo)urse Leamlng Outcom

TotalPracticalTheon
,+0.+

Credits
.+

0Ir weekTeaching Hours 30030ksAIMtenESS mSSAtln emal 70070MarksamExernlTnE d 1000t00Mar. Mar
3 hoursE\amlnatlon Time

uo SErh CeoS fno nte tCB.:tP lt
I n structions for PaDer- Sette t'

froki

ak

fr

ontluesSOuen oc qo ryand mptullleachmNSoo uesastres qons9 u ngSEner qe\am Nn ootrnouesno Quesm Sulco qThe pons dncon ooL SCmesco )UI (oearnlrseu ngoc ()tlues5ng INato ttered qre plubenexaln qeThuab Snt seen.1 coarls ngeastaTcons S p marducarr\ eqNSoestlunoues qsoulco qt|theandnlu mpeachmn otIES one uctln oe e q

Contact
houmTopicsUnit

l5
$th ol inlemaltonal tourism'

receipts. lndia's posltion in

of intemational lourism. Global tourism

Forces and lactors

Global tourism t
influencing the gro

rends-arrtr als. and

030

global tourisrn
Changng dimenstons

SEMESTER.II

C[airman

lr^3
ffi**l*li;mf,:,glmy,

29
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l5
Major Tounsm Places

UAE, SingaPore. Thail
Nepal, Sri Lanka- Maldives,

a Hong Kong. China- JaPan,
ol Interesl in
and. M a.lal si

Indonesia" ard Russia

II

l5in. Slitzerlaud.France, Germanl. SPaMal Utllntcrcsl K.PrIl oflaccsT Stulor o
hi CCPf']tlB cru.anaCSU da.tal .i_

III

l_t

Organization (UNWTO): Role in

promotion. membership and obiectiles

World Travel & Tounsm Council (WTTC) role in tounsm development

and promotion, membership and objectives

PacificAsiaTravelAssocration(PATA):roleintourismdevelopment
and promotion, membership and objectives

and ob ectl\ es
elo ment membershi

ional
romotl

United World Tounsm
de\,elopment and

Nations
tourism

Air
and

(IATA): role in tounsTransports Assoclatton

Need for tourism organlzatlons,IV

60Total Contact Hours

ll sdNIethonE :l tiollatedes
ti 07nnaml oxE itermTnE drnal Assessment: 30Inte

7030 Theor]:i Theory
.5r CIass Participation
l0cettesszlu1 c asntlSasat onien qreseS nl nar gnmp

Written Examination

t5
o Mrd-Term Eram

Part C-Learning Resources

oks/e'resources/LMS:
& Miska J.M.(20i2). Tourism: Principles & Practices' Oxford Univer-

sit,v Press, Nerv Delhi
. Bhatia A.K. (zOl'L)' lnternational Tourism Management' Sterling Publishers' Nerv

Delhi
o Reisinger Y, (2009), tnternational 'lourism - Culrures and Behaviottr '

Butlenvorth-Heinemann- Oxford' UK

r William F. Theobald, W.F' (2013) Global Tourism' Elsevier Science' London.

o Cockane, t. (2008) Asian Tourism Growth and Change ' Elsevier' London'

o UN World Tounsm Organization (2002) Per.formance lruticators Jbr Tourism Desli-

nations in Asia and the Paci/ic Regron' Business & Economrcs'

r VellasFrangois (1995). Internatioiat Tourism: Economic l'erspecrives St Manin's

P ress

Recommended Bo
. S*,arn- S.K.

Chatnan

lq L(

;,flf;'j#il;ffi:,flI,ififfi 30



Session:2024-25

Part A - Intrcduction
TOUR PACKAGING MANAGEMENTSubject

ISemester

aster of Tourism and Travel ManagementName of the Course

ourse Co e

c-7Course Type

99Level of the course

NAPre-requisite for the course
(if any)

LO-202.1 . To knor' the basics about tra

LO-202.3: To learn to prepare the tour itinerary and its

trneranes

vel agencv and tour

II dln ano ub S en Sstrerap
tS co nentsdanlhe o dur EST e\d oel mpoo lgn2 202oL p

Itack
cn ndan png

ccrhatedrelrerh u sptoT do e oel1 p ages220LO pC

Course Learning Outcom es(CLO)

TotalPracticalTheon'
.+04

Credits

l0.+er weekTeaching Hours
30030entm arksMn AssessalI tem
70070Term E\am Mark
1000I00Max. Marks

3 hoursExaminatlon Time
B- Contents of the CoulsePart

ual marks

lnst tt er'Pl ne r-ctions fo

lio IIESu otlI1l SOul nno cocnlLI &nd qeachm potr nsset 9 uesneree \am q
Nn oonoo uoc m u s Questi(0 on Thet1co s erd n qoL s 1n o pmeso Cuo c )n oC rseLI arn lngg )
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Journel,Trip

(MPD)
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Session:2024-25

Part A - Introduction
ESSENTIAL COMPUTER SKTLLS FOR TOURTSM

PROFESSIONALS
Subject

Semesler

aster olTourism and Travel ManagemenlName of the Course

07Course Co e

EC-2Course Type

-499Level of the course

NAPre-requisite for the course
(if any)

riter/Other open offrce vlriter/Google Doc and its feahres and

alc/Other opcn oflice sheet/Googlc sheet foe effectire data

nanagement
Cld-Zoz.3 : To learn and apply MS Pos'erPoint/Libre

Offrce Impress/Google slides lor effective tnanagerial

To learn and l'ork with MS Word./Libre Office

fil
tro Snpp

0LibrecelartdeanlTo70 2 prac2LO-

atlocntprcs
nt nelCIthctilizetos uStare denttloT re02 ? + p pLO-

fficicntl and makc a riatc scarcltcs

LO-207 . tourse Learnlng Outcomes(CLO)

TotalPracticalTheorl
10.l
I0-+eekerrSIh HoueacT png
30030AIM skS enm tI A SS enlemal 7007()E Term Eram Mar
1000100Mar. Marks

3 hoursE\am IT met1l tla no
Part B- Co ntents of the Cou ISe

Instructi ons for P Der- settet'

t

lro

onn estLISOulon COunl qand mpachn.los otr SI)o unkasus() ouu qS el gne\am qe Nn oESu on(.)o uestrco ll s aeThon D' qns d al mpocn oCLOsu meco sn o (ISE eamLIn CO cc esu o5o ftarl..ll edbe mp qai l'l eeneTh e\ reqS\ ab UStrren eco ena5 + artsSI e ngaonsc p
maraluNSon. ues eqcarr\joES 1luIT'I SOuleth co qnlu and qeach p rlmonES tlneo uect lrlg q

Contact
hours

TopicsUnit
t5

MS Word/Libre Oflicc Writer/Oth
Text Basics. Text Formatting and

Header & Footers, Working rvith

Stvles and Conlent, Merging Do

cr Opcn Office Writcr/Google Doc-

sar ing file. Working l ith Objects.

bullets and numbered llsts' Tables.

cuments. Sharrng and Marntarning

Document, Proofing the document- Printtng

I

(halrman

Dept[ ofToudsm & Hotel l,lamgement
(urukshetn University, l(urukheua.\st

.{t

Credits

I

I

I



l5
fl1Li

erlok.

ilecti
Pi

hectShcct/SCe Googleof|iro ehil clCceo Opent) rcceExSM
rn'lPobokroee CnattlrmFo\E celtooctl nIn o ud

ealreCh ](CeEID dilFdanrtoSonunF ct S.rhsncu oatralC
nU SaD taAnalS aluataD t'LeP entres )'toartshCeE

ko rrhenhariSandP rotecot Ch tlngarts.andab ESTP o
ntndan PnroP fioT ksasma es AulotoM roaco SUob

II

l5

Printir

ffic

ork obr

UctttSs-5 e(l ng pGos/n) rcs oglto eL b rcn pco\lPS rpo
llotkes. stheml1l',ta dS Siden p ) gapreatCcllt1lTl t. gE l1\' ollorP

Act onlr) sk andH cects.th ]pneflun'ln b gets andulbrh
obTdSUdsS nuhorl<i1to s. s fiProoho ngS idc sN{ lcrasn S ctidSUt1 oli ta ST Inda S delll at on

III

t5

act Check Tools for Websiles

hfi
lo

oo tGdar.lkmarkin ngoobnescomnceo poCll et.Il uses.t.le p
\\o drln o utencon voe n enleandCb\\g s pasCe c op)'p

INlSa a1edmn S cro aln rse tand pU dn cEn earS chor \\,Sb ngls c.

IV

60Total Contact Hours

Su oth sdo ll eI\IvalE tu:rtees d
End Term Examina tion:70

lntelnal Assessment:30
70, Theo302 Theoty

5. Class Participation
l0ent/q uilclass test etcsnlasoICSEN atlnaremS p

Written Examinatton

l-5o Mid-Term Eram

Part C-Learning Resources

LeonAlexisandMathe\\sLeon:lntroductiontoComputers'VikasPublishingHousePvtLtd

Nerv Delhi

Bhatnagar S C andRamani K V: Computers and information management A Primer

for Practrcing Managers, Nerv Delhi, Prentice Halt of lndia Pvt Ltd'

Bansundara. S: ComPuter TodaY'

Goel futender and D N Kakkar: Computer Application in Managemenl, Nerv

Age Intemational Pubtishers, New Delht

Recommended Books /q'r'esources/LMS:

uters PHI Ne* Delhi
Ra an, v Fundamental of Co

TEXT BOOKS

Chairman

DepU. of Touilsm & Hotel anaqsil,t
Xurukhetra Uniyersity, l0rut$futa

\s6

42

lr4ovies ond
oplion,

lr'



PaIt A - Intltrduction
COMMUNICATION TECHNIQU ES

Subject

Semesler

aster ol Tourism and Trav el Management
Name of the Course

Course o

EC-2Course Type

00-499Level of the course

NAPre-requisite for the course
(if any)

LO-208. I To gain knosledge o

LO-208. 2 To learn rvriting ofbusittess conespondencc ustng

grtal platfonns
[O-z'og.r To be able to speak for diffcrcnt occasions in

Learn the use of formal offrce bodl' language

I communicatton Process

d baniers

ouristn business

LO-20li..1

ourse Learning Outcom es(CLO)

TotalPracticalTheory
40.l

Credits

I0-1eekH erursIh oT c png 30030ten arMssessmAtln me al 7o070End Term Exam Marks
1000100Ma:,1. Mark

3 hoursExamlnatton Time
Part B- Contents of the Course

ns ru er- SrPans

lr

[ro

t1ouestrSoco ueonunr ry qandl1r0 ach mptls no St\\ o eukiESu otl asNSS 9 qner ngexam q
Nn ootrnono uestlm S Ques(uln Th cooeratrd qn o onstc p

SLOesm Cuo co )(n g
otlues5aou edrbe qnee ttempte\The arl lba Su reqeentlr4 coartseas S\sns1 a enngct) p

mardtlotl NSAI uES eqotr n carryn CSuulso qrhd coeruu an qeach mpn1ontrI) ()ne uesec qg

Contact
hours

TopicsUnit
I5

Theories and Models of cotnrrrunicati

in tourism business organizations. Barriers Io

ommunication in tourism busincss: Mcaning' Signihcance and ScoPc'

cessProonull caolnnl
lonformaFI ofss.rocc
Gal1 Fonlcalluotnln between Words & Meani n and Perc tion &

l5
clear Business Wnting: Adoption,Business writing. PrinclP les lor

Wo ecentenoctl SSrd e e n.
no endC rreso ce-B CSSIN pusann'l onIoo pructns1 n.oC T"vpes

emMter os-LetESalSSR eu0sLIersD eqand Ioo ll/.4ortseS rgarslnesB Ll po
t1n-lurC cTI u Isect oasualSnI IIoESLlec

,I
hnr11o sfo R

II

0uirman
Deptl 0f lourism & hotel Hanagemert
urutcheoa unlvssty, l0ruk ieta

\s -+
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course leaming

I

I

I

I

Letters:

Responses,Inquires
Ematl.Reports,

Dillerent



Reports

Use ofopen source office softrvare in business writing

t5III
speaking, oral reporting, lnterviervs. Group Discussions,

Demonstrations. Meetings: - Organization of Meetlngs

Use of digital tools for oral communication

Oral Business communication: Telephone conversatlon, Public

15onverbal Communication" Importance o

ommunication. Reading Bodl Language

ross-Cultural Communication. Concept and

uhures, Impact of Culture of Communication
in Cross Cultural tourism Communicatlonresslons

f Bodl' language

functions o

in lourism

IV

60Total Contact Hours

Su ested Evalua tion Methods
[nd Term Examination: 70

t nternal Assessment: 30
70Theory:) Theorv

5o Class Participation
l0nar/ Cetczl asI tS tesI t/en ulatlt ason/ SII11 resenSe gnm qp
l5

Written Examinalion

r Mid-Term Exam

Part C-Learning Resources

o Effective Business communication (2017). Herta Murphl'. Herbert Hildebrandt. Jane

Thomas, McGra*'Hill.
o Business communication Essentials (2010). Counland L. BoIee. Pearson Education. 3

Business Communication Toda-v (2017). L' Bovee Courtland' Thill John' Lal Rarna

. Roshan Pearson Education.
o Business Communication (2012). Meenalshi Raman' Prakash Singh' Oxford'

o Business English. The writing Skilts You Need For Todal'ls worblace (2016).

Andrea B. Geffne, Barrons Educational Series'

o The Art ofPublic Speaking (2019). Dale Camegie, Valu Education ollndia'
r Guide to Cross-cuhural communications (2010). Sana Relnolds, Deborah valentine.

