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Note : Attempt five questions in all, Question No. 1 is
compulsory. Attempt remaining four questions, out

of remaining seven questions carrying 14 marks each.
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Compulsory Question (3far™d u9)
1. Answer the following short questions : 6x4=24
frfafea @ 7ot & I I

(a) Distinguish between basic research and applied

research.
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(b) Define the Pilot testing.
qere deoT i g it
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(c) State the importance of Research Design.

ATHYE festsd 1 "gw adEd|

(d) What is a non-sampling error?
R-THATRT qfe B2

(e) Distinguish between Questionnaire and Schedule.
eI SR g % e @ SdrEy

(f) What is a Depth Interview?

Ted WK FT 22

2. Explain the meaning, nature and purpose of marketing

research. 14

foqum erqHu™ w1 o1, yepfa ok SRvd T sifwg

3. Describe the various steps provide in the process of
marketing research. 14
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Ui Hifeg|

4. Describe the process of formulation of marketing research
problem. Also describe contents of a marketing research
proposal. 14
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5. What are the different types of research design? Describe

the exploratory and experimental research design. 14

iy fesmer & fafa=m ger w0 22 wiwgel iR
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6. What are the characteristics of a good questionnaire?
Discuss the various types of questions that can be

incorporated in a questionnaire. 14
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7. Explain the classification of measurement scales. Also

describe the sources of error in measurement. 14
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8.  Distinguish between a Focus group Interview and a Depth
Interview? Explain the process of conducting Focus group
interview. Also state the advantages and disadvantages

of focus group interviews. 14

HHY GHE TITCHR 3R Ted FIelehl & o= 3R
A7 Hihd T8 WIAhR STAISA & i gfehan
TUAEUI HIhE THE TEThR & ®E 3 qHar ot
ERIE

5133/K/340/1750/T 3



