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MDQ/M-24 5597
CONSUMER BEHAVIOUR
Paper—-MC—411

Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all, Question No. 1 is

compulsory. Attempt remaining four questions, out
of remaining seven questions carrying 14 marks each.
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Compulsory Question ( 3tfFard wo=)

Answer the following question should not exceed 150

words : 6x4=24
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(a) Define need and explain it with the help of suitable
example.

STETIRHA i IRIIMYG SIS A STH IEXT i
TEId 9 HHEU

(b) What are Internal sources of information in the process
of Consumer behaviour?

SUARAT FIER &1 UhRaAl H gEAl & dNE @
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(c) Differentiate between perception and opinion.
UROT SR Y@ &% 9 SR TRy

(d) With the help of suitable examples, explain the concept
of lifestyle.

SUIH SN kI FEHdl H SHesicl w1 STeERon
1 HEET
(¢) What do you mean by vicarious learning? Give

suitable examples.

W A W oY o HHed ®? SUgh SSIeul
HIEL

(f) Who are ‘laggards’ in the process of diffusion of
innovation?

FAIA ® TER w6 ufme § ‘fuse’ we €2

Differentiate between extensive, limited, and routine

problem-solving behaviors in consumer decision-making.
14

IuehT fofa o ¥ earues, difta oIk frafha wwen
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What are various motives that influence the consumer

buying process? Explain with the help of a suitable theory
of motivation. 14
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Hindustan Levers Ltd. took an extensive campaign to
create the awareness among the consumers to wash hands
before consuming the food. How do the marketers use
the learning theories to influence the consumers to buy
their products? 14
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‘Over the years, marketers have been successful in changing
the attitude of the customers towards various products.’

Explain the concept of attitude and give your opinion on
the statement. 14
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What are Psychographics and how do they affect Consumer
behavior? 14
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Explain the concept of sub-culture. How does it relate to

the Culture and influence the consumer behavior? Explain
with the help of suitable examples. 14
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8.  Write short notes on the following :
frafafen w dfea femfori fafe:
(a) Opinion leadership.
T gl
(b) Values and lifestyle.
qod 3R Sfagreft]
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