Marf' M. Munler, Pearson.

o The Definitive Book of BodyLanguage: Ho\r to Read others Atliludes b1' Their

Gestures(201 7) Allan Pease, Barbara Pease.Orion

. Body Language(Introducing Practical Guide) 2016 Glenn Wilson'Icon

Recommended Books/e'resources/LM S:

I

Chairman

\58

fl,iff#fl,fll,l:lilf,i:;fiP 14
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Session:2024-25

Pal't A - Intrcduction

OURISM ACCOUNTINGSubject

semester

aster of Tourism and Travel ManagementName of the Course

21- _1
ourse Code

EC-2Course Type

00-499Level of the course

NAPre-requisite for the course
(if any)

LO-209.2: To enhance practical utilitl' of accounting

CLO-209.3. Application of Accounting for managers

LO-209. I Enriching conceP tual Clarity about Accounting

LO-209.4: lmoratile Decision Makitt Methods & Tecluti ltcs

oncept
Course Learning Outcom es(CLO)

TolalPracticalTheory
40I

Credits

I0IweekrI oH u rSeacT h peng
30030arM skSe ms tenI SSAnternal 70070En Term Exam Marks
1000t00Mar. Marks

3 hourslmeExamination
llCo rsetsll fo ethoC tenilP B-It

I
rl

nfro

nouestrsoen co ulan odunl qhIrNS n)o mpeacuCS ok oons1r as9 CS qr set ng\am ne qu
Nn otlon uesESLl otlm SOul (aeTh co qtlra on pNSco den oL smes C on uo coearn (n c uo rse cg

5 stiue oemred atttou qb ptamlneeUS eTh reqe\re s\ ban enco en-+ artsns S ea5a0c p
karmalIIcarnell ostl NSn eqAIu oes tlm u oscthe o qnlu and qeach pn'les o lln neo uec qg

lnstructions for Paner- Setter'

Contact
hours

TopicsUnit
l5

onYclrtlor1s

filo

fu
info

SD nl onTr unacconeed ngofS co en 1 dTIn\Iea p
tlnunAcconntluaccoandKkoBo eep ngfoNSonctland
anduntrccoo ngrmatlun lltl n.acf coosesU gc enceSaas

tto nth os f cncranB c e ng.tann tSAccoi uoro enesdiscithero p
nPri cl sell nccou g plPri lcr cs1ll1 t')Accouf pol'lMeanilcsP nrr ctn sn pccou

Oralrman

ffi,#flffiil:fllllffi
\SJ

.15

accounting:
accountlng.

art,or

lrt'



I5
Recorrling of Tlansactions: Joumals. Ru

compound entries, Relationship between J

regarding Posting in accounts Ledger Posting,

Finat Accounts: Trading Account, Profit &

les of debit and credit,

oumal and ledger, rules

Tnal Balance

loss account. Balance sheet

(with Sim le Ad ustments)

I1

l5

fTotal Cost artd cost shect

ri
ffe

fi'e

m e noLtrUCSonsunF ct opeEAJIMIIcA uco n ngtemellAN]\I ag
Dt re CI] enn c oC uneemN,Itl gunAccoF ann c al anagf 'S emS ng.o

enm unccoM entI and ngcA oC un F cllnan al anag\\,egbet np
ostCet$ccllBenccct ons diC andc furtn ortan n Meaniu riAcc0sto lnp

nlCNanaMlnoultt andCAcL SotlntlnAccoIra atrct cdanllurltcco g
c11ll tsCOII'ICosE cmcnt ofS t. poLosd SE c allllseC OS t,Io ostC \pConoull ccp(c

III

t5
IV

ectors. Role and Contnbution of TFCI in tounsm
fo

BududBIT ouB d et getn oI )?eanlMudB eta lJ
uB dnlo otC getar!Io Budnonll tatlL 1ar)oon)ann'l enas an otr ag

snouT&na a1 ooth elnn sn e nreStrchal ltechni eutron Te s,q

60Total Contact Hours

Su do sno (rM thvalE uaes de
End Term Examination: 70

Internal Assessment: 30
702 Theory:30> Theon

). Class Particlpatlon
10t 1cr/l IC Sas CStntle uI ilsn] IS nmr entat onar es qen llS p
l5

Writlen Exarninatlon

. Mrd-Term Eram

Part C-Learning Resou rces

o Donald F. Sutton, Financial Management in Hotel and Catenng Heinemann' London

o L.S. Porrval Accounting theorl'. An lntroduclion Tata McGrarv Hill Publishing Co 
'

o Ltd., Nerv Delhi.
.LeslieChadrvickTheEssenceofFinancialAccountingPrenticeHalloflndiaPr.t.

Ltd., Nerv Delhi.
. fuchard, Katas. Management Accounting for Hotels and Restaurants' Surrey

University Press.

o Richard, Katas. Book-Keeping in hotel and Catenng Industry' Surrey University

Press, London.
o Robert and Anthon!'. Management Accounting Prentice Hall ol lndia Prt ' Ltd New

Delhi.
.AdriII'PandMclancel'.AccountingandFinancefornon".Specialists.PrenticeHall'
o Dvson J R= Accounting for Non-Accounting Students' 5th Ed Prentice Hall'

Recommended Books/e-resort rces/LMS:

Orlrman

DeptLof Tourism&Hotet!!ildq1gt ... .. _._ .46
' "'*'-'l0rukrietEUnirEsty, kiili,,€ra

leo

con tr0l



Session:2024-25

iart A - Intttduction

Constitutional' Human an Moral Values, and IPRd
Subject

ISemester

lravel Managemenlaster of Tourism and
Name of the Course

.+ 0l
ourse Code

HMCourse TYPe

00-499Level of the course

NA
Pre-requistte for the course
(if any) TotalPracticalTheon'

202
Credits

a
0

15eekEIrSuoH peachT ng 0l5
35sarkMmenSS se S 035
50ksarME\amernlTnE d 050

Mar. Mar
3 hours

Exarunatlon Time
seI'ltCof ehostennoCtr B.aP

I nst t'll SettcrDCI.rPans foctio

lr

fro

noestluSoucone qo ryand mpunInl acheoNSoeu tlSk n t\\ oAS qSI-Itr o9 ESue oSltI NIIqner Se (louexarl nostt (ue om SOulco qeThn pod fl trenco Sn osoLCmestcouo ottaml uesrse e 5oc un 10 qredr attempuebn eq\amTheSuabn etr Seenco1 ng mareaslat alupartsISnscoll ilS eqn carryouest'lo qestuSO nu qcothd mpanunm eachttES onne un oEC q

of the urx\ersl\poollrom the commonSvllabus to be taken

Chaiman

,t%'*lil,ffilitr

\6r
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I
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Session:2024-25

Part A - lntr0duction

Subject

Semester

aster of Tourism and TraYel ManagementName of the Course

Course o e

CC-I ICourse Type

500-599Level of the course

NA
(if an )

Pre-requisite for the course

LO-301. I : To undersland the basics of planning an

LO-301.2: To create a competltive deslination with support o

lstakeholders
LO-301.3: To use the capactti' assessmenl planning and

LO-30 I .4: To evaluate vanous policies regarding in India

d planning

ncepts

evels of planning

Course Learning Outcom es(CLO)

TotalPracticalTheon
.l0.l

Credits

.l
"1 0r weekTeaching Hours

30030Intemal Assessmenl Marks
1o070End Term Exam Marks
1000100Max. M

3 hoursEraminalion Time
Part B- Contents of the Course

Instructions for Paper- Setter

Lrng t$o questions from each unt

ual mark
ri

o1l nulso uesan od n comp ry qasnsI set 9 ESu olle\am en q
Nn o1r on esu no uesTh m u S oe co a:l otr n qL S n o oC ns der p

C nlo ES C oeajx ou )n C uo rse ng
at1tou redbenll emptelanllTheen re abs reqco ne.l artseas taNSCO ts ngp

CtlES NSouL)tr nn1 lsou n ESun and h co qo en') uachn u t1CS qoneS ectln o e p
SnESu otl q

Contact
hours

Unit Topics

l5

finitions ol Tourisrn Plannirtg, Planning as a Concepts, Delelopttteut

olicl', Link befrveen planning and destination marrAgelnent. trpe of DMOs'

nation Life C le

Planning and planning concepts

SEMESTER.III

ftralnan

\62-
m^'$3',ffifffljffip

48

TOURISM PLANNING AND POLICY

I

I

I

I



t5
Destination and its stakeholdel's

Creating a competitiYe Destination. Destination visioning process

o.riinuiion audit. destination lifecl'cle' tourism readiness'

anallsing and understardi
Intermediaries ard facilitato

ng global forces. tourism

rs. stakeholders

s)'stems-

u

l,evels of Planning

Capacity Assessment Planrung. Spatial Inleresl'

Development Planning. Tourism Planrunc Goals' the

Publics, lnter-sector Planning.

c

Plarming. Rcgional StrategicPlanning'

onal Srate ic Process

InlegTated

Planner and

vels of Planning: Continues

ul

15

policies and tourism de\elopment ln

m Planning in lndia Tourism Policr
ounsm
f Touris
ql

Gqj

bI n redcoeASCH ana.an'arat
oSrI scacthar eCranb arat.o nunt

dal'lEcoR alI mS urTe uorte na

Torrlism Policies of Ind ian States

ln Kerala- Rajasthan

f Tourism Plannlng lo

India. Recent Decade

lndia and God's

IV

60Total Contact Hours

Su eM ht do sua ori nE atedes
End Term Examination:70

Interual Assessment: 30
10i Theory:30) Theory

5. Chss Prrtlcipation
IOnarl eS es'tlul clastlnSasatlorVresen qSemi gnmep

Written Exatxlnatlon

l5. Mid-Term Eram

Part C-Lealning Resou rces

o Coooer. Cfuis: Fletcher John; Gilbert. Dar.id and wanhill, Stephen: Tourism

prinii-ples and practices' Pitman Publishing London

o Donald E. Harvkins' Ehvood L' Dhafer and James m Rovelslad; Torism Planning

-J o"."rop-^.nt issues, George Washington Universit!' Washinglon DC'

o Gunn, Cleare A Tourism Planning Nerv York

o Kaisar, Charles Jr, and Larry E, 
-Heiber: 

Tourism Planning and Development, CBI

Publishing Boston.

eLeonardJ.Lickorist:DevelopingtourismDestinations:PoliciesandProspecttves'
Longman.

. ViliRobert Christ and Alslrarr M Morrison' The Tourism S'vstem

Reconrmended Books/e-resorrrces/LMS:

Chalrman

Depfr,'ollcjiriism & llotd lilanagenleil

163

l(urulaietn Univmity, l(uruMeta

19

Study

Farm.

t5

V



Session:2024-25

PaIt A - Intl'oduction

r*IAJOR TOLIRISiII DESTINATIONS OF INDIASubject

IIISemester

aster ol Tourism and Travel ManagementName of the Course

4-TTM-302
ourse o

CC- I2Course Type

00-599Level of the course

NAPre-requisite for the course
(if any)

CLO-302. t : To understand the monuments o

CLO-302.3: To Describe the main hill stations and nalion
f India

la

al

ak fo lndar s fan odSenNS d sonatlas dal CShe cooT d CUSSS.l3 20oL

f architectural

n aoe dfnl ancrtpo
EScentralcul turre us/okIheaboutoT 0 glkn2 e\3 20Lo

urse Learning Outcomes(cLo)

TotalPracticalTheon
101

Credits

It)1r weekHoursTeachi 30030M kst AImenSA ESs stln emal 70070End Term Exam Marks
1000100Mar. Marks

3 hoursE\aninatlon Time
Part B- Contents of the Course

ual marks

Ins! ruction sforP el'Der-

kralrl
bnoestlSO un co ulodunl ry qann')fro each mpotl ns\\o CSuas nons9set ues qneIe q
INn ooontlS o uESm u Questn coThed oatr n qn1 coo sn p

SLOntes Cutco o )earnloc ISu ngng 5tte tatoIul ed mpbenee eqe\amTheb SuaSetrenco en )arts4 ngeasat p
NSoESu tlAIo1l nESu111 u os qrh coeh and n qeac unr pn1fron oen ueslrn oelSESu qtlons. g

Contact
hours

TopicsUnit
15

a-l

hDclonnatl S gradcsti
SIon

L cknH cb tlaaH ll d.orE pa.daallNalKh uraho,

l5
Religious / Cultural Centers H

Gava- Bhuvaressar - Puri-
Badri Nath- Kedamath' Bodh

Rameshtvaram. Drvarka,
aridn,ar-

Konark.

Amntsar

II

Chairmao

ll\
trftffirur*ffim.n

50

conslsl u'ill

Jaipur.ArchitecturalMonumental
Ajanta-

I

V



I5

Stations and National Parksi Leh' SriNagar' Manali'

Darjeeling. Oory, Mahabaleshwar' Jim Corbett' Sariska' Kar*ra Gir

III

l5
Pondicheny'

oastal

man & Nicobar, Kolkata

Puri,
Chennai.

Islands;
Kanr akumari,

Mumbai, GoDestinations &
akshadrveep. Cochin,

IV

Total Contact Hours

Srt ti sdhoe tMonvaE uatedES
01IIilnlln tioxE adn ernlTE

t Assessment: 30Interna
70> TheorY:30i Theory

). Class Particrpatlon
l0arl ce1S testczl AStlt1 ulsnlo asen atr qm n res gnmeS p

Writlen Examinatton

l5
o Mid-Term Exam

Part C-Learning

Recommended Books/e't'esourc es/LNl S:

o Ahmad, Aizaz: General Geograph-v of India" NCERT' Nerv Delhi'

o Goh Cheong Long: An Economics ofIndia' Oxford Universrtl '

o Natonal Atlas of India- Govt' oflndia Publication' Calculta 1997

o Atlas of World Oxford Press, Nerv Delhi'

Singtr- R.L. (ed.) lndia: A Regional Geographl- National Geographical SocieS'of

India Varanasi, 1989.

Manorama Year Book 2012

lndian Year Book 2012, Publication Division' Go\t of lndia" New Delhi'

Tourism Planner.

Tour Brochures etc.

Lonely Planet-lndia

Kumar, Ravi Bhushan: Coastal Tourism & Environment' AOH Publishing

Corporation, New Delhi.

V
Otarrman

ler

flffiJ#,ilHfi:TIT,-H'JY
5l

60

Resou t'ces



Session:2024-25

Part A - Intrnduction
TOURIST BEHAVIOURSubject

IISemester

aster of Tourism and Travel ManagementName of the Course

24-TTM-303
ourse Co

DEC-3Course Type

500-599Level of the course

NAPre-requisite for the course
(if any)

tb-:o:. t , To remember tourisl behaviour

CLO-303.2: To understand intrinslc
locussing on needs and motivations

LO-303.3: To anall"se exlrinsic influences on tounst

ehavior

and tounst

rocessmakrnecls on p
bon uno Sn uI] ences

n oS ialc c assinclr duaIeh ou g
I uo sI]mods oels1e 0an udan ale\ auoT anal es0 .l3 3Lo )'

ourse Learning Outcom es(CLO)

TolalPracticalTheory
404

Credits

I0Ier weekTeaching Hours
30030arkSMmal SS entsESIII tem
70070AIM\E amdEn ermT
t000100Mar. M

3 hoursExamination Time
ontents of the CoursePart B- C

ual marks

Instructions for Paner- Settel'
lroI\

lr

bnn 0tlun'l ulsood en counl an qns m each po u S1 oen9 ues o asNSset qxamlner q
oNeu os1r nest noIl'1 soul ut1 CThe o an d oEIatlornt co S p qryLC Osutcoo meserS earn (n c uoak ngg )attemtouiredebI pneee\ameTh req

S b usIllennco earts.leas1 gans STco p
caoestr rlsuAIn.eu os t1mo u S o qna thd Ce qeacm unhon o pn o en uESelS ecestlu ons. q!l

Contact
hoursUnit

l5
Introduction to Tourist Behaviour

ervierv of Tourist Behaviour; Tourist decision making process and inflttences

oftourist behaviourlexi
15

Intrinsic influences on toulists

Tourist needs and motivation. personality and psychographics'

oara"p,'on. leaming - theories and process. motiration -causes and

process, perception- process a-nd theories

II

Chairnan
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l5III Extrinsic influences on tourist Behaviour

virorunental and situational influences: Groups and their influences -
es, Social class. other referettce $oups Cultural, cross- cultural and sub -

tural inJlueuces Opinior Leadershlp, inttoration arld its diffusion

t5IV

odels of man - Economic, Passive. Cognitive and Emotional

k* m do SEI oKo a cB lad Enard hS eth anHocos a,
modelw M uo ornhES an dan alSchmo athMn erm b aeh UIosu

Models of tourist Behaviour

I Tourist Behaviour
60Totfll Contact Houts

Su esied Evaluatiorl Methods
End Term Examination: 70Internal Assessment: 30

70)> Theorl:30) Theory
5. Class Partrcipatton

narl asI s tles cetne tl zlul Cten Iat t:rlo SIaseS m1 res gnm qp

Written Examination

c Mid-Term Eram

Part C-Learning Resources

o Chawdhlv k. Kakar, S. : Understanding Organizational Behavior' Tata McGraw Hill

Publishing Co..

o Devis, K: Human Behaviors at works, Organi:zational Behavior, Tata Mccrarv Hill

Publishing Co.,

o Dwivedi, R.s.. Dlnamics ol Humar.r Behavior at work. oxford and IBH Publishing

Co..

