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MARKETING MANAGEMENT

Paper–MC–106

Time Allowed : 3 Hours] [Maximum Marks : 80

Note : Attempt five questions in all, Question No. 1 is

compulsory. Attempt remaining four questions, out

of remaining seven questions carrying 14 marks each.

dqy ik¡p iz'uksa ds mÙkj nhft,A iz'u la[;k 1 vfuok;Z
gSA 'ks"k lkr iz'uksa esa ls pkj iz'uksa dk iz;kl dhft,A
izR;sd ds 14 vad gSA

Compulsory Question (vfuok;Z iz'u)

1. Discuss the following : 6×4=24

fuEufyf[kr y?kq ç'uks a ds mÙkj nhft,%

(a) Marketing mix as a system.

,d ç.kkyh ds :i esa foi.ku feJ.kA

(b) Customer relationship management.

xzkgd laca/ çca/uA

(c) Product mix.

mRikn feJ.kA
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(d) Family branding.

ikfjokfjd czkafMaxA

(e) Sales promotion.

fcØh lao/ZuA

(f) Ethical aspects of marketing.

ekdsZfVax ds uSfrd igywA

2. What is Marketing orientation? Discuss its applications

in the present time? 14

ekdsZfVax vksfj,aVs'ku D;k gS\ orZeku le; esa blds vuqç;ksxks a
ij ppkZ dhft,A

3. What are the variables in the Marketing environment?

How do they influence marketing? 14

foi.ku ifjos'k esa pj D;k gSa\ os foi.ku dks dSls çHkkfor
djrs gSa\

4. When do Marketers feel the need of Marketing research?

How is it carried out? 14

foi.kd dks foi.ku vuqla/ku dh vko';drk dc eglwl
gksrh gS\ bls dSls fØ;kfUor fd;k tkrk gS\

5. Which pricing Strategies are appropriate to use in different

stages of product life cycle? 14

mRikn thou pØ ds fofHkUu pj.kks a esa dkSu lh ewY; fuèkkZj.k

j.kuhfr;k¡ mi;ksx djus ds fy, mi;qÙkQ gSa\
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6. What are the major steps in Creating advertising campaign?

14

foKkiu vfHk;ku cukus esa çeq[k pj.k D;k gSa\

7. Explain the differences between Intensive, Selective and

Exclusive method of distribution. 14

forj.k dh xgu] p;ukRed vkSj fof'k"V i¼fr ds chp varj
Li"V dhft,A

8. “Online marketing is Growing very fast.” Analyse this

statement. 14

¶vkWuykbu ekdsZfVax cgqr rsth ls c<+ jgh gSA¸ bl dFku
dk fo'ys"k.k dhft,A


