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MDQ/D-23 5134
ADVERTISING MANAGEMENT
Paper—-MC-309

[Maximum Marks : 80

Note : Attempt five questions in all, Question No. 1 is

1.

compulsory. Attempt remaining four questions, out
of remaining seven questions carrying 14 marks each.
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Compulsory Question (3fa™d u9)
Answer the following in brief : 6x4=24
frefafed #1 ¥alg ® 3w fv:
(a) Discuss the characteristics of advertising.
fomme &t fagomet W == wifsw
(b) What is out of home advertising?
W E Ay fomms @ @2

(c) Discuss competitive parity method of advertising?

foqmm &1 wfaegef uar ugfa W == &It
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(d) What is the importance of Catchy headline?
®l BT @ F W ¢
(e) Discuss the usefulness of Hoarding.

SHE 1 ST W 9= ity

(f) Why do organizations prefer to hire advertising
agency?
GTed fagm wSidl & fgw & & 96w
&2

“Advertising is major component of promotion as billions
of dollars are being spent on advertising around the world”.
Elucidate. 14

“foAd TER #1 YqE Yed @ Hifw g w A
oo W el Sier @ fhu o1 ® €71 T sty

What are the social and economic aspects of advertising?
Out of these which aspects are more important and why?
14

foqmm & gmfes it oS wee] 1 22 T @
®H ¥ Ueq oifus Hewqul B SR
What are possible advertising objectives? What factors

are considered while determining advertising objectives?
14

Harfad fasmom Sevg = 227 fomra & sevw faunifa
FH 999 fFT R W fgER few S @2
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5. What is advertising copy? Discuss in detail the major
components of Print media advertising copy. 14

fommam wfa w0 22 fiye wfifean fommm whafeaf & wq@
el W fammr ¥ == wifsw

6. What are different broadcast media? Why broadcast media

is more important as compared to other media? 14

fafa= yaro #difew @0 27 o= difew #1 qa o
oRo Hifew afusw meaqel w@ @2

7. “Media selection and scheduling is the key of success”.
Elucidate. How media selection and scheduling is done?
14

“tifen =w=m SR viefem Whe@r & FSH T TR
Fifere) Hifea &1 w=F AR vegfem &9 &1 W @2

8.  What does an advertising agency do for a client? How
can agency-client relationship be improved? 14

 fogrd woH tw uwe & faw s & @2
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