. Robbruns, S.P.: Organisational Behavior, Prentice Hall Inc'

o Flemming , Hanson: Consumer Choice

o Fred D Reynolds and William D. Wells : Consumer Behavior

o Lawless, D.J. Organisational Behavior, Prentice Hall lnc'

Recommended Books/e-resources/LMS:

Chairman
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Session: 202,1-25

PaIt A - Inttoduction
SPORTS TOI-]RISMS ubject

IISemester

asler of Tourism and Trave lManagementName of the Course

M2.+-TTM-30.1
ou rse o

EC-3Cou rse TyPe

500-599Level of the course

NAPre-requisite for the course
(if any)

CLO-30+. I: Creatrng al\ areness

LO-304. 2: Developing an understanding of business of

CLO-304. 3: Understanding the [?es ol sport organizatron

LO-304. 4: Leaming various organizalions and training

ibout all lacets in the sPort

nstitutes of s rts tourtsm ln India

ports, e\ent and touism

ourse Leaming outcomes(cLo)

TotalPracticalTheon'
10.t

Credits

I0IeekerUISIh HoeacT png 30030lntemal Assessment Mar 70070End Term Exam Mark 1000I00Mar. Marks
3 hoursTn meIatln oxamlE

llo ISeCII ne Stl' CB- oa tP

ual marks.

Instluctions fot' PaneF Setter
Lrng t\\o questions lrom each un n bESu osom u0 en coand qtl'p

otr ns9 eu setsner qe\am Nn oouestlotl nn' um u o (oSCThe o0tr n. qns ed IA ptn co oLC Son'lo esn ou Ceamuco rse s.ng tattor u edr empbene eqe\amTh euab sSVIeentcoartsI enngeaStatns S pco caronsCSun AIouesllS o qm uthd coan rl qen') pun1achfronESu ot1 noecel trSonstl qu

Contact
hounTopicsUnit

t5

ffere

ndia

}IR SLlTOTR SSF oPoASB CSI ntDd.ort'l 1eS nlT UIotl Sm.s poflsOriounTS11 l1ta di ponsnders c t1E ,\,e tsSll1soLulT ponortsfto SSandard pltlsourl (HsIIedUS poflso Scllol g1 TounSofLn cts portspaSaalostN port
91nS\cActrll1 poSoun onbal satlloGrcnTcal ds.Po t1snloLrlTortsof SutureF pIltltourlsnlports

renT dsc )ll10 aDeCIo-So

\tg
ffffiffifiils:,fl,I,ffi

5.1

of the

of

Tourism).Tourism.

I

event lourism industry

I



I5

Spons tourism and sports management, purpose and scope,ofsports 
-

ni-ug"."r,. careei opportunities and sources ofemployment rn

.ooni **uoa.ent. Management ol sport elenls (opening ceremon)"

;il;t';;r;;;i, for,,utio-n of various commtttees and rheir
-'"""--r.tpo"riuiiiii"r. 

Sportsmarketrng, Sport Auctionsand

SPORTS TOURISM MANA GEMENT

nsorshi

II

t5

\'l
urface

loo

lol
ock aJfi

TSRPOER SNTVE UAF DoESTYPGNRNIEAL aters orgaIUPortg'Ia prlgStr PPorts atcrl1dl1 scubaracboatraclY hac1i ll g.rts SaSerat posrd ntaltl lloMlauonllFPGo10MStennrball golf
Sa dcaL b (nd sPoflso) nson CItll'llS sPktrekdin11ha ng)ll llikiLI rtar b c e.lno c. gikhnh rbinc rg.ports krS tlte S ( e.llnastn cstl portshandbal g]balcltCStl bea(hlea lIl coo otattoron pre1 ttM o com ganrc h pc )c)Skatinurc ga OTthl e

es. World chant ionshi . etc

iil

l5c rnsrrrurus oF SPoRTS
ORGANISATIONS AND TRAININ

ketilr

K-

SI MURTO on1rmorodanarM pre.u ngas c1rundilllC tSrod uT munsod en ptu rentudAmSIE uflToen LIadfoSS ESuandu1so lngCSrateg
H maln nlrardannsor trZAounsmo gan

noRneen egltalunf oMo ng1ulnstN ehruNS tule.neertaloun ng
b ouCeroS rtsateroe fnstl ut ponaotlN artsS1era po

otu elnsahAI alaJJ&nandlndiaIoubCoonalBeTh
e oSn tudn anS&NIWN4 )JS rts (n eI pon andeenntaluno

skiin & mountalneerl

IV

60Total Contact Hours

Su sdtho]\IentioE ll :llltedES
070 IInamr txaE,ermTnE d30trnenAssessalnI rnte 70l Theory:30; Theoty ). Class Participation

10envq uiry'class test etc.sasat or/entresnaremlS p
l5

Written Examinallon

o Mid-Term Exam

Palt C-Leal'Iling Resou rces

Ta.vlor & Francts.

najesh Kumar (2009). Sports, AdYenture' and Recreational Tourism' SBS Publishers

and Distributors.

Ju!"nd", Singh Malik (2005) Potential of Adventure Tourism in India' Agam Kala

Prakashan.

John Srvarbrooke' Colin Beard' Suzanne Leckie' Gill Pomfret (2003) Adventure

Publications

ke

enE enandnu ms ManagemTrts oS oct no tonI utrodAn p0? 2S )N,I )'man
resP SunSAfriuo thS

P c\liotsancartrPmT Sufl ps ortS o202eed pM (uBhC ns l.

Tourism: The Ne\\' Frontier, Butler$'ort

Russell Hoye. Mrlena M. Parent (2016)

h-Heinemann.

. The Sage Handbook oisport Management' SAGE

Chairman
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Session:2024-25

PaIt A - Intrcduction
CROSS CULTURAL MANACEM ENTSublect

IISemester

asler of Tourism and Travel ManagementName of the Course

M2,l-TTM-305
Course Co e

EC-3Course Type

500-599Level of the course

NAPre-requisite for the course
(if any)

urism culture though team building in a multicultural

al variabilit.v dYnamics and

intercultural comPetence ln

LO-305. I Recognrze lhe dimensions of cullural values

n SESSun bm USror c ln otheidemsst and s!'
nI manoEShe alch aglersnd d1an engU3 )0 2LOC

su t1ess

turcul50 3 Graso 3L p mg

rnter- ersonal communication skillsoral rvritten and

anagtng synerg)'

LO-305.4 DeveloP

ourse Learning Outcom es(CLO)

TotalPracticalTheon,
40.l

Credits

I0IkweeoH errSuT Ieach png
30030tmen arkM SSS SESnI mte al '70

070Term E\am Mar
1000100Mar. Marks

3 hoursExamination Ttme
h oC ISellfo etn soC tn eaP tl' B.

ual mark

Instructions for Paoer- Setter
king rs o questions lrom erch uni

lr

tl I-)o bu ESmc0 ul SOan od en nr qp
otr ASNS9et uESr Samlne q

Nn ooestlon ueu stmo lso (acTheI-)o qnS atlder punt conom S LOsCutco eoealT) n )uco ers )attemtoredUI pbnee reqe\amITheuab SSl1 Ieeencoarts.1 )eas ngatns Stco p
CAotr NSn ESIIAIoES tluu oSce nto qand rheacn) ulll qt]'hno o pne estluec n otl elSES qu ons. s

Contact
hours

TopicsUnit
l5

enrents (Language. snnbols. norms. beliels etc ) and

and cross cultures. lnlluence of culture on tounsl
oncept, el
ubcultures

sulll ou. Consumer culture. Sacred and

Understanding culture
functiors of cu

alre cons

bu.r"ing and
tiou in tourism

'15

Tourism culture and cultur'e of tourism

Cultural d ifferences bet$'een hostsTourist. Host and Tourism culture,

Ii

Chairman
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(uruk$dn Unircnity, lurulsheta
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ShoESr oncultufoim actheo guesexchan pcial rySo gestsand gu
u turalCul uralCdantrans ontIemodonatlAccu turcu tures

Sf ono odnal izalracdM otudsC asn.oizato alb l5

11l'ttan1 na euelrl anagl grs1veDikOIn F"liaofstH edchoc!crsdu Ium t\
hanCandon geAss 111 ilaturalulCSalulC UI sv111'lCrea )-nerc s aConIlraltu , Elnc fo Dc.aThc S uropkerINAI sne\l1'I arkthczedobali oLudseas cI-

Cultural variabilitYIIl

15
Cross Cultural ComPetence

In e li encralu tuC cm etenceand pSENSrtu alul t)lerclnnoe\r gp
onnlu atcr oC mmcu tu alnterSSral kiuc 1uo rne\and d p

IV

60Total Contact Houls

Su the sodMnE a tiouatedES
10ermTnE d

I Assessment: 30Interna
70i Theoty:) Theory

5. Class Participation
10eminar/ e cczJ as SnLl u1nmeasorL/ senIES tatt qS p

Written Examinatton

t5
o Mrd-Term Exam

Part C-Learning Resou rces

University Press McGraw-Hill Education

. Tourist Cultures: Identity, Place and the Traveller' Stephen Wearing Deborah

Stevenson and TamaraYoung. SAGE Publications Ltd'-2010

o World trarsformed: Megatreids and their implications for travel and tourism'

WTTC 2019
o The Cambridge Handbook of Consumer Ps-rcholog'v' Michael I Norton' Derek D'

Rucker, Cait Lambertoru 2017

. Yvette Reisinger--lntemational Tourism-Cultures and Behaviorl- Buttenvorlh-

Heinemann(2009).
o David C. Thomas and Mark F Peterson- -Cross-Cultural 

Management: Essential

Conceptsl - SAGE Publications, Inc(2017)'

o Gavin lack. Alison M Pfi;;-i";*" and Intercultural Erchange-Wtr1' Tourism

Matters[ - Channel Vierv Publications(2005)'

. L.K. Singh 
-Indian 

Cultuiat Heritage Perspectrve for Tourism[ - Isha Books(2008)

. N...u: ,igar*al '- Tourism and Cultural Heritage of Indiafi - Aman

Cultures ard Behar ior. Elsetrer

ntemporal)' r'isitabihi', Bella Dicks" Open
Yvette Reisinger, lntern

Culture on disPla-v: The

ational Tourism:
production of co

Publications(2015)
Movies- Oulsourced, The Best Exotic Man old Hotel. Minari

Orairnan
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Session:2024-25

Part A - I ntroduction

TOUR GUIDING AND INTERPRtrTATI ONSubject

IISemester

aster olTourism and Travel ManagementName of the Course

M-324Course Code

EC.3Course Type

00-599Level of the course

NAPre-requisite for the course
(il any)

LO-306. I To deflne the concepts

o execute the guiding skills at radous sltes

To leam the sttuation hardling and managing the

related to tour guiding

cestod UI ortlng
cs fomechand,NAITI

Sc anthd dendu ster anoT2063
'\o-L

u0 r ding.gut
To-L

ding business

306. 3
306. 4

ourse Learning Outcomes(cLo)

TotalPracticalTheory
I01

Credits

4ITeaching Hours Per week
30030Assessment Marlntem 70070End Term Exam Mar
1000100Mar;. Marks

3 hoursl-neonnatl
ontents of the CoursePart B- C

ual marks

Ins ette rr PaDer- Sctions fo

ES o bnun mco ulsoru oeaclll u qnhNSo lro po esu 1r9 u nso askset qner ngexam q
no oNtluestrues onlsouc m0 (an o qryoL S

pm Cuo tco )rsu e eak n co arnlngo
mttea10redu ptexair neeTh reqesuer s abenncoartsI ]as ngeaScons p

cotl NSA uesneu ostlm ul os qth ce oa.n1 dfr eachm unl p qryoestr n ono uSEESu otr ns qecttng

Con tact
horrrs

TopicsUnit
t5

Tour guiding: Introduction to tour

difference between tour giding and

giding and tour escorting,

tour escorting, role of a tour guide:

Tour guiding in India: Characteristics of a tour guide' steps to

becorring a-tour guide; Presenting yoursell: making sense of cultural

differences

Guiding Techniques: Understanding
practical tips, mechanics of tour guidin

the d.mamics of tour guiding,

g; tools of the trade.
II

Chainun
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l(urubhetB Unirgsity, Nuruidr&?.l+e
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15III ractical guiding; Guiding at a monunrert. guiding at a

ing at a muserm, gruding orr an archaeologlcal site, guiding on a nature

guidirg on a rvalking tours, guiding on a coach. designing and

cdng heritage walks.

religious site.

l5IV Situation Handling: Handling dilficult tourists,
questions. handling emergencies, searching for inlormation'
responsible gurding. designing and conducting heritage walks.

