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(f) Ethical aspects of marketing.
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Note : Attempt five questions in all, Question No. 1 is

compulsory. Attempt remaining four questions, out 2. What is Marketing orientation? Discuss its applications
of remaining seven questions carrying 14 marks each. in the present time? 14
FA e I & I el yvT "wewn 1 afer AeRfT MRGETA =0 82 odAm 9w o sHa sryEn

21 99 W UEA W ¥ SR g9 %1 g i) o= it
F 14 AF F 3. What are the variables in the Marketing environment?
Compulsory Question ( 3tfFard wo=) How do they influence marketing? 14
1. Discuss the following : 6x4=24 T UEw § W o 22 & fawm woFE gt
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4. When do Marketers feel the need of Marketing research?
(a) Marketing mix as a system. How is it carried out? 14
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(b) Customer relationship management.

N 5. Which pricing Strategies are appropriate to use in different

stages of product life cycle? 14
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6. What are the major steps in Creating advertising campaign?
14
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7.  Explain the differences between Intensive, Selective and

Exclusive method of distribution. 14
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8.  “Online marketing is Growing very fast.” Analyse this

statement. 14
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