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MDQ/M-24 5602
EVENT MANAGEMENT
Paper—-MC—416

Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all, Question No. 1 is
compulsory. Attempt any four questions, out of

remaining seven questions carrying 14 marks each.
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"Compulsory Question ( 3TFa™ 99)

1. Write short answer (not exceed 150 words) of the
following: 6x4=24

frafafeg 9 9 dfera S (150 s 9 At wEY)
fafe:

(a) Define Event Management.
e Teme w ufafia Fif)
(b) Explain Concept of Product in Events.
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(c) Discuss Activities involved in Event Management.
THe feme § wifta wfafafeal @ ==t i)
(d) Discuss Positioning in Events.

et | feafa faemior @ ==l sifSm)
(e) Discuss Pre-Event Activities.
qa-Fel TfdfafuEl W == s
(f) Explain the Concept of Market in Events.
e § SR I SAUROT Rl SHAE |

2.  Write a detailed note on 5 C’s of Events. 14

TSl % 5 W W TH faga fewoh fafem

3. Explain the following: 14

fafafea &1 w= Fifs:
(a) Marketing Research.
faquE  STE|
(b) Event as a Marketing Communication Tool.
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4. Write a detailed note on Marketing Intelligence and

Information System. 14

qehfen gfasi@ IR o1 wonell | u foga fewqon
fafem|

5602/K/701/100/T 2



5.

Write notes on the following: 14
frefafed w feooft fafem:
(a) Core Concepts, Core People and Core Structure.
ol SEUROME, o @ 3R ol e
(b) Targeting and Positioning of Market Events.
IER KT A w1 Aediww R feafq fsion

Write a detailed note on Post-Event Activities. 14
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Explain the Concept of Event Performance. Discuss the

Basic Evaluation Process in detail. 14
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Explain the following: 14
frefafed 1 ww= Hifgw:

(a) Environmental Assessment and Competitive

Assessment.
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(b) Formative Evaluation and Summative Evaluation.
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