Managing guiding trusiness: How to plan an itineraq'. partners in
busincss, setring up a tour guiding business. Code of Condusl for tour

handling

uides in Indta (Mo
60Total Contact Houls

ted Eval Methodsu ua on
End Term Examination: 70Intemal Assessment: 30

7A> Theo30! Theory
5o Class Participalion
IO. Senunar/p resentation/assignmenrqui/class test etc

15

Written Eramination

r Mid-Term Eram

Part C-Learning Resources

Nimit chorvdhary and Monika Prakash- Interpretatlon and Tour Leadership- Princi-

ples and Practices ofTour Guidingl - GoodGllorv Publishers Ltd(2022)

Cunelt Mengu - -Operations 
Management and Strategies in Travel Industry- A

Modem Conceptl- Yalin Publishing. Istanbul(2020)

Chiranjib Kumar C-{our Guiding: A Trarning Manual & Professional Approach of

Guiding in Tourisml - Createspace lndependent Publishing Platform(2016)'

Nimit Chow-dha4,- Handbook for Tout Guides ' - Matrix Publishers(2013)'

- 
-Becomrng 

a Tour Cuide: The Pnnciples of Guiding and Site

Recommended Books/e.resources/LMS:

Verite Reil llinsvC
n 02 (x)oratlPl1') bu I shin )CooC untrn u (rponI e1 f elat onllrp

snI I ac otlandSI uS esIR ch nI s 1s mpdGui esearlnB Chg

Chairman
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Part A - Intrnduction
HOTEL MANAGEMENT

Subj ect

IISemester

aster olTourism and Travel Management
Name of the Course

.l
ourse eo

EC.4

00-599Level of the course

NAPre-requisite for the course
(if any) f hotel industry and its

CLO-307.1 ; To understand the basics o

nentsomp
andnoatmodmaccoIS oeth trbscn eoT pd2703LO-

\\-n e sho ps
d esutrandtruc urenalo sn S a1oal rhn eT e\o rga70 3o 3L p

fro cffi en oI
dantelha oaenlsrenlS uounen etharnl reqe\oT.+103LC o

e formalities

(cLo)ourse Learning Outcomes

TotalPracticalTheon'
.104

Credits

l0I
Teachin kweeeroH rSu p 30030kN SMennl tSA eS SSnternalI '7 (\0?0ksAIMsamEermTdEn 1000I00
Mar. Marks

3 hoursExamination Time
tlo st' ef €h Ctn oSIIo eCB.artP

ln aner- Sfor Ptionstluc

lro

bnoestluu oscood qnean mpunolr eachmNSoCSu tlot\\kinotr qasns9 ESusetn re\an1 qe e Nn oES oestLI ono Qum u SeTh n: qn p0er oS dnn o cooL Smes Cco )uoeamUIo SC in C ng mal tteatol'c pI ul edeb eqneeexaITleThba Susrenee lt )COarts4eas1 p
o11 NSuesn AICS ou q

t-l1 Sul oe ocrh n qand punlheacmnone esllun o qu
ll consist at

estions- selec

ual marks. Contact
houtsTopicsUnit

15

Intlottuction to Hotel

development rn India. T
industlJ - concept.

1'pes of catering establi

in Indiadustr

origin. grou'th and

shments.

Prcseltt stalus artd future prospects of lt
otel product' meanilrg and conlponcnts

l5
ti )p

al

andS S tarhI o elno ofi atlcc sasCS0ud cuII lntro n.a onlom doAcc estludandeanln-le nghf ooretu1rS cunaotaltrono esco eh ganlateg rshn oroso e psoteh p plnruc tureShne rSOt psl1 b trres 0and p raconten cemanamdan {lch esSrF anandroectSrateoochS rpppartner
nd a.sn nalchhoI IelM o

II
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t5Front OIIice- Meantng and signiflcance o
Organizational Structue-duties and responslbilrties.

Tlpes of rooms, Tvpes of Room plans. Reserv

sources and process. Room rate, its i)-pes and

I Front Offrce:

n ESo mn eanla t"vp

11tlodinaen1:n coorsn tm deandrnt CIl1 at fr nt0 part0catlolnnun
n hotel. Walie U Call ccdure

III

I5
Guest cycle-
Prc alrival: - inlroduction, activities performed in pre arnval stage'

Ar val: - Registration process, Room allotling process Domestic tourist
group and foreign tourists goup handling
i,,ring stay: - Handing Guest complarnts and problems, special

r"quesi hundling, room changing procedure, message handling 
-

Depanure: - Guest billing -meaning and procedure. Bell desk

activities.
Post depa ure: -Guest history management' handling lost and

found.
al formalities- Knorvledge of VISA formalities lor FLTs andLeg

GIT forei erchan ulations credit cards handlin

IV

60Total Contact Hours

ested Evalua tion MethodsSu
End Term Examination: 70Internal Assessment: 30

10,> Theory:)> Theorv
. Class Padcipation

l0narl I S estt e1ctlen u ztI c asonlI sas II tesen ateml qS grunp
l5

Writlen Examination

. Mrd-Term Exam

Part C-Learning Resou rces

John R. walker, Introduction to Hosptlalit), Management: 3nd Edition Pearson.Prenlice Hal

20 10.

Mohinder Chand, Managing Hospitalit-v Operation. Anmol Publicatrons, Ne\\' Delhi' 2009'

S. Medlik. Hotel Business. Bultenvorth' Nerv York, 2000

Peler, J.- lntroduction to Hospilalit-v Operations, Cassell, Nerv York, 1996

Dix C., Accommodation Oprations, London' Pitman, 1990'

Jagmoiran N.. Professional Hotel Management. S Chand and co New Delhi' 2000'

abratram Pizam.(2010), lntemational Encl'clopedia of Hospitality Mgt Elsevier'

Kevin D and o'Gorman (2010) The origins of Hospitalitl"and Tourism, GoodfellowPublishers,

UK

Recommended Books/e'resourc es/LMS:

Chairman
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Part A - Intloduction
TRAVEL WRITINGSubiect

IISemester

asler olTourism and Travel Management

4Course ode

EC-,I

00-599Level of the course

NAPre-requisite for the course
(if any)

CLO-308.1 To understand the concept
media.

CLO-308.2 To undersknd the role and importance ollravel

LO-308.3 To study the skllls required to become a travel

LO-308.4 To educale and trarn the students lor traYel and

ter

and importance oltrav

nood blo

ting in traYel promotion

oulse Learning Outcomes(cLo)

TotalPracticalTheon'
I04

Credits

I0IHours per weekTeachi
30(.)30Intemal Assessmenl Marks
70070End Term Eram Marks
1000I00Mar. Marks

3 hoursExamination T lme
B- Contents of the CoursePart

Ins ttel'r PaDer-ctions fo

frok fio bSO uestln co ulul11 dan o mNS m each ni q\\:o ESu o ptrasns n t9 u tlES o qgq
Nues n ooESu onm u oSco QuThe1nLC So o p qwuo c mo ESn c uo am )e ng

5tattetor fu1 edben ee mpexamThe eqs uab sent IEco4a flng
esu onstltTlco u olsrhand e qfr mo acheno e esu ont1 p ryectlnu q

ll consist
estions, se

ual mark.
Contact
hourl

TopicsUnit

l5
Basics of Travel Writing

Need and Importance of travel \\'riting, Structure of a travel s1ory' 5

W& lH in a favel story, Writing intro and headlines for travel stories'

sources of travel slories, story idea and its importance, qualitles

\rrl
a\

lo

IoTI ttru edk S ng.n SI o 1rod a reqo
etrad nersund tarnto ESSf elo tratsemenelar1 uo SeTI

alan StlN4 vemcoel eSto rlSa r atrmecel nu ediSeadersr

Chairman
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trayel stories published in nervspapers- magtvlne and digital medra.

t5

ne\\:s
ex

fe
nlble

a\:e

fam

famidli andHoESn -vI el sto avotlnw tlp esng
uo sanobUS n se S nngIA e pn tualSr ous p1gl

eSdannsotrad tl fcu urtn e.\\'nothr untlnat oes ghd
onalrmatlerar1tinatuen gIE,rIw

calIIos1hon\\inatr rngneSSuBtlmo nalopro
r atr elcS fothiandaL \\Ssueonw tln tr gand eoES ppp

adbrodIn a ander nwflUSotln\\ir1

Various Formats of Travel WlitingII

15

lo

wrlfo
foodlreelfo

foofo

foo

de andN eodnfi ndonatrelan gS.umhodo and
vnofeSn ngtn n 0 t\ptl\\rloe fm rtarc ng.po

a o alnIn ern mg.ti naloadtIodloeclfn od l)
cd ano lng,oo kCanstaurICodo
I mo oI d 0edm a n-useho ptotl\1',I1 nhroum etk nar gh

SresnII1rntIthf rel \\'Ilo p
Saracterlchandt\\ II ersUS damo

elease lor lood events food fatr. food erhrbitions etc

Writing for FoodIII

Travel Writing for Digital and Social Media

fam

famo

\\'r1ilefo

Honnb oelIo IA gno ceanls b o lmpWhat
b oSouel b oI0 atrtus ESafl o gse b loatee tra )peCI

b oatr YCnw tlnn dn gsa. goel bSu tradOIthen
obfo trad ab tShoGonuc1dd roan\\TI gptlng
nSe\1'sn andn rtl\\TIraT

ctiel ubrAYESd plfo ngla Ia gnlmed rms.so cralstso patr p
sm.on url1onro on'l otI1n ethme enlssertladfooIa1maten

IV

60Total Contact Houts

Su ti oh sdMn teE a u,l otedes
70oti nxE nlla naeT rmnE dInternat Assessment: 30

> TheorY:30; Theory
). Class Participatlon
10e etS1 c.czl assent/ ula5n/ Sat oresent qemtnarS gffnlp

Written Exarntnatlon

l5

Part C-Learning Resources

Carl Thompson (2011) Travel Writing' Taylor & Francis'--, 
.

po, C.otg., :anine Bberle. (2017) Horv To Be A Travel Wnter' Lonelr- Planet

rces/LMS:Recommended Books/e.resou

L mt deo albG
eflRou edTh0 9 gn 2mTho SO )C ar p

I c&I F anoTIo dwI dan e& a)eTh eS1n nr e wT a0 J ston 2B an )ASC
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bridge UniversitY Press.

o Tim Youngs (2013) The Cambridge Introduction to Travel Writing' Cambridge Uni-

versity Press.

o L. Peat O'Neil (2005) Travel Writing: See The World Sell The Story' F+W Media'

. Tim Hannigan (2023), The Tralel Wnting Tribe: JoumeJs ln Search Of a Genre' C'

Hurst (Publishers) Limited
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Session:2024-25

Part A - Intmduction
TNEENIGAPI MANSN HoTIER LAEM R'r'oUC SSubject

ilSemester

aster of Tourism and Trav el Management
Name of the Course

TTM.3O9Course Code

EC.1Course TyPe

00-599Level of the course

NAPre-requlslte for the course
(if any)

e deplo-ved and holv it can be implemented

LO-309.2: Understanding customers and cuslomer behaviour

r,arious technologcal tools for

successful imPlementation of CRM

efits delivered
hnologtes that

of CRM. the ben

it is used. the lecv CRM. the conterts in rlhich
LO-309. l: APPIi the concepl

lole
menonshi managerel alr pmers1oucn.i ESD03 9LO-

thefer rencesmersSu ot1 Ctand pISdun {:besatetr 8l
NSz.altoan()f heobnaus st aIermo

n the Organizatlons

LO-309.3: Irnplement
mining and also

es(CLO)ourse Leamtng Outcom

Credrts
Prac caltI

0

0

0
0

weekerrSoH ueachT p
arksMtmenS sSCSntemalI

Exam ksarME ermT
Mar. Marks

Esaminatlon Time
tlo serf ht CeotsnIIo teCB.aP rt

Total

100

4

70

I
30

Theon

I
.+

1o
100

3 hours

30

ual marks

Instruction s for PaDe t'- Setter

lro

no besu troLI seI-) CO qo r,\'d1unl mpa!heac0fr l-Itnsotlues\\okinnso qAS9 u stretS qnere\an)e oNno1resnoesu tlS r\o Qu(m uco qTheond oer pn0 Sln cooL SESm Cco )n ou (earnuo rsen C )11ematoredul prebene eqexamlTh eUSS aberel.)enncoarts4eastatlst pNSco 11soestluAIonues qm SOuleh oC qrlmu and peachmontrn u ESosel qngCS tlons.

Contact
houtsTopics
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fi
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Iil

l5

fok
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rv

(,0
Total Contact Houts

Su ti do sethllo N,IuilvalEdtees 10ntionml aIE ael'nlTnE dt 30nlensAssesilllI tern 70; TheoJO
i TheotY

5
. Class Particl atl on

t0e cS steclast1 zlt]en q
narl Son/otesenIemS

Wntten Esaminatton

I5
o Mid-Term Exam

Part C-Learn ing Resources

SUGGESTED REFERENCE BOOKS

. Judith W . K.incaid , Customer Relationshrp Managemenl Getllng rt

fu p.ht. Pearson Education
. ti p".* Mohamed . A Sagadevan, Custmer Relationship Management' A

si.p ui i,.p epprocch vikas Publishrng House

. crstomer Centncitr'-rot" o'ingrti t'istomt' for strategrc adrantage' br

p"'t"i-euJ"t. Whanon Digrtal Press 20l2
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8200neuJHr(dMcG

Orirman
Dept ofT0uilsm & Hotel ti,lanagement

lturuk$€0a Uilwrity, l0ruIsheUa.

l&o

66

CRM:Emerging

*/



Session:2024-25

Part A - Intl'oduction

LOGISTICS MANA GEMENT
Subject

IISemester

d Travel ManagementMaster olTourism an
Name of the Course

TTM-3IOeOUISE Co

DEC-.1Course TYPe

00-599Level of the course

NAPre-requisite for the course
(if any)

LO-310. 2: To understand the twes of transportation and

LO-310. 3: To demonstrate the role of logistics ln tounsm

the role of nerv technologies tn

een tourism devel o ment

ncept ol logisticsLO-310. l:To remember the co

ans 0 rt innovation and

uslness

management ln tourlsm

tomer care and safet.v issues

LO-310. 4: To analYse

cLo)es(Course Learntng Outcom

TotalPracticalTheon
404

Credits
lIweekeruo rSn H pTeach 30030arksMtmenSCSSal Snt tem 1o070

En ksarMExamermT 1000100
arM&\.M

3 hoursEsaminahon Time
Sl' eoC utf hen oste tIIoCB.artP

er-Ins

ual marks

ecti NS rP

lio
e\

no1lCSSOul b1ml1o quncodcJ] pmltsostluenki t\YoilsNS qo1lt) ESusetr onqne Stean') ns1 o (QuuSOull-t]oheT c n oil.od patlerSnolnt coLOsCESmutco (oleamerSun ngco atleored mpug be reqeneexamlTh eabusSIEent vlllco earts,+ ngeasas o r1spnsco ESuAInoestlu qm u oScoerh qryand punnl achlronES one uotlncc oSoestr gu NS,q

TopicsUnit
l5

slrcso

gistics Management in
Introduction to the Concept of Lo

c ocBascs ncepo Siro e od grce ananrtm oI poonnlefi tomenel oed pandnoal LalG bofooonterml 9',rhe
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t5II Logistics and TmnsPort
Tloes of transportation modes. Components of transport' Public

tr*.port modes, urban transportation. Economics of mass 1ralsit-

Methods of Transportation and Traffrc Management Techniques'

