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RURAL MARKETING

Paper–MC–412

Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all, Question No. 1 is

compulsory. Attempt remaining four questions, out

of remaining seven questions carrying 14 marks each.

dqy ik¡p iz'uksa ds mÙkj nhft,A iz'u la[;k 1 vfuok;Z
gSA 'ks"k lkr iz'uksa esa ls pkj iz'uksa dk iz;kl dhft,A
izR;sd ds 14 vad gSA

Compulsory Question (vfuok;Z iz'u)

1. Answer the following in brief : 6×4=24

fuEufyf[kr dk la{ksi esa mÙkj nhft,%

(a) Define the Rural market.

xzkeh.k ck”kkj dks ifjHkkf"kr dhft,A

(b) Why it is difficult to understand Rural consumer?

xzkeh.k miHkksÙkQkvksa dks le>uk D;ksa dfBu gS\

(c) Discuss four points of difference between Rural market

and Urban market.

xzkeh.k ck”kkj ,oa 'kgjh ck”kkj ds chp varj ds pkj fcanqvksa
ij ppkZ dhft,A
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(d) Why are new products failed in Rural market?

xzkeh.k ck”kkj esa u, mRikn D;ksa foiQy gks tkrs gSa\

(e) What is Satellite distribution?

mixzg forj.k D;k gS\

(f) Is e-commerce useful in Rural market?

D;k bZ&dkWelZ xzkeh.k ck”kkj esa mi;ksxh gS\

2. “Indian Rural market is full of opportunities”. Elucidate.

¶Hkkjrh; xzkeh.k ck”kkj voljksa ls Hkjk gqvk gS¸A Li"V
dhft,A

3. “Indian Rural marketing environment is very complex

and not easy to understand”. Explain the statement with

suitable examples. 14

¶Hkkjrh; xzkeh.k foi.ku okrkoj.k cgqr tfVy gS vkSj bls
le>uk vklku ugha gS¸A mi;qÙkQ mnkgj.kks a lfgr dFku dks
Li"V dhft,A

4. Is it possible to segment the Rural market for coloured

TV ? If yes, what will be the bases for segmentation?

14

D;k jaxhu Vhoh ds fy, xzkeh.k ck”kkj dks foHkkftr djuk
laHko gS\ ;fn gka] rks foHkktu dk vk/kj D;k gksxk\

5. Explain Rural marketing strategies commonly used by

Corporate to attract Rural consumers. 14
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xzkeh.k miHkksÙkQkvksa dks vkdf"kZr djus ds fy, vkerkSj ij
dkWiks ZjsV }kjk mi;ksx dh tkus okyh xzkeh.k foi.ku j.kuhfr;ksa
dh O;k[;k dhft,A

6. Is media planning in Rural markets same or different

from Urban market? Discuss with suitable examples.

14

D;k xzkeh.k ck”kkjks a esa ehfM;k fu;kstu 'kgjh ck”kkj ds leku
;k fHkUu gS\ mi;qÙkQ mnkgj.kks a lfgr ppkZ dhft,A

7. “How marketing of Consumer non-durables is easy than

Consumer durables in Rural market”? Elucidate. 14

¶xzkeh.k ck”kkj esa miHkksÙkQk fVdkÅ oLrqvksa dh rqyuk esa
xSj&fVdkÅ miHkksÙkQ oLrqvksa dk foi.ku fdruk vklku gS¸\
Li"V dhft,A

8. How is marketing of Agricultural produce done in India?

Suggest some measures to improve the existing system.

14

Hkkjr esa Ñf"k mit dk foi.ku dSls fd;k tkrk gS\ ekStwnk
O;oLFkk esa lq/kj ds fy, dqN mik; lq>kb,A


