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Note : Attempt Five questions in all, selecting one question
from each Unit. Q. No. 9 is compulsory.
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Unit I(ZE 1)

1. Discuss the origin and development of Journalism in

Haryana. 15
RN H wAwfEdD # S9d SR fawm A @t ==

HIIT |

2. Discuss the significance of the role of Gandhiji as a

journalist. 15

TH TAHR & ®9 § el & 9fFe W whEn Sifag |
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Unit IT (SeR1E 11)

FM Channel has changed the face of Indian Broadcasting.
Do you support the view ? Do these channels improvise
the new formulas to attract the people of different age
group ? 15
THTH, &cd 4 R AEHIAET & el Hl a95d L W
fear € 2 o1 o9 39 WA § Wewd € ? o ¥ Y THUA.
e fafa= 39 & @ @i oA ®W H AU qdel &
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Discuss the special feature of radio as a mass medium. Is

it predominantly a rural medium. Elucidate 15

SH Wem ® w9 H ear w1 et @w foviwar &
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Unit ITI (3&13 111 )

Enumerate the contribution of Indian Television in
spreading the message of socio-economic development in

post-independent India. 15
A % A%, ARAE g 3 onfis faskrg & =

T YEIRA ®H § 9Rd™ A w1 g AEE 7 2 fatew |

L-6010 2

6. "Recently both commercial and realistic films are running

successfully in Indian cinema." Explain this with examples.

15
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Unit IV (&1 IV)

7. Make a comprehensive analysis of websites of any two
Hindi News channels. 15
fFdl S THMER =9el #1 SaEEed H eI favero
IS |

8. Describe the journey of technological advancement in
media with special reference to Internet. 15
gee & med o difewm ® g awAIr SHIA HT AT W
o RIS |

Unit V(33 V)
9. Write short notes on any four of the following :
(1)  Vernacular Press Act
(i) Young India
(i) OTT
(iv) Akashvani
(v)  Sholey
(vi) New Media.
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