Managing passengers. Transport safetf issue, Customer care in

lo islics and trans rt mana
l5

Role of Logistics in Tourism Business
plication of logistics management ur totrnsm busincss.TransPort

busiucss- Procurentent.

rtxlur..:!iutt arttl rlisuibutiutt lugistius irr tuluislu busillcss
tounsrnodes as tourism Product in

Il

l5
ourism Logistics, Transport and the Future
le ol nerv tJchnology on travel operations logistics' Information

echnologies and transportation, Transport innovation in response to

urbanization and urban tourisrq Green tourism logistics,

-t

rans ortation safet and securit

IV

60Total Contacl Hours

Su sdIItio thoM eE a autedes
End Term Exanrination: 70lnternal Assessment: 30

1030 i Theory:> Theory
-). Class Participation
l0narl et SI c.tlu cI ASt SI assnl I tlesentr at oemS I gnmen qp

Written Examinalton

l5o Mid-Term Eram

Part C-Leat'ning Resources

SUGGESTED TEXT BOOKS
. Bo\.verso\ Closs. Cooper- Suppll' Charn Logistics Management' McGra*' Hill'

. Donald J Botversox, David J Closs, Logistical Management, TMH

o Pierre David. 
-lntemationa.l 

Logisticsl, Biztantra'

. MARIA G.BURNS. 2014., Port Management and Operations CRS Press' U'K

o ALAN E.BRANCH. 2008. Elements of Shipping' Chapman and Hall' Fairplal

Publications, U.K.
Supply Chain And Logislics Management BY Dr

Shaikh. Mohammad Fazil Shareef

Sharla Bootnala, Ratsa

Chahlllan
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Session: 2021-25

Part A - Introduction
RESEARCH ETHICSSubject

I]ISemester

Master olTourism and Travel ManagementName of the Course

M24-TTM-311
Course Code

DEC-5Course Type

500--s99Level ofthe course
(As per Annexure-I

NAPre-requisite for the course
(if any)

CLO-3 I 1 .1 : To understand the core ethical principles and
norms related to research
CLO-31 1.2: To understand the main intemational guidelines

and declarations pertaining to tourism and hospitality related

research
CLO-3 1 1 .3: To interpret the responsibility of a researcher

when involving in tourism and hospitality research

CLO-31 1.4: To interpret and appty ethical principles and

norms in local research practices and correct citation and use o{

scientific references

Course Leaming Oulcomes (CLO):

Practical TotalTheory
44 0

Credits

44 0Teaching Hours per week
30030Intemal Assessment Marks
7070 0End Term Exam Marks
100100 0Max. Marks

3 hoursExamination 'fime

Prrt B- Contents of the Course

examiner will set 9 questions asking two questions fiom each unit and one compulsory question

ng couse leaming outcomes (clos) into consideration. The compulsory question (Question No. I

ll consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions

Instructions for Paoer- Setter

uestion. All uestions willone uestion from each unit and the com marks
Contact
hours

Unit Topics

15Research Ethics- Concept and scope

Introduction to Research, Ethics and Need of Research Ethics
Ethics: Definition, moral philosophy. nature of moraljudgments and reactions.

\./

I

(hirman

It: ffiilffifiHlffi
70



15II cientific Conduct
thics with respect to science and research

ntellectual honesty, 4ffidsmie Honesty and research integrit"v

cientifi c misconducts: Falsification, Fabrication and Plagiarism (FFP)

undant publications: duplicate and overlapping publications, salami

lective reporting and misrepresentation of data
licing

t5

blication erlics: definition, introduction and in:portence

est practices/standards setting initiatives and guidelines: COPE, WAME

btication misconduct: Definition, concept, problems that lead to

Penalties and Cons uencessm PoliciesPI

cal behavior and vice versa, tYPes
rshitnhierhicati oc n tobuIS andua tho pScII on pon I boI al otl pu

.lAIh vfCA P

ublication Ethics

c

onflicts of interest

III

t5

etrics: h index, g=index, i=10 index, altrnetrics
ite Score

We etcSab ecf puoI
PI PNS PI SRen JR.IC otatlJ umal rt,oASor f poumalofacto Jpact

tabases and research metrics
ndexing datatrases

IV

60

s

o Class Pa(ici ation:
tatiminar/ IASSon/Se presen

ti sdno ethoMvaE ui ated
10ntioIA tnamrm ETnd eE

30 i Theo
Written Examinat lon

ent/quilclass test etc.

Internal Assessment: 30

Total Contact [Iours

o Mid-Term Exam:

70

5

10

l5

Part C-Learning Resources

z Theory

Recom mended Books/e'reso urces/LMS:

Bird, A. (2006) PhilosoPhY of Science Routledge'

MacintY re, Alasdair ( 1967) A Short History of Ethics. London.

P. Chaddah, (2018) Ethic Competitive Research: Do not get scooped, do not get Plagiarized'
srn

Ouirman
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Session:2024-25

Pafi A - Introduction

HUMAN RESOURCE MANAGEMENT IN TOURISMSubj ect

Semester

aster of Tourism and Travel ManagementName of the Course

ourse Co

EC.5Course Type

00-599Level of the course

NAPre-requisite for the course
(if any)

CLO-312.I: Examining significance of human resource

management practices in travel companies.

CLO-3 12. 2: Understandrng lhe manpower planning and career

LO-3 12. 3: Examirung perlormance and factors ol'

mpensalion in lour/travel companies

CLO-312. 4: Evaluating industrial relations and emplolee's

artlcl alion and em owermenl.

lanning of emplo-v',ees

ourse Leaming Outcomes(CLO)

TotalPracticalTheo4,
44

Credits

10ITeaching Hours Per week
30030Intemal Assessment Marks
70070End Term Eram Marks
1000100Mar. Marks

3 hoursE IT mex aamln otl n

B- Contents of the CoursePart

ual marks

Instructions for PaPer- Setter
t \\,ki bnCSu otlul oSon com heac 1unl and qnso fro mp ryn o estlunso asets 9 estrulner s qexam q

Nn ou otrestlu nom u oSotr Tn. eh co a(nsco dera q
SLO into p ryu mtco es Ce lnearn oUIS (CO

1oe redu1ne b attemPexamlThs usab reqn rentIco CIarts4at o\\1 coNS St p
ctl NSo rr,ilAI uues ontlc 1l'lo u lsoan rhed qlr mo unl q' qeachestlu ponno eon els ectES qu S. ng

Contact
hours

TopicsUnit

15\esb.j

)sl
aJ

H PraR tIctlofRofu trnc o ,s
ndactlo-Co cep(
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csel co111on an tral't1 panOIcrlCS ofobl dds pos
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ler
PHR ann n fRec u tnten Sand e ec on Atlrac 1r Sand el tr nng HRIfo ed en els Traln llt n o Sun m dtn su eedn and m op rtance,Metho fods traln n areeC r and S succes o Pn 4tu] n n to flu sm dn us try

l5

III -mealung needs and
tra\el/tourisrn industr,v. Compens
Pat lor perlorrnrnce: Ernplol ee

unportatrce; techniques
ation: Aims &
benefits & sen ices.

erformance appraisal

omponents. Job Evaluation:

f performance appraisal in l5

IV

esd als

d su trid R attons rT ead ullr oNS ind su r al d uls tes and sp emfll ents1c al1C .U d D 5 c1 lan 1(, ulp ealHp rl atr rd 5 Ea5 LI lloand Surl m nd En1 ous1n, p
CIartl a1lp )ee no em&p rm en npo

sun m m ud stru

l5

Total Contact Hours 60

Su ritees Ed val uA on €M oth Sd
In rnte Aal ses ss nle tn 30 TenE d rm E]( nta nation 70> Theory

30 )> Theoryr 70
ass Participation.cl

5
eminar/ ent/qS r entat nlop sas u Zlgnm ci sas est etc l0

. Mid -Term Exam t5

wntten Examination

Part C-Lealning Resou rcei

' -{lwthppa Humar Resurce Management. TMH.
ND

" Cases & Games. Himalal.a publishing House.. Casio Walne F. Managing Human RIsource. MCH ND

SUGGESTED REFERENCE BOOKS. Dressler, Gary Human Resource Management. pearson ducatron Asi4
ND

. John, Human Resource Management lrivin/MGH. Mondy R. W.. Noe R.M Premeaux S and Mond,v J.B., Human resource Management.
PHI.

. Malay. 8.. Human Resource Management rn Hospilality Management, Oxford
Publications.

. Ramas$amy E Managing Human Resources Oxford University prss. ND. Rao. VSP. Human Resource Management -Tert &Cas. s. Exeel Book. ND

Recommended Books/e.resources/LMS:

ement & industnal relations TextSubbaRao Essentials of Human Resource Mana

v/
0uirman
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Session:2024-25

Part A - Inttrduction
S ubj ect ECT MANAGEMENTPROJ
Semester

Name of the Course aster of Tourism and Travel Managemenl

OUISE o e

Course Type EC-5

Level of the course 00-599

Pre-requisite for the cou rse
(if any)

NA

ourse Learning Outcomes(CLO)

LO-313. 2: To explarn the basics olnerv projecl initiation

To finalise a ro ecl and evaluate i1

ol
oJ

LOC 3 3 To und rherstand b CSasl fo rp
kev r oects I uno msp osect f

roj ro]LO 3 ., 3 oT u rhe EC nok ed np p
Ianning

LO-313 4

Theory Praclical Tota.l
Credits

4 0 4Teach i oH ISung weekp 1 0 ItIn Aema.l ss Ses enm MI kar s 30 0 30En Term Exam Marks 70 0 70Mar. Marks I00 0 t00Examlnatlon Time 3 hours
Pa B.ft oC tenn ots rhf Ce tIo rse

Instru r- Setter.rPaons
examiner will set 9 questions asking tto questions liom each unit and one compulson- question bg course Ieaming outcomes (CLOs) inlo consrderation. The compulso 11, queslron (Question No. III consisl a1 least,l parts covering entire s],llabus. The examinee rvill be required to attempt 5questions, selecting one question from each unit and the compulso ry queslion. All questions rvillual marks

Unit Topics Contact
hours

ro.l ey

In fro ud nctio Pto IO Nlaect an tJ gemen
nfi o oflt P ect Mana KSGoal cesscs 11

gemen P ect Mapro rql
111 ePro Mcl al'ta e al. Pd ecro u]ts he o nu sn1 sectOI

t5

II
Defining characters intervening in a projecl: project team, leader,
clienls. stakeholders, sponsors.

lo
oJ

alGo S truc uB lneS SS Mture- od el ln Imatl no co ectro wS on,
alan S rPn ect an},S ment nU d rs and the nlage emal danrng

en ro ffI ents D noS dan or ZItr nagn th rob Semg pn g p
Generatl a ternat s ot os hng e bIO em USI oo s andp ng

tcrl er ta do elev o co endmm na1 o s

Project Initiation I5

Chairmrn

Dept of Tour'tsm & Hohl t'lanagement
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l5III nPro Pect lnnnj
fo a cctcsDotrotPbLi rc gn proj

S ck lp n8,\t h oc nl u oolcrP at) 0D

ons cePractic ent ental1cYdba e cn on prcsopl g)
resenta ons. feedback and revisions

15

roJ

roJ
IOJ

n EY 1nrESr tlenta oIafte cl tenS Sc enth peetlm n 1epec1 g
ed onerab S ASbe\\n EIdc udetnans toect p

lesP ec eld abF nal /.lnn1nl attendcoe ons-

Project FinalizingIV

'I'otal Contact Hours

S ted Evaluation Methods
End Term Examination: 70lnternal Assessment: 30

70), Theoi TheorX
5. Class Participalron
l0narl Ce1ur c tCSIos SIl as Is enilesentI at on/Seml cffnp
t5

written Examination

o Mid-Term Exam

Part C-Learning Resou rces

Recommended Books/e'resources/LMS :
. Govemment Of India, Ministry of progam Implementation. A Manual of Project

Implementation. Nerv Delhi, 1989

. Karma, Ikishan K., Economics of Tourism. Nerv Delhi: Kanishka publisher and

Distributor 2000

. Kerzner, Harold. Prqect Managemenl for Executives. Nerv York: van Nostrand Reinhold

Co., 1982

. Kharbandq o.P., E.A. Stallworthy, et al. Project cosl control in Action. New Jersey;

Prentice Hall. l98l

. Koontz, Harold, and Heina Weihrich, Management, New York. McGrarv-Hill' 1988'

. Loclq Dennis. Project Management. England: Gorver. 1984

. Linle, I.M.D., and J.A. mirrlees. Project Apprarsal and Planning for Developing

Countries. London: Heinemun, 1974

. Modder, J.J.. et 41. Project Managemenn'r'ith CPM' PERT and Precedence Diagram New

York: Van Noslrand Reinhold' 1964

. Prasanna Chandra. Projecs Preparation. Apprarsals, Budgeting and Implementation' New

Delhi: Tata Mc Grarv- Hill. 1987

. Slaffirah, C., ed, Project Cost Control Using Netrvorks London: The Operational

Chairman

Itt
triH.*fiHlTfl,I,,frfl:,

71

I

(Minimunr
P rol cct

Nexl

60

30



Session:2024-25

Subject VENUE MANAGEMENT
Semester

Name of the Course Tourism and Travel Managementasler of

urse Co

EC-5

Level of the course 00-599

Pre-requisite lor the course
(if any)

NA

earning Outcomes(CLO)Course L Ercminrng tmponance ol rer enue managemenl i

LO-314. 3: Familiarize rvith forecasting and room invenlory

oL 3 I 2 ndU erstand n sthe demand and c1s ents.egm pfl ng
at toed uen

o 3 .1 4L uC tl a the Io fe o IE uen e ma_n n-) enage
tu\o ar leam ande, d tnts ub otl n nt

management

ourism industn,
LO-314. I

Theon, Practical TotalCredits

4 0 4
Teachin Hours per week I 0 I
Intemal Assessmenl Marks 30 0 30
End Term Exam Marks 10 0 70
Mar, Marks t00 0 100

natl Ton tme 3 hours
Part B- Contents of the Course

questions. selecting one question from each unit and the compulsory question. All questions rvill

Instructions for Paoer- Se tter
e\AJNINET S 9et u oestt ast1s ki o ESu ou frNS mo heacq unl an ond comng u os estlu no bq p qry

n rc uo S e arne utcoo ESm sCLO cThe mo u ols u nng ( ) est o eu ostl Nn op qry (o
4eas Sart co IIn nte IE s USab The neexaml be r rul ed m 5p to ttZ ey eq p

ual mark
IInit Topics Contact

hours
I The Concept, History. Meauing, Benefts and Prospects ofRevenue

Managenlent. Elernents of Revenue Maragernent. The Purpose of Business au
Fallacies of the Concept of Profit and Retum on lnvestment.

t5

lfqirman

ii"hi',Hli:ll*HiJl.frt;y
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Course Type:

into consideration.
consist at
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ffefferent
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ueenRenm emactrT CS ngpDemandoLH andaloP tentl gh

II

t5

rlrcl'ItPrice Man

fo

DataitsPnd.DemanF ASorecfoclliB ilc ts clrn ortalrceThcAS porecF rlg
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1(rsRIrRoD cgcnrioP
l1kio erboo tYcapac(\'e gclS cctItro 5ol )ConS urattonctr (DRestri andn 'elrof tor\ncl esPristrat po trol g)CIntl crltaas or)c nalm gen

III

l5

ki
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Part A - Intrtduction
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Part A - Introduction
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Part A - lntroduction

S ubj ect TOURISM PRODUCT DEVELOPMENT
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5. Semin atires ent on/as sl nUe uizlcgnm lassq e1lest c l0
-Term Exam. Mid

15

ntten Examination

Part C-Learning Resou rceJ
Recommentled Books/e resoulces/LMS:

Ctairman

Dept of Tourism & flotel llanagement

xlrulGheua Uniwrsity, l(wlshetra,

z\>

<)()

brll,

dilferences.
regulations

cargo

Baggage

30

r Emmy Arsonval Maniriho (2022). Atiation,Air Cargo. and Logistics Management: AManual for Air Cargo Handlers and Shippers, Harpeicollins :60.o James Noran, James peopres, (zoz2). The Internationar Air Cargo Industrv: A Moda.rAnall,sis, EmeraJd publishing Limited.
e Michael Sales (2016). Air Cargo Management: Air Freighr and fhe Global SupplyCharn, Taylor & Francis.
. Shri. N. V. Suresir- neena 

$l3sf, 
V Suganla, (2021). Logsrics & Air Cargo Man_agement, INSC International publisher (IIp).

