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INTERNATIONAL MARKETING

Paper–MC–311

Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all, Question No. 1 is

compulsory. Attempt remaining four questions, out

of remaining seven questions carrying 14 marks each.

dqy ik¡p iz'uksa ds mÙkj nhft,A iz'u la[;k 1 vfuok;Z
gSA 'ks"k lkr iz'uksa esa ls pkj iz'uksa dk iz;kl dhft,A
izR;sd ds 14 vad gSA

Compulsory Question (vfuok;Z iz'u)

1. Attempt the following Questions should not exceed 150

words : 6×4=24

fuEufyf[kr ç'uks a dk mÙkj 150 'kCnk s a ls vf/d ugha
gk suk pkfg,%

(a) Discuss International Marketing Environment.

varjkZ"Vªh; foi.ku ifjos'k ij ppkZ dhft,A

(b) Explain the Cultural Environment.

lkaLÑfrd i;kZoj.k dh O;k[;k dhft,A
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(c) Define the International Product Decisions.

varjkZ"Vªh; mRikn fu.kZ;ksa dks ifjHkkf"kr dhft,A

(d) Discuss International Logistics Systems.

varjkZ"Vªh; ykWftfLVDl flLVe ij ppkZ dhft,A

(e) Explain the concept of Sales Promotion.

foØ; lao/Zu dh vo/kj.kk dks Li"V dhft,A

(f) Discuss the Pricing Strategies.

ewY; fu/kZj.k j.kuhfr;ksa ij ppkZ dhft,A

2. Define the International Marketing. Explain in detail

Opportunities in International Marketing. 14

varjkZ"Vªh; foi.ku dks ifjHkkf"kr dhft,A varjkZ"Vªh; foi.ku
esa voljksa dk foLrkj ls o.kZu dhft,A

3. Explain the following : 14

fuEufyf[kr dks Li"V dhft,%

(a) Political Legal Environment.

jktuhfrd dkuwuh okrkoj.kA

(b) Planning and Organizing for International Marketing.

varjkZ"Vªh; foi.ku ds fy, ;kstuk ,oa vk;kstuA



4. Write a detailed note on International Marketing Logistics

Policy. 14

varjkZ"Vªh; ekdsZfVax ykWftfLVDl uhfr ij ,d foLr`r uksV
fyf[k,A

5. Write notes on the following : 14

fuEufyf[kr ij fVIif.k;k¡ fyf[k,%

(a) Product Line Policies.

mRikn ykbu uhfrA

(b) Managing Channel Members.

pSuy lnL;ks a dk çca/uA

6. Explain the concept of Channels of distribution. Discuss

in detail, the factors affecting Channel choice. 14

forj.k ds pSuyksa dh vo/kj.kk dks le>kb;sA pSuy ds p;u
dks çHkkfor djus okys dkjdksa dh foLrkj ls ppkZ dhft,A

7. Explain the following : 14

fuEufyf[kr dks Li"V dhft,%

(a) Agency Selection.

,tsalh p;uA

(b) Creative Challenges.

jpukRed pqukSfr;k¡A
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8. Write short notes on the following : 14

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k,%

(a) Transfer Pricing.

gLrkarj.k ewY; fu/kZj.kA

(b) Pricing for International Marketing.

varjjk"Vªh; foi.ku ds fy, ewY; fu/kZj.kA


