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MDQ/D-23 5136
INTERNATIONAL MARKETING

Paper—-MC-311

Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all, Question No. 1 is

compulsory. Attempt remaining four questions, out
of remaining seven questions carrying 14 marks each.
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Compulsory Question (3far™d u9T)

Attempt the following Questions should not exceed 150
words : 6x4=24

frefafea gvt 1 SR 150 vsst @ Afusw =Y
g =rfeu:

(a) Discuss International Marketing Environment.
AU faurH 9fEsr W ==l Hifsm)
(b) Explain the Cultural Environment.

WEhideh TAEIT &I ATEAT Hifed|
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(c¢) Define the International Product Decisions.
HAadw 3ae ol &t aRenfia s
(d) Discuss International Logistics Systems.
N difvfess faea w® == sifsm)
(e) Explain the concept of Sales Promotion.
fasa Wadq & STAYRON & TR HifSQ|
(f) Discuss the Pricing Strategies.

7ed Ay wHlfaal W™ == &t

Define the International Marketing. Explain in detail
Opportunities in International Marketing. 14

i< fagum &t IRafoa sifew o™ fagom
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Explain the following : 14
frefafed 1 T sifvu:
(a) Political Legal Environment.

E RN GICIS IRy

(b) Planning and Organizing for International Marketing.

Fw faumm & fau Jismr w@ eS|
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4.

Write a detailed note on International Marketing Logistics

Policy. 14
N Ahfen difviesd Fifd | e fawga e
fefem)

Write notes on the following : 14

frfafeq w femforer fafem:
(a) Product Line Policies.

Scqg e Al
(b) Managing Channel Members.

ITA TS FT GEYA|

Explain the concept of Channels of distribution. Discuss
in detail, the factors affecting Channel choice. 14

faaeur & ==ell $1 STEURUN 6 GHARH| WA & 9dd
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Explain the following : 14
frafafea 5t w= =ifsu:

(a) Agency Selection.
LS EIRCRE]
(b) Creative Challenges.
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8.  Write short notes on the following :
frafafeq m dfara fewfrr fafe:
(a) Transfer Pricing.
g0l Hoa e

(b) Pricing for International Marketing.
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