. Yoon Seok Chang (2016). An Cargo Management. Taylor & Francis.. Joachim G. Schaler (2023). Arr Cargo: pafltcipanls _ pro.esres - Markets - Der,elop-
ments, Gabler.

. Gerald N. Cook, Bruce G. Billig, (2017). Airline Operations and Management: AManagement Textbook, Taylor & Francis.
r Rico Merkert' Jackie waiters' (2019). Air Cargo and Logistics: Crassics and contem-pora^ Practice. Elsevier Scrence.
o Michael Sales (2016) Aviation Logstics: The Dlnamic partnership of Arr Freight

and Supplv Charn, Kogan page

V\'/



PaIt A - Introduction

ONLINE TRAVEL BUSINESSSubject

IVSemester

Master of Tourism and Tralel ManagementName of the Course

IvI24-TTIvl-407
OUISE Code

DEC-8Course Type

500-599Level of the course

NAPre-requisite for the course
(if any)

CLO-407. l: To define key terns related to online travel business.

including e-cornmerce

CLO-407. 2: To explain the components. rypes and functions ofMIS

CLO-107. 3: To describe the inrportance. needs. future trends and

innovations regarding CRS.

CLO-407.4: To analyze the enlcrging technologies and infonnation
techrolog)' rcgarding online travel business

Course Learning Outcomes(CLO)

TotalPracticalTheon
40;+

Credits

10ITeaching Hours per week
30030lntemal Assessment Marks
700'70End Term Exam Marks
t000100Mar. Marks

3 hoursExaminatton Time
Part B- Contents of the Course

ual marks

Instructions for PaDer- Settet'

e\a
lro

esu otl bnh n and coone u sonso ITIfro eac u() o ilsns nki nvo uestl qr)set sue tl mpe\amlner s qq
n e tls no 0N111 ulso eu stloNS d oratr Then. oc111 LOC S olnt co Qursu e earn n uo co eS ry qalln co ( pg

)oredulbenml eeTh es ab USne re attemptcoanse .tast reqatIScoNS enngp
nson 1lES n.o AI u tlesthand coe m Sul o u1',] m ach un teS ct II neo u IIes o qp qESu otr NS q

Contact
houm

Unit Topics

l5E-Commerce:
Meaning, Definition, Collcept. Features, Fuflctions, Limitations. and Types

of E{omnerce, Key oomponenls ole-contmerce in travel: online bookings.

and transactions. Future Trends in E{onrnterce lor Travelreservatrons.

I

t5Fundamenta.ls of MIS:
Introductio[ to Management Iuforntation Svstem. Meaning. Need. Dala

Processing, Oven'ierv of the cornpottents and futtctions of MIS- Key

performance iudicators (KPIs) for assessing MIS effectiveness. Tvpes and

Limitations and Ethical Corrsiderations in MIS.

II

Chairman,rq
mfiml,Tl,flm,,
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l5III CRS:
frtioau"tion to CRS- Meanlng' Need' lmportance- Role' Advantages and

Disadvaltages of CRS in [avel industry. CRS packages: Introduction to

Galileo and Amadeus Resen'ation packages, Future Trends and

Innorations in CRS
l5

Erncrging Technologies and Informat
Definition, Meaning. Utilization of IT
role of IT in ToLrisrn. Artificial Intell

ion Technologi :

in Tourism Sector, Strategic and tactical

igence (AI) in Tourisrn- Concepts of E-

tourisnq Imponance, Functions. Need and Limitations ofe-tourism' Role and

Impcct of Socicl Medis in Tou-icru Sector: Blogo, photo cnd Vidoo

Shting, Trip Plaruring artd Sharing. Website Searching' Use of GDS in

Travel business

IV

60Total Contact Hours

ested Evaluation MethoSu ds
End Term Examination: 70Intelnal Assessment: 30

10TheoIy:i Theory
5. Class Participation
l0narl cuii4 slasSas enIJenres atlt odem1S qrgnmp
l5

Wnlten Examination

o Mid-Term Eram

Resou IcesPart C-Learnin

A.K Bhatia- The Bussiness ofTra\el Agency and Tour Operations Managemenl'

. Gupta A.K.. Managemenl lnformation System, S Chand Limited

o M.R. Dileep, Tourism, Transport and Travel Management' Taylor & Francis o

S*"; RAou, Archana Birvat .vandana Joshi, Tourism Operations And

Management, Oxford Unl versit-v Press.

ETourism. Financial Times Prentice Hall
Sterlin e Publ Prt Limited

Irs. Dim trios Buha

Recommended Books/e-resources/LM S: Refercnces

$aiman
Depn of Tourism & tlotel Management

lfu rulshdra Unive$ity, Kurukshetn.

.L
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30

test etc.
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Session: 2024-25

PaIt A - Introduction

ENVIRONMENT, ECOLOGY AND TOURISMSubject

Semester

asler of Tourism and Travel ManagementName of the Course

TTIvt-408ourse Co e

EC-8Course Type

00-599Level of the course

NAPre-requisite for the course
(if any)

LO-408.1 : To Define ke)' terms related to environmen

cience. ecologr.'. tourism and recall major environmental

pollutions impacting global tounsm.

CLO-408.2: To describe the concept oftourism car4'ing

apacit-r' and need for EIA in tourism.
LO-408.3: To analyze and assess the major tounsm impacts

LO-408.4: To evatuate various acts and la*s of India related

tal

n envrronment

ith tourism and environment

ourse Learning Outcomes(CL o)

TotalPracticalTheory'
.101

Credits

I0IH rS r weekeacT Ih ou peng
30030Intemal Assessment Marks
7007t)End Term Eram Marks
1000100Mar

3 hoursExamlnatlon Time
Part B- Contents of the Course

ual marks

I ns tIu r'- Setterons for Pane

lroki

Ir

otr l)m u nso u CSn od en coeachm u antrES NSo p qn l\\ o u9 ESu otr asNSS e1\amlner qe q
no oNotl n esm oS esuThen. co uons erad o QuoL s ln c qr)'ou comes C peIS EAIT) n o )tak n u (co

5itttetou redebene mpe\al-lltTh e reqs USabentnco esart4easa ngNS stco p
A esu otl nsonuestlm lsouand cotheh qn o eacnl qn'UJIIn u tlES o pectlsel n oCSu o qns-

Contact
hours

TopicsUnit

l5
Understanding vari
ecolog.t', ecosYsle

environment relatio
for ecotourism in
noise, radio aclilit

ous terrns used in environment, e g. environment,

m. biodiversitv hot spots. ecotourism Man

nship in differenl stages ol der elopment. Resources

India. Types of pollution such as air. water. land'

y. r,isual elc, ozone depletion. green house effect,

acts of these on tourism.lobal w

\w/
Orairmon

Deptt of Toilisrn & Hotel l{anaoement
I(urulsheta University, lturubhirn 

'z\tr
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l5

impact assessment. Need lor EIA measurement in touism prqecls

Concept of tourism canfing capactly
Infrastructural melhods to measure

: bio- physical, social, cultural.
carrying capacity, Environment

II

l5
Major tourism impacts on en\rironment: air. lvate

visual, appearance. cora.l reefs and mangroYes. n
r, land. sound, river,

ature Yegetation and

rrnldlife. Tourism impacts on cuhural environment

III

l5
Acts and Larvs (of India) related with tourism and enr,ironment e.g. atr,

fofe
conlerence

Kv
luturnfer

sun mEco oetc.\ln or nmenl actseresd liactsundso
oRinorldoa.dif Inoli ro Gorlcvpo f thesemtco e o1Tml cet ouuStooummlS t.

e unsmoo st ustarnabes s onLINIWTO'co ences

IV

(r0Total Contact Houts
Su ested Evaluation Methods

End Term Examination: 70Internal Assessment: 30
7030 i Theo> Theory

). Class Participatton
l0nar/ ctl asI testS CeIUTI nt/ ulIItat sonlasresen qemrS p
I_i

Writien Eramination

o Mid-Term Exam

Palt C-Learning Resou rces

gy Environment and Tourism. Gyan Publishing House, 2008

Andrerv Holden, Environment and Tourism' Routledge

David Nervsome. susan A. Moore, Ross Kingston Dorvling. Nalural Area Tourism

Ecology, Impacts and Management, Channel View Publicalrons, 2012

Heten iriassoulis, Jan Straal.n. Tourism and the Environment. Springer Dordrecht

Erach Bharucha Texrbook of Environmental Studies for Undergraduate Courses'

Unir.ersities Press, 2005.

L, K. Sinsh. Ecolo

Recommended Books/e'r'esources/LM S:

Chairman

D€pt ofTourism & Hotel l.lanagement

(uruk$dn Univemity, Kurukshetra.

2\?
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Session:2024-25

Part A - lntmduction
Subiect FINANCIAL 1\IANAGEMENT

Semesler III

Name of the Course Master of Tourism and Travel Management

Course Code M24-TTM-409

Course Type DEC-8

Level of the course 500-599

Pre-requisite for the course
(if any)

NA

Course Learning Outcomes(CLO) CLO-409. l. Understanding financial management in tourism
companles.

CLO-409. 2: Examining current assels and rvorking capital.
CLO-409 3: Understanding management of fxed assets.

CLO-409 4: Familiarizing sources offunds.

TotalTheory PracticalCredits
,l 0 4

ITeaching Hours per week .1 0

30Intemal Assessmenl Marks 30 0
70 0 70End Term Exam Marks
100 0 r00Ma:i. Marks

Examination Time 3 hours

Part B- Contents of the Course

examiner rvill set 9 questions asking trlo questions lrom each unit and one compulsory question b,r

ing course leaming outcomes (CLOs) into consideration. The compulsory question (Question No. I

ll consist at leasl 4 parts covering enlire s),llabus. The eraminee s'ill be required to atlempt
uestions. selecting one question from each unit and the compulsory quesllon. All questions ivill

Instluctions fol. PaDer'- Setter

ual marks
Contact
hours

Unit Topics

l5I Financial Managcment :rnd Planning: Financial Managenreut Mcaning: Sco
and lmportallce- Financial Plarning- Meaning, Process and importauce in touris
industn.

l5II Management for Currcnt Assets: Working Capltal Managemenl:
Meaning and Characteristics ol lr,orking capital and factors
aflecting on rvorking Capital" Case Management: Receivables
managemenl and inventory Managemenl and meaning, methods and

importance.
l5II] Managemcnt of Fixed Assets: Capital Budgeting-Meaning, Imporlance

A-nall.tical Techniques for Investnlent Arallsis: Non-discounted Procedues:
Discount Cash Florv Procedures.

Orai,'man

,?,ffi.lj;Hyfl,lug:,z\*
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IV Sources of funds: Management of Earnings: Mearing, Method and

importance. Sources of fund: Short term Financing. Trade Credit. and

Unsecured Loans Secured Loans Commercial Paper. Long-lerm
financing: Common Stock preferred Stock. Debenrures and Retained

Eaming.

l5

Total Contact Hours 60

Suqgested Evaluation Methods
Internal Assessment: 30 End Tern Examination: 70

> Theory 30 > Theory: 70
o Class Participation 5 Written Examinalion
. Seminar/presentatiorlassignment/quilclass test etc l0
o Mid-Term Exam 15

PaIt C-Learning Resou rces

Recommended Books/e-r'esources/LMS I

SUCGESTED TEXT BOOKS
. Larvrence, P. and Lee, R.: Insight into Management. Oxford Universitl Press, Oxford,
1984.
. Blackrvefl, B: innovation, Technolog,and finance, London-1988.
. Carring from. J.C. and Edrvards, G.T.: Financial Industrial Development Macmillian.

London. I 979.

SUGGESTED REFERENCE BOOKS
. Kamien, Mt and Schrvartz N.; Markel Structure and lnnovation Cambridge Universit-v",

Press
Cambridge, 1982.

. Baneqee, P.: Fiscal Policy in Indi4 Gyan publisher, Delhi. 1986.

. Sanford. C.. Economics of Public Finance, pergamon Press, Nerv York 1984.

. Holfert. A.. Techniques ofFinancial Analysis. Irwin Homervood, Illinois. 1987.

. Krippendors, Jost: The Holiday Makers, Heinemann Professional Publishers, London, 1987.

. Home, J.V.: Financial Management and Policy. prentice Hall. Nerv York 201 l.

. Vl.uplakeshsharan, fundamental offinancial management. Pearson, Nerv Delhi, 2010.

