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Note : Attempt five questions in all, Question No. 1 is

compulsory. Attempt remaining four questions, out of

remaining seven questions carrying 14 marks each.

dqy ik¡p iz'uksa ds mÙkj nhft,A iz'u la[;k 1

vfuok;Z gSA 'ks"k lkr iz'uksa esa ls pkj iz'uksa dk iz;kl
dhft,A izR;sd ds 14 vad gSA

1. Answer the following short answer type questions :

6×4=24

fuEufyf•r y?kq mÙkjh; ç'uksa ds mÙkj nhft, %

(a) Distinguish between a retailer and a wholeseller.

•qnjk foØsrk vkSj Fkksd foØsrk ds chp varj dhft,A

(b) State importance of strategic planning in retailing.

•qnjk fcØh esa j.kuhfrd ;kstuk dk egRo crkb,A

(c) What is a Chain Store?

psu LVksj D;k gS\

(d) What is a Trading area?

O;kikfjd {ks=k D;k gS\

(e) Suggest measure to present shoplifiting.

orZeku 'kkWifyfÝVax ds fy, mik; lq>kb,A

(f) What is the purpose of Retail audit?

fjVsy vkWfMV dk mís'; D;k gS\

2. Describe the characteristics and functions of modern

retailers. 14

vk/qfud •qnjk foØsrkvksa dh fo'ks"krkvksa ,oa dk;ks± dk o.kZu
dhft,A

3. Explain the process of Strategic Retail Planning. 14

j.kuhfrd •qnjk ;kstuk dh çfØ;k dh O;k[;k dhft,A

4. Explain various types store based and non-store based retail

organisations. Which type is more popular now a-days?

14

fofHkUu çdkj ds LVksj vk/kfjr vkSj xSj&LVksj vk/kfjr •qnjk
laxBuksa dh O;k[;k dhft,A vktdy dkSu&lk çdkj vfèkd
yksdfç; gS\

5. Explain the various factors influencing the choice of a store

location. Also disucss the errors that a retailer may make while

selecting store location. 14
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LVksj LFkku ds pquko dks çHkkfor djus okys fofHkUu dkjdksa
dh O;k[;k dhft,A mu =kqfV;ksa ij Hkh ppkZ dhft, tks ,d
•qnjk foØsrk LVksj LFkku dk p;u djrs le; dj ldrk gSA

6. Explain the various types of store layout. Which type of layout

is suitable for readymade garment retail store? 14

fofHkUu çdkj ds LVksj ysvkmV dh O;k[;k djsaA jsMhesM ifj/
ku •qnjk LVksj ds fy, fdl çdkj dk ysvkmV mi;qÙkQ gS\

7. Explain the meaning of service quality and its dimensions in the

context of a store-based retailing. Also explain the GAPS

model of service quality. 14

LVksj&vk/kfjr •qnjk fcØh ds lanHkZ esa lsok dh xq.koÙkk vkSj
mlds vk;keksa dk vFkZ Li"V dhft,A lsok xq.koÙkk ds GAPS

ekWMy dh Hkh O;k[;k dhft,A

8. Discuss the various social and ethical issues involved in

retailing. 14

•qnjk fcØh esa 'kkfey fofHkUu lkekftd vkSj uSfrd eqíksa ij
ppkZ dhft,A

5138/K/519/300/T 3


