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MARKETING RESEARCH

Paper–MC–308

Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all, Question No. 1 is

compulsory. Attempt remaining four questions, out

of remaining seven questions carrying 14 marks each.

dqy ik¡p iz'uksa ds mÙkj nhft,A iz'u la[;k 1 vfuok;Z
gSA 'ks"k lkr iz'uksa esa ls pkj iz'uksa dk iz;kl dhft,A
izR;sd ds 14 vad gSA

Compulsory Question (vfuok;Z iz'u)

1. Answer the following short questions : 6×4=24

fuEufyf[kr y?kq ç'uks a ds mÙkj nhft,%

(a) Distinguish between basic research and applied

research.

cqfu;knh vuqla/ku vkSj vuqç;qÙkQ vuqla/ku ds chp
varj crkb,A

(b) Define the Pilot testing.

ik;yV ijh{k.k dks ifjHkkf"kr dhft,A
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(c) State the importance of Research Design.

vuqla/ku fM”kkbu dk egÙo crkb;sA

(d) What is a non-sampling error?

xSj&uewukdj.k =kqfV D;k gS\

(e) Distinguish between Questionnaire and Schedule.

ç'ukoyh vkSj vuqlwph ds chp varj crkb,A

(f) What is a Depth Interview?

xgu lk{kkRdkj D;k gS\

2. Explain the meaning, nature and purpose of marketing

research. 14

foi.ku vuqla/ku dk vFkZ] çÑfr vkSj mís'; Li"V dhft,A

3. Describe the various steps provide in the process of

marketing research. 14

foi.ku vuqla/ku dh çfØ;k esa fn, x, fofHkUu pj.kks a dk
o.kZu dhft,A

4. Describe the process of formulation of marketing research

problem. Also describe contents of a marketing research

proposal. 14

foi.ku vuqla/ku leL;k ds fuekZ.k dh çfØ;k dk o.kZu
dhft,A foi.ku vuqla/ku çLrko dh lkexzh dk Hkh o.kZu
dhft,A



5. What are the different types of research design? Describe

the exploratory and experimental research design. 14

'kks/ fM”kkbu ds fofHkUu çdkj D;k gSa\ [kkstiw.kZ vkSj

çk;ksfxd vuqla/ku fM”kkbu dk o.kZu dhft,A

6. What are the characteristics of a good questionnaire?

Discuss the various types of questions that can be

incorporated in a questionnaire. 14

,d vPNh ç'ukoyh dh fo'ks"krk,¡ D;k gSa\ fofHkUu çdkj
ds ç'uksa ij ppkZ dhft, ftUgsa ç'ukoyh esa 'kkfey fd;k
tk ldrk gSA

7. Explain the classification of measurement scales. Also

describe the sources of error in measurement. 14

eki iSekuksa dk oxhZdj.k le>kb;sA eki esa =kqfV ds Ïksrks a
dk Hkh o.kZu dhft,A

8. Distinguish between a Focus group Interview and a Depth

Interview? Explain the process of conducting Focus group

interview. Also state the advantages and disadvantages

of focus group interviews. 14

iQksdl lewg lk{kkRdkj vkSj xgu lk{kkRdkj ds chp varj
crkb,\ iQksdl lewg lk{kkRdkj vk;ksftr djus dh çfØ;k
le>kb,A iQksdl lewg lk{kkRdkj ds iQk;ns vkSj uqdlku Hkh
crkb,A
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