. Prasanna Chandrq financial management. TATA. McGrarv Hill. Neu'Delhi. 2004

. Pande-v, I.M.: Financial Managemenl,20l0

Galrman

Dept[ of Tourism & Hotel llanagem€rt

Kurul6hetra univerify, Kurukshetn,

,\q
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Session:2024-25
Part A - Introduction

HEALTH AND MEDICAL TOURISMSubject

Semesler

aster ol Tourism and Travel ManagementName of the Course

-TrM-.+lCourse Code

DEC-9Course Type

500-599Level of the course

NAPre-requisite for the course
(if any)

CLO-.Il0.l; To identi$" various faclors of grouth and

|ernment initiatires lor health and medical tourism in

CLO-410.2: To explain factors responsible for grou'th of
th and medical tourism in India and globe as well

CLO-410.3: To descnbe the importance ofaccreditation and

ghts of medical tourists
LO-q to.a, To eva.luate the modem marketing strategies lorC

la

dical tounsm

ourii Learning Outcomes(CLO)

TotalPracticalTheory
.+01

Credits

-{0lTeaching Hours per week
30030lntemal Assessment Marks
70070End Term Exam Mark
1000100Ma-r. Marks

3 hoursExamrnation Time
PaIt B- Contents of the Course

ual marks

Instl'uction s fo r PaDe r- Setter

ki

fro

bnouestlod elt mco ul SOlr n1 uh 1nl an\\'o estl otr NS o r) qasNS n petS 9 u tls oexam ner qsq
Nn o Iesu oSo uestl onThen mco u1n c nso d IA o otro n qpn g

r to atlul edebeII USab emptexamlneThent en s reqco erlarts4ea5atruco lst )'p
\\ln AI trues nsoouesth c mo ulso qn m heac un and qII no e estlu o r\ESu 1l elS pons- u qq

Contact
hours

Unit Topics

l-5Health and Medical Tounsm: Meaning. nature and scope. Tlpes

rmportance: Faclors responsible lor grouth of health and medical

tourism in lndia; Govemment initiatives for health and medical tounsm

and

in India

0airman

ilyfi"Hflrflflffiffff-2tfl
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course leaming outcomes (CLOs)
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II Health and Medical tourtsm product in tndia: Traditional Health Care

system in India; Health and Medical Tourism markets at global level

Advantages and disadvantages for India in Global Medrcal Tourism

Market; Role of Private sector in health and medical tourism

l5III Certification and Accredttation in health and medical lounsm
Ethical, legal, economic and environmental issues in heallh and medical

lourisnr- Medical Tourist Rrghts and Responsibitities.

l5tV Nlarkcti.rg Stratcgica lor N{cdical Toudsm Dcstination3: Mcdical Tourist

Experience and Service Qualiti': Emerglng Technologies in Medical

Tounsrn Wellness Tourism and Prevenlive Healthcare: Global

Collaborations and Partnershi s in Medical Tourism
60Total Contact Hou1s

Su ested Evaluation Methods
End Term Examination: 70Internal Assessment: 30

7030 Theory:i Theory
5. Class Participation
IOnarl cettln ul testclas StJten lat nlo Sas I eeS lm res qgnmp

Written Examinalton

l5o Mid-Term Eramt

o Dr. R. Kumar, Medical Tounsm in India- Management and Promotion- Deep &

Deep Publications Pvt. Ltd.

. Sneha Pathak, Medical Tourism in India. Booksclinic Publishing 2019'

. Amitabha Ghose. Health Tourlsm- A Case for India" lcfai University Press

. Percy K. Sineh . Medical Tourism: Global Outlook and Indian Scenario'

Kanishka Publishers.

o Kristen Smith, Medical Tounsm and Inequity in India' Lexington Books

Recommended Books/e't'esources/LMS:

Chakman

Deptt, of Tourism & Hotel lilanagement

KurulGhda University, KuruhhetE.

"I
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Session: 202.1-25

Part A - Intraduction

USINESS ANALYTICSSubject

aster of Tourism ald Trat'el ManagementName of the Course

TTNI-4I I
Course ode

EC.9Course Type

00-599Level of the course

NAPre-requisite for the course
(if any)

LO-+t t. l: To gain an urderstanding of how managers use

sincss analtlics to formulate and soh'e business problems and to

upporl rnanagerial decision nraking

LO-,lll. 2: Student rvill understand the differences between

ctive, prescriptil€. and descriptive analltics, and the business

tions that can be answered rvith each approach

LO-.lI l. 3: Studcnts will able to recognize the ethlcal implicatio

collecting. managing. and using data in business. And will abl

recognize tlrc increasing role Bi8 Data for dccision ntakittg

LO-4Il. 4: Students will able to Appl)' the principles of b
lltics to examples in nlarketirl& finarce' tnanagentent

reueurshi accountln and economics

uppon busincss dccision trraking

ourseJeaming Outcomes(Clo)

TotalPraclicalTheo r-r'

ll 0
Credits

,l0.tTeaching Hours per week
30030Inlemal Assessment Marks
7007t)End Term Exam Mark
I000I00Mar Mar

3 hoursTimetlna on

Part B- Contents of the Course

ual mark

Instruc tions for Paoer- Setter

king

lro D'

ESu no bn mco LI Som unlh ant odu oestl lro qNSo p ryt)et u stle NSo asS qq
Nn 0on u ostlI-n lsou n estuo Thn. ce o (s ornt oc ns deratr ouo n1tco es LO p qCn co eurs earnln (

toredulebneeamle\The requab SSnle Iet1co ETarts'1easalNS 1s1 Ico gp
CSu otl nseth co u so Cm ulleach andltneoonstr s ecel mpesu ngq

Contact
hours

Unit Topics

l5Oven'iew of Business AnalYtics
Introduction. Nature. llnportance and Applications of Business

fural lics; Conl nenls of Busirlcss Anal] tics

Ouirman

ffitf*t,a1,[:Tllmg:,a-"LL-
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Evolution of Business Anal-vtics: Benefis of implementing Business

Alallticsl Challenges in implentcnting of Business Analytics in
organzltlon

LiTYPES OF BUSINESS ANALYTICS
Types of Busiuess Anall'tics ' Descriptive Anall'tics. Diagnostic

Anali'tics. Predictive furalytios and Prescriptivc Analtlics' Business

Anall'sis Model

I]

l5III Dealing with Data and Data Science
Digital-Data, Structured Data . Unstructured Data and seni structured data :

sources. Benefits and challenges, data rvarehouse .Digital data from internal

resources :Data Management - Big Data Management -Organization/Sources

of Datal Data Qualit-v Dimensions. Charactcristics : Inlportance of Data

Qualin and Methods of irnproving Data Qualit-v: Dcaling rvith

Missingor Lncontplete Data. Introduction to

Multidimensional Data Model
l5Applications of Business Analltics

Oven'ierv of Business Analrtics Applications: Financial AnalJtics -
Marketing Analytics - HR Analltics - Supplv Chain Analflics 'Retail
Iudust!'- Sales Analy'tics - Web & Social Media Analytics-Healfhcare

Analltics-EnergvA.nalytics-TransponationAnallrics-LendingAralltics - Sports

Anal tics-Futurc of Busincss Alal tcs

IV

60Total Contact Hours

Su estetl Evaluatioll Methods
End Term Examination: 70Internal Assessment: 30

7030 Theory:i Theory
5

l0na SI ne T] Ias?lculIm ten or/atl SaseS gnm qp

Written Eramination

t5. Mid-Term Exam:

Resou lcesPalt C-Learnin
Recommended Books/e'resources/LMS: Refcrences

SUGGESTED TEXT BOOKS
. James R Evans, Business Anal-Ytics- Global Edition-Pearson Education

. U. Dinesh Krunar. Business Analt'tics. Wiler India Pvt. Ltd. ,Nerl Delhi

SUGGESTED RETERENCE BOOKS
. Ger Koole. Ar Inffoduction to Business Anal)tics. Lulu com, 2019
. J.D.Canrnr- J.J.Coclran- M J.Fn. J.W.Ol nraru. D.R.Anderson.

D.J.Siveeney,T.A.Williams. Essentials of Busincss Allalytics.2e; Cengage Leaming

Chairman

Deptt, of Tourism & Hotel llamgement

Xurukshetn University, (urukshetB.

. Class Participation:
test elc.

vt-
109



Session:202,1-25

Part A - Intrcduction
HARYANA TOURISMSubject

IVSemester

aster ofTourism and Travel ManagemenlName of the Course

24-TTM-412
Course Co e

EC-9Course Type

00-599
As Annexure-l

Level of the course

NAPre-requisite for the course
(if any)

To garn a comprehensive underslanding ol
's geograph.v, histor-v, culture, and various forms of

LO-412.2. To delve into Haryana's cultural tourism

tential, including its people, traditions, and tounsm

resources.

CLO-412.3: To learn about Harl'ana's transportalion and

accommodation sector, and gain knou'ledge about traditional

cuisine.
CLO-412.4. To familiarize rvith Haryanas tourism policy.

LO-.l12. I

ounsm

s italitr educalron and keY tourist altractions

Course Leaming Outcomes(CL o)

TotalPracticalTheory,
.104

Credits

I0ITeaching Hours per week
30030ln Assessment Marks
70070End Term Exam Mark
I000100Max. Marks

3 hoursEramination Tlme
Part B- Contents of the Course

Instrrrc tions for Paoer- Setter

lro o1r nn) u nso uesdan eon ocuneachn1 qo ues t)o s pkas l\9set u tlES onsaIn\ n I qe ngq
otl Ntl otrues no uesm lsu noco o(eTh0tr n qoC 5 d rantl o pLC somes )eam n coout (tl c uo r5ec

5 tl stle ored o attemeb ueTh amex n ee qre ba US, p1 co en en reqn a artso S s S\c ngp
ual marA1 eu ostl ns!)otru carrv eqthe oc u ols qeachm 1unl andues on fro qn'n o mpq

Contact
houls

TopicsUnit

l5Introduction & Overwiew of HarYana

Geographical & Historical Background: Dive into the

geographical lealures and historical roots of Haryana.

Chairman

Deptt of Toudsm &- Hotel lilanagement

Kurukshetn Uninrsity, fu ruksheoa.--Ll
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Administrative Divisions & Cultural Zones: Explore the

admirustrative structure and cultural diversitl' rvithin the state

Prominent Personalities: Leam about influential figures from

Harl'ana and their contribuhon to tounsm.

Haryano Tourism: Discover the popular lorms of tounsm
prevalent in Ha4'an4 such as Highlla.v Tourisn! Farm Tourism' Eco

Tourism. Pilgrimage

I ouns Golf I ourism. Mlctr I ounsm, and S orts I ourlsm.
l5Cultural Tourism Potential in Haryana

People & Traditions: Understand the people, traditional costumes,

dances, and music of Har-l'ana.

Fats & Festivals: Leam about key cultural events, with a special focus

on Suraj kund Craft s Mela, Kartik&GeetaJa]'anti Samaroh.

Tourism Resources: Explore the state's monuments- museums,

religious and pilgrimage cenlers like Kurukshetra- Pehow4

Jl,otisar, Agroha, Pindara,

Bheemeshrvari Mata Beri. Mansa Devi. and Sheetla Mata.

ll

l5Tr?nspottation, Accommodation & Cuisine of Harlana

T'ransportatton: Understand the transportation nenvork

Haryana, including hrghrvay's, maior raihvav routes,

stations, and airports.

Accommodation: Leam about Har-v-ana Tourism Complexes and other

major hotels like ITC Grand Bharat Curugram- Taj Chandigarh.

and The Oberor Gurugram.
Cursine. Discover lhe traditional foods and culinarl' delighr of

a- includi o Dhabhasular eati oints and hiHar

ln
junctions,

III

l5Tourism Policy: Studl- the tourism policl'of Har-r'ana.

Tourism & Hospitalitl' [.ducation. Leam about Haryana's role in

tourism and hospitaliS' education, inclu{ing unirersities, colleges. and

institutes offering related programs.

Kq) Tourisl Afiractions; Explore the main tourist attractions across the

districts of ana.

IV

60Total Contact Hours

Su ested Evaluation Methods
End Term Examination: 70Internal Assessment: 30

70> Theorv:30) Theoru
o Class Participation

zlI c asI tS SIe 1e cI n] I ent/ uesentat o assremlS nar gffn qp

Written Esamination

. Mid-Term Exam

il1.
t^\

$airman

Deptt of Tourism & flotel llanaoemfft
(urukheta Univenity, (urukhih..t5
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Part C-Learniltg Resou rces

Achar,va" Ranr" 1980, Tounsm and Cultural Hentage of India R.B.S.A. Jaipur

Anand, Mulkraj, 1974 
-Haryana 

Hentage -in Marg, Vol XXVII No 4 Sept. Bombay

Beal Samuel, 1960, Buddhist Records of Westem rvorld , Delhi
Bhardrvaj. O.P.l99l, Ancient kurukherta: Studies in Historical and Cultural

Geography . Human Publishing House, Delhi

Govemment of Haryana Reports, Chandigarh

Hary'ana Reviervs - all volumes

Hary'ana Samvad - all volumes

Joumal of Haryana Studies. Kurukshetra University-' k-urukhetra all relevant

volumes.

Punia B, 1992. Problems and Prospects of Tourism tn Haryana

Sharma Y.D I964 Delhi and its nei orhood

Recommended Books/e.resources/LM S:
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Session:2024-25

Part A - Intl'oduction
CRISIS AND DISASTER MANAGEMENTSubiect

Semester

asler ol Tourism and Travel ManagementName of the Course

ourse Co e

EC- IOCourse Type:

00-599Level of the course

NAPre-requisite for the course
(if any)

CLO-413. l: To provide basic conceptual understandlng o

disasters & its types
CLO-4 I3.2: To understand disaster response mecharusm

CLO-413.3: To build skills 10 respond to disaster

construction & rehabilitation plan

CLO-413.4: Leam to deal u'ith various emergencJ' situatlons

fourse Learning Outcomes(cLo)

TotalPracticalTheory
404

Credits

I0ITeaching Hours per week
30030lnl Assessment Mar
70070End Term Exam Mar
t000100M:rr Marks

3 hoursExamnation Time
Part B- Contents of the Course

ual mark

Instru
b
I

Setterions for PaDer'-
lrk

lro

nSO estrotlrl od en co uleachn-l u al-)n \\'o u t1ES nso o qnrotl asns mpr S
t)et ue\am ne qe gq

NESu n ooo ues ontl Then. mco sornt oc NS ed IA o amo ES LC So n qe arne n ou c pun Llco rS (st
alItoedrulebnee\amleThetr S usab empentco l'len.l reqartseasatns Sco cp

unth and rhon m eacec o en uestlESu tl esons. trng qq

Contact
houm

Unit Topics

Definition, meaning and t)?es of cnsis, disaster management

Risk management, Tourism and Hospitality Cnsis Management

Framervorks. The Tourism Resilience Cycle, Impacts of Crisis and

Recor,ery in the Tounsm & hospitalit! Sector. The Role of Media and

Travel Advisories
l-iNatural Disasters: Natural Disaslers and Mitigation E

Control, Droughl Management. C1-clones, Avalanches, Mangroves, Land

Use Planning. Inter-Linking of Ri\ers. Role of Union/Slates. Role of
Armed Forces/Other Agencies in Disasters, Impo(ant Statutes/ Legal

Provisions

llorts, FloodII

U"
Ciairman

oept of lourism & flotel ti,lanaoemelt
l(urut$eta Uniwnity, lfu rubhefa>+

ll3

l5

compulsory question. All questions rvill



l5III Bomb Threat Planning, NBC Theat and Safety Measures. Forest Fires,

Oil Fires. Crisis rn Po$er Sector. Accidents in Coal Mines, Terrorism

and Emergenc.v Management and their impac( on tourism

l5Disasler Mitigalion: School Awa.reness and Safet-v Programs.

