
Roll No. ......................... Total Pages : 3

MDQ/D-23 5134

ADVERTISING MANAGEMENT

Paper–MC–309

Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all, Question No. 1 is

compulsory. Attempt remaining four questions, out

of remaining seven questions carrying 14 marks each.

dqy ik¡p iz'uksa ds mÙkj nhft,A iz'u la[;k 1 vfuok;Z
gSA 'ks"k lkr iz'uksa esa ls pkj iz'uksa dk iz;kl dhft,A
izR;sd ds 14 vad gSA

Compulsory Question (vfuok;Z iz'u)

1. Answer the following in brief : 6×4=24

fuEufyf[kr dk la{k si es a mÙkj nhft,%

(a) Discuss the characteristics of advertising.

foKkiu dh fo'ks"krkvksa ij ppkZ dhft,A

(b) What is out of home advertising?

?kj ls ckgj foKkiu D;k gS\

(c) Discuss competitive parity method of advertising?

foKkiu dh çfrLi/hZ lerk i¼fr ij ppkZ dhft,A
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(d) What is the importance of Catchy headline?

dSph gsMykbu dk D;k egÙo gS\

(e) Discuss the usefulness of Hoarding.

tek[kksjh dh mi;ksfxrk ij ppkZ dhft,A

(f) Why do organizations prefer to hire advertising

agency?

laxBu foKkiu ,tsalh dks fu;qÙkQ djuk D;ksa ilan djrs
gSa\

2. “Advertising is major component of promotion as billions

of dollars are being spent on advertising around the world”.

Elucidate. 14

¶foKkiu çpkj dk çeq[k ?kVd gS D;ksafd nqfu;k Hkj esa
foKkiu ij vjcksa MkWyj [kpZ fd, tk jgs gSa¸A Li"V dhft,A

3. What are the social and economic aspects of advertising?

Out of these which aspects are more important and why?

14

foKkiu ds lkekftd vkSj vk£Fkd igyw D;k gSa\ buesa ls
dkSu ls igyw vf/d egRoiw.kZ gSa vkSj D;ksa\

4. What are possible advertising objectives? What factors

are considered while determining advertising objectives?

14

laHkkfor foKkiu mís'; D;k gSa\ foKkiu ds mís'; fu/kkZfjr
djrs le; fdu dkjdksa ij fopkj fd;k tkrk gS\



5. What is advertising copy? Discuss in detail the major

components of Print media advertising copy. 14

foKkiu çfr D;k gS\ fçaV ehfM;k foKkiu çfrfyfi ds çeq[k
?kVdksa ij foLrkj ls ppkZ dhft,A

6. What are different broadcast media? Why broadcast media

is more important as compared to other media? 14

fofHkUu çlkj.k ehfM;k D;k gSa\ vU; ehfM;k dh rqyuk esa
çlkj.k ehfM;k vf/d egRoiw.kZ D;ksa gS\

7. “Media selection and scheduling is the key of success”.

Elucidate. How media selection and scheduling is done?

14

¶ehfM;k p;u vkSj 'ksM~;w¯yx liQyrk dh dqath gSA Li"V
dhft,A ehfM;k dk p;u vkSj 'ksM~;w¯yx dSls dh tkrh gS\

8. What does an advertising agency do for a client? How

can agency-client relationship be improved? 14

,d foKkiu ,tsalh ,d xzkgd ds fy, D;k djrh gS\
,tsalh&xzkgd laca/ dSls lq/kjs tk ldrs gSa\
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