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CONSUMER BEHAVIOUR

Paper–MC–411

Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all, Question No. 1 is

compulsory. Attempt remaining four questions, out

of remaining seven questions carrying 14 marks each.

dqy ik¡p iz'uksa ds mÙkj nhft,A iz'u la[;k 1 vfuok;Z
gSA 'ks"k lkr iz'uksa esa ls pkj iz'uksa dk iz;kl dhft,A
izR;sd ds 14 vad gSA

Compulsory Question (vfuok;Z iz'u)

1. Answer the following question should not exceed 150

words : 6×4=24

fuEufyf[kr ç'u dk mÙkj 150 'kCnksa ls vf/d ugha gksuk
pkfg, %

(a) Define need and explain it with the help of suitable

example.

vko';drk dks ifjHkkf"kr dhft, rFkk mi;qÙkQ mnkgj.k dh
lgk;rk ls le>kb,A

(b) What are Internal sources of information in the process

of Consumer behaviour?

miHkksÙkQk O;ogkj dh çfØ;k esa lwpuk ds vkarfjd Ïksr
D;k gSa\
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(c) Differentiate between perception and opinion.

/kj.kk vkSj jk; ds chp varj crkb,A

(d) With the help of suitable examples, explain the concept

of lifestyle.

mi;qÙkQ mnkgj.kksa dh lgk;rk ls thou'kSyh dh vo/kj.kk
dks le>kb,A

(e) What do you mean by vicarious learning? Give

suitable examples.

ijks{k vf/xe ls vki D;k le>rs gSa\ mi;qÙkQ mnkgj.k
nhft,A

(f) Who are ‘laggards’ in the process of diffusion of

innovation?

uohurk ds çlkj dh çfØ;k esa ^fiNM+s* dkSu gSa\

2. Differentiate between extensive, limited, and routine

problem-solving behaviors in consumer decision-making.

14

miHkksÙkQk fu.kZ; ysus esa O;kid] lhfer vkSj fu;fer leL;k
fuokj.k O;ogkj ds chp varj dhft,A

3. What are various motives that influence the consumer

buying process? Explain with the help of a suitable theory

of motivation. 14

,sls dkSu ls fofHkUu mís'; gSa tks miHkksÙkQk dh [kjhnkjh
çfØ;k dks çHkkfor djrs gSa\ çsj.kk ds mi;qÙkQ fl¼kar dh
lgk;rk ls le>kb,A
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4. Hindustan Levers Ltd. took an extensive campaign to

create the awareness among the consumers to wash hands

before consuming the food. How do the marketers use

the learning theories to influence the consumers to buy

their products? 14

fganqLrku yholZ fyfeVsM us miHkksÙkQkvksa esa [kkuk [kkus ls
igys gkFk /ksus ds çfr tkx:drk iSnk djus ds fy, ,d
O;kid vfHk;ku pyk;kA foi.kd vius mRiknksa dks [kjhnus
ds fy, miHkksÙkQkvksa dks çHkkfor djus ds fy, f'k{k.k
fl¼karks a dk mi;ksx dSls djrs gSa\

5. ‘Over the years, marketers have been successful in changing

the attitude of the customers towards various products.’

Explain the concept of attitude and give your opinion on

the statement. 14

^fiNys dqN o"kks a Z esa] foi.kd fofHkUu mRiknksa ds çfr xzkgdksa
ds n`f"Vdks.k dks cnyus esa liQy jgs gSaA* n`f"Vdks.k dh
voèkkj.kk dks Li"V dhft, vkSj dFku ij viuh jk; nhft,A

6. What are Psychographics and how do they affect Consumer

behavior? 14

euksfoKku D;k gSa rFkk os miHkksÙkQk O;ogkj dks dSls çHkkfor
djrs gSa\

7. Explain the concept of sub-culture. How does it relate to

the Culture and influence the consumer behavior? Explain

with the help of suitable examples. 14

mi&laLÑfr dh vo/kj.kk dks le>kb;sA ;g laLÑfr ls dSls
lacafèkr gS vkSj miHkksÙkQk O;ogkj dks dSls çHkkfor djrk gS\
mi;qÙkQ mnkgj.kks a dh lgk;rk ls le>kb;sA

8. Write short notes on the following : 14

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k,%

(a) Opinion leadership.

jk; usr`RoA

(b) Values and lifestyle.

ewY; vkSj thou'kSyhA
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