Psl,chological and Social Dimensions in Disaslers, Trauma and Stress,

Emotional lntelligence, Electronic Warning Slstems, Recent Trends in
Disaster Inlormation Provider. Geo lnformatics in Disaster Studies.

Cyber Terrorism. Remote Sensing & GIS Technolog-v, Miligation
through capacitl- building, lcgislatirc rcsponsibil it ics of disaslcr
management, disasler mapping. assessmenl, pre-disaster risk &
vulnerabili!' reduclion, posl disaster recoverv & rehabilitation. disaster

related infrastructure develo ment- reYention and rehabilitation

IV

60Total Contnct Horlrs

Su ested Evaluation Methods
End Term Examination: 70Internal Assessment: 30

70JO ), Theory:> Theorl
o Class Participation
. Seminar/presentatior/assignmen/quiz/class lesl etc

Written Examination

Part C-Learniltg Resources

Disaster Management Guidelines, GOI-UND Disaster fusk Program (2009-2012)

Damon, P. Copola" (2006) Introduction lo lntemational Disaster Management,

Butleru,orth Heineman.
Gupta A.K., Niar S.S and Chatterjee S. (2013) Disaster management and Risk

Reduction, Role ofEnvironmental Knoq'ledge. Narosa Publishing House, Delhi

Murthy D.B.N. (2012) Disaster Management. Deep and Deep Publication PVT Ltd.

New Delhi.
Modh S. (2010) Managrng Natural Disasters, Mac Millar publishers India LTD
B.K.Khanna (2005): Disasters: All You Wanted to Knorv About, Nerv India Publishing

Agency. Nerv Delhi.
Bryant Edrvards (2005): Natural Hazards. Cambridge University Press. U.K.

Chakrabog,', S.C. (2007); Natural Hazards and Disaster Management' Pragatishil

Prokashali, Kolkata.

Recommended Books/e'resources/LMS:

EEE

l^r
Chairman

Deptt, ofTourlsm & llotel l.lmlggr$l
loruk$etB Unive6ity, loruk$at t,

zzg

ll4

. Mid-Term Exam:



Session: 2024-25

Part A - Introduction

RURAL. AGRO AND FARM TOURISMSubject

IVSemester

Master of Tourism and Travel ManagementName of the Course

lvt24-TTIvl-41 4
Course Code

DEC-IOCourse Type

500-599Level of the course

NAPre-requisite for the course
(if any)

CLO -414. l: To Defirre key terms related to rural. agro, and fann
tourism- including various impacts

CLO-414.2: To understand the plalming and development

of rural tourism including cultural presen'ation and promotion

strategies.

CLO-+14. 3: To understand and applv the experiential toudsm and

actil.ities in ruml settings

CLO-.114. 4: To critically evaluate the challeuges. trends- and future

directions

Course Learning Outcomes(CLO)

TotalPracticalTheory
14 0

Credits

I01Teaching Hours per week
30030Intemal Assessment Marks
1070 0End Term Exam Mark
1000t00Mari. Marks

3 hoursExamln ation Time
Part B- Contents of the Course

examiner lvill set 9 questions asking nro queslions from each unit and one compulsory questlon b

course learning outcomes (CLOs) into consideration. The compulsory question (Question No. I

ual marks

Instrrrctions fo PaDer- Setter

lro
enlatt )tourredebrvilUS e\am neeThabSnte r4 pcoartsNSco trs at ASe reqenngp

Alln. Ll oesU nsues otlm h tunl rheandeS n no estlu qon qestlu ons q

Contact
hours

Unit Topics

l5INTRODUCTION TO RURAL. AGRO, AND FARM TOURISM

Introduction to Rural Tourisnr. Agro and Fann Tourism Concepts.

Objectives. Beneltts and Challenges. Ecottotnic and Social Impacts.

ible Visitor Behavior: Role ofTourisnt in holistic de\€lopment ofRespons

I

Oairman

DeptL ofTourism & Hotel lilanaoement
(urukhetn Uniwrsity, (uruk$-etra,

*fl

compulson



rual areas

15il PLANNING AND DEVELOPMENT O['RURAL TOURISM

Community Involvement, empowerment and Stakeholder Engagemenl;

lnfrastructure and Facilitv Development: Sustainable Practices in Rural

Touris[r; Cultural Preser]ation and lnterpretationl Marketing and

Promotion Stratc CS Got'entmclt olicies to devel mral tourism
t5III EXPERIENTIAL TOURISM

StrTTINGS

Agro and Famr Experiences: Culinary Tourism in Rural Areas; Crafts and

Artisanal Tourismi Nalure and Adventure Tourism in Rural Settings: Tour

AND ACTIVITIES IN RURAL

Packaging and Product DeveloPment: Public-Private Partnerships
t5CIIALLENGES, TRENDS, AND FUTURE DIRXCTIONS

Challenges in Rural Tourism Developntettt; Technolog-v and Lrnovation itt

Rural Tou:ism: Policy and Regulatorl Framervork, Future Directiorls and

Opportunities
Positive and negatiye impacts ol tourism in rural areas lrith case

studies Vanilla Count)', Kotta]-anl Kerala. The Goat Village.

Garhrval, Uttaralihand, Praknti Farms. Rupnagar, Punjab

Konyak Tea Retreat, Mon, Nagaland,Pratapgarh Farms, Jhajlar.

H a

IV

60Total Contact Houls

Su ested Evaluation Methods
End Term Exanrination: 70Internal Assessment: f0

7030 Theory:> Theory
5. Class Participation
l0arlp Iu czl asI 1S etcestI asnl IS ent/n IES entat oeml qS gnm

Writlen Examinatton

l5o Mid-Term Exam

ResourcesPart C-Lealnin
Recommended Books/e-resources/LMS : References

. Michal Sznajder, Lucl-na Przezborska. Franli Scrimgeour. Agritourism, CABI

. Susan L. Slocum, Kynda R. Cunis. Food and Agricultural Tourisnl Ta1'lor & Francis

Deptt. oflourism & Hotel Iqanagement

KurulGhetra University, l(urukshetra

*9 23?
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Session:2024-25

PaIt A - Intmduction
ADVANCE TRAVEL AGENCY MANAGEMENTSubject

IVSemesler

aster ofTourism and Travel ManagemenlName of the Course

24-TTM-;+ I 5
ourse Co

EC-IOCourse Type:

00-599
AS Annexure-I

Level of the course

NAPre-recluisite for the course
(if any)

LO-415.1:To identifl'and explain the lalest trends an

echnologies influencing the travel agency industry

LO-415.2: To interpret travel induslry as a handling agency

LO-415.3: To analt'ze the itinerary planning including pre

LO-.l15..1: To er,a.luate lhe travel agenc)' stralegic

d

an ement in contexl of lndia

their luture prospects in lndia-

ourse Leaming Outcomes(CLO)

TotalPracticalTheon,
40,+

Credits

I01Teachi Hours per week
30030lntemal Assessment Marks
70010End Term Exam Marks
1000100Max. Marks

3 hoursEramrnatron Time
Part B- Contents of the Course

ual marks

lnstl.uc tions fol. PaDer'- Setter

lio

eramt

ott bnu so uESh ard neo cons n1 unlues1 o mp ry qn9 NSo kasn re set u qram gq
osti Nn oestu on eSOuln d a1ler n.o comThe (QuL S ln co sou c mo C o p qryn o rseu carn oc )ng

5attemtoI redulbel-rlnee pThusab eqSent rencoarts.1eastaNS S )co ngp
estlu nsoAIncoe n-) Sul o qem unach t IhandESu otr lrn oectsel o pneestru on qS, lng

Contact
hours

Unit Topics

l5Travel Agenc-v and tour operation business. Grori

srnce 1950. Multinatron travel companies in Indla

India's tounsm industt)'. Public sector in travel agency business in lndia'

Artificial lntelligence (AI) and travel trade business: Strategic Alliance
Businessin Travels

th and development
and their impact on

Cialrman

Dert of Tourisn & Hotel ilamlmnt
Kuruksheba Unimity, l(nnlc*rfi.

2s/

ll7

question.

post tour management.

f^--



l5II Travel agencl'as a handling agenc)'concepts need and

for the selection of a handling agencf in India C

successful handing agencl'. A ret'ierv of tour packages offered by the

destrnation companiei+heir components and procedures lor negotiation'

Social responslbiliry* of destination companies. Future prospects of

lunctions; cnteria
haracteristic of a

destinalion com anies in lndia.
l5III Itinerary Planning- Concepls, Definition, Types, Tools' Techniques,

procedures and constraints.
ire-tour management and processing considerations- pre-lour planning

Lreveloprng the inbound. oulbound and domestic mulli destinalion tours

mentPost tour
l5Travel Agency Strategic Management -

Objectives and significance. The concept

functional stralegres-marketing, HRD, operati

finances (a comparative analysis of Indian and travel/ tour compames

and multinational travel/lour companies.). Strategf implementation and

evaluation in the context ol Indian travel and tour companies post

Meaning, Characleristics,
of strategy, formulation,
onal product, services and

COVID-I9

IV

60Total Contact Hours

ested EYalultion Methodsll
End Term Examination: 70Internal Assessment: 30

70> Theo) Theory
5. Class Participation
I0narl ett cn ut czl asI tessI Sas e Ires ten at on/eml qS lgnmp
t5

Written Examination

o Mid-Term Exam

Part C-Learning Resou rces

Bealer, Allan, Retail Travel Practice, Beaver and Gordon Level TouI Ltd. London 1975.

Chand Mohinder, Travel Agenc.v Management - An Introductory Terl' Anmol

Publication, Nen Delhr, 2006

Donnel[yandGeoge(eds).Marketingofservices,AmericanMarketingAssociation
Chicago, 1989.

Goodir,in, N: A Completer Cuide to Travel Agency , Albanj, Delmer'1987'

Gee Chuci, and Y. Mikens, Cho-v Professional travel Agency Management, New

York , 2000.
faisei. C. Jr. and He Helber,Tourism: Planning andDevelopment, Mass CBI Publication

Boston. 2001
Polnte;, M.D. Tour Design. Marketing and Managemenl, The Prentice Hall'

Pubhcation Durhan, 1989.

William F. Glueck and Lawrance, R.J. Business Policl'and Strategic Management

McGrarv Hill, 2000.
Yale. P: The Business ofTour Operation pitman. London. 2t)00

Adele Hodgon. Travel and Touriim industry': Strategic for the future. Pergamon Press,

land. 1988E

Recommended Books/e-resources/LM S:

\"^
$airman

Deptt. of Tourim & ilotel [ilanagem€flt

Xuruksh*a Uniwrsity, l(uruk$eua,>7L

ll8

30

London I 993.

Renshorv M: Tour operations' in Travel and Tourism (ed) challengnan P. Business Education



Session: 2024-?5

Part A - Introduction
-UNTRTPNTNTURSHIP AND INNOVATION IN

TOURISM
Subject

Semester

of Tourism and Travel ManagementName of the Course

N{24-TTM-416Course Code

ECCourse Type:

0a-s99Level of the co'arse

NAPre-requisite for the course
(if any)

CLO-4 i 6. 1 : To understand the b

its stages

CLO-415. 2: To know about the various theories of
entrepreneurshiP

CLO-416. 3: To analyse the role of entrepreneur in economic

development

C,-416.4: To evaluate and understand the small-scale

asics of entrePreneurshiP

u and licies assoc iated with them

ourse Learning Outcomes(ClO):

TotaiPracticalTheory
402

Credits

402Teaching Hours week
155k-sMarAssessmentlntemal 50

End Term Exam 50
Max. Marks

3 hoursExamination Tlme
Pgrt B- Con tents of the Course

Instructions for Paner- Sefter
questlmptiaskinwill 'l\I^

deration(cleaming
questiotireist

uestiunit

onco ulsoandt oneun1h ryns eacfromouestwo9t uestionsS qexamlner q
1TIrA .1consl compulmesoutco )

5attemtore dll b ptexamlneeThe qulllabusco4ta leas sytcons verlngparts
marksualrvillstlonsAllonSOcoe mand thachotl fromnSueone Contact

hours
TopicsLInit

8TypeMeaning

tllllLtEirtreprene Lu'sl-ri

acteristic

fS o EntrepreneursEntrepreneur fotdevelothe pmenrs nflactoF uenclng
o11,ugmeat-roc r1-ig,urs rlcept,etl ptieprere

of eurship,Dev Entreprenopmentchar s,
ns1lasConsFunctiProce SS,1nS

I

z3* mlW,#N,'

importance,

Functions,

Inffapreneur,

0an



8II Stages of Evolution of the Concept of Entrepreneur and &
Entrepreneurship, Theories of Entrepreneurship: Schumpeter's
Theory, Petet Duckers Theory and Mc. Clelland's Theories

,1III Communities promoted entrepreneurship in India,
entrepreneurs in economics development of
Entrepreneurship & its barriers in lndia

Role of
a counuy',

7IV Small Scale Industry (SSI), Definitions, Characteristics, Need and

Rationale: Objectives, Scope, Role of SSI, Advantages of SSI,

Different Polic;r of SSI, Govemment Supports for SSI during Five-
Year Plans, Impact of Liberalization, Pivatization, and

Globalization, Effect of WTO/GATT.
30Total Contact Hours

Suggested Evaluation Methods
End Term Examination: 35Internal Assessment: 15

3515 ) Theor-v:F Theory
4r Class Participation:
4tation/assignmenVqui/class test etc. :. Seminar/presen
7

Written Examination

o Mid-Term Exam:

Part C-Learning Resources

2sq

m*I:ffiI*ffim,,
0*nart

t21

Recommended Books/e-resources/LMS:
o Ahmad Aizaz : :General Geography of India, NCERT, New Delhi
r Goh Cheong long : An Ecorromic Atlas of India, Oxford University
o National Atlas of India, Govt. of India Publication, Calcutta
. Atlas of World Oxford
o Singh, R.L.(ed) India : A Regional Geography National Geographical Society of India

(Varansi 1989)
o Manorama Year Book
o Indian Year book, Publication Division, Govt. of India New Delhi
o Aluwalia H.P.S. and Manfred Gamer : Himalayas: A Practical Guide, Himalayan

Books ( Delhi, 1985)
. Bedi, Ramesh and Rajesh : Indian Wildlife, Bri-ibasi Printers ( New Delhi, 1989)

. Bose, S.C. Geography of the Himalayas, National Book trust, India ( New Delhi,
1976)

e Chand Gian and Manohar Puri:Trekking' International publisher India ( new
Delhi,1989)
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