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Scheme of Examination for Under-Graduate Programmes 
Bachelor of Management Studies (Event Management) BMS (Event Management)
 (Apprenticeship Embedded Degree Programme (AEDP)
 SCHEME D
according to
Curriculum Framework for Under-Graduate Programmes
As per NEP-2020 (Multiple Entry-Exit, Internships and Choice Based Credit System) with effect from the session 2025-26 (in phased manner)



DEPARTMENT OF TOURISM & HOTEL MANAGEMENT
FACULTY OF COMMERCE & MANAGEMENT


  	





Bachelor of Management Studies (Event Management) BMS (Event Management) (3 Year)
      	(Apprenticeship Embedded Degree Programme (AEDP)

Eligibility Conditions: Senior Secondary Certificate Examination (10+2 Standard) of Board of School Education, Haryana or from any other Board recognized equivalent thereto by the KUK

Seats: 40 (AIC–05, EWS out of AIC-01, HGC–15, EWS out of HGC–02, OSC–03, Deprived-SC–04, BC(A)–05, BC(B)–04 , DA - 01) 
Supernumerary Seats: 19 (Kashmiri Migrants-01, Kashmiri Pandits/Kashmiri Hindu Families (Non-Migrants living in the Kashmir Valley)-01, Outstanding Sports Persons-02, NCC-01, NSS-01, International Students-06, Single Girl Child-01, KG to PG Scheme (for students of USSMS)-06).




















Program Learning Outcomes (PLOs)

PLO-1.  Domain Knowledge and Practical skills
· To impart in-depth knowledge of concept, approaches and issues related to managing event businesses;
· To develop individual learning, communication, time management and team dynamics skills;
· To apply core knowledge and technical proficiency of Artificial Intelligence and Machine Learning to solve real-world problems in event management.

PLO-2 Creativity and Problem-Solving Skills
●    To develop Creative thinking to create novel solutions to problems,
●    To enhance analytical skills to analyze problems and put effective measures in place,
●    To promote adaptability to handle dynamic and unexpected circumstances,

PLO-3. Innovative Leadership and Entrepreneurship: 
· To develop abilities to both lead and respect the views, positions and beliefs of others and to plan and manage effectively;
· To explore issues and problems that needs solutions with entrepreneurial orientation.
· To recognize, appreciate and follow ethical standards in all walks of life


PLO-4.  Industry exposer and employability through Work based learning 
· To gain hands-on experience through on-the-job training in live MICE industrial environments;
· To enhance apprenticeship-based learning outcomes for embracing feedback, maintain records and preparation of reports;   
· To demonstrate an understanding of workplace expectations, professional behavior, and organizational structure;

PLO-5. Adapt Sociability and Environmental Consciousness:
· To employ sustainable strategies to improve sustainable performance in interdisciplinary environments in the event industry.

 





GENERAL INSTRUCTIONS FOR EXAMINERS / PAPER SETTERS / SUBJECT TEACHERS

EVALUATION AND EXAMINATION
· The students will be assessed through a system of Continuous Comprehensive Assessment (CCA).
· Evaluation will be done by internal assessment (broadly 30% of total weight age) and by end term exam for rest 70%).

Theory Internal Assessment shall broadly based on the following defined composition:
a) Class Participation
b) Seminar/Presentation/Assignment/Quiz/Class Test, etc.
c) Mid-Term Exam
	Total Internal Assessment Marks (Theory)
	Class Participation
	Seminar/Demonstration/Viva-Voce/Lab Record etc.
	Mid-Term Exam

	10
	04
	-
	06

	15
	04
	04
	07

	20
	05
	05
	10

	25
	05
	07
	13

	30
	05
	10
	15



Practical Internal Assessment shall broadly based on the following defined composition:
a) Class Participation
b) Seminar/Presentation/Viva-voce/Lab Records, etc.
c) Mid-Term Exam
	Total Internal Assessment Marks (Practicum)
	Class Participation
	Seminar/Demonstration/Viva-Voce/Lab Record etc.
	Mid-Term Exam

	05
	-
	05
	NA

	10
	-
	10
	NA

	15
	05
	10
	NA

	30
	05
	10
	15



MODE OF PAPER SETTING FOR END-TERM EXAMINATION:

Every course irrespective of credit will have an End-Term Examination with every course paper having 09 questions in all. Question No. 1 will be compulsory. Duration of the exam will be 3 hours irrespective of credit. These questions shall judge both theoretical and applied knowledge of students. Case studies may also be given as questions.
Kurukshetra University, Kurukshetra
(Established by the State Legislature Act XII of 1956)
(‘A++’ Grade, NAAC Accredited)
Scheme of Examination for Undergraduate Programmes  
Subject: Bachelor of Management Studies (Event Management) 
BMS (Event Management) 
According to Curriculum Framework for Undergraduate Programmes
as per NEP 2020 (Multiple Entry-Exit, Internships and Choice Based Credit System)
	Sem
	Course Type
	Course Code
	Nomenclature of paper
	Credits
	Contact hours
	Internal marks
	End term  Marks 
	Total Marks
	Duration of exam (Hrs)

	1
	CC-A1
	B25-EVM-101
	Introduction to Tourism and Hospitality Industry 
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	CC-B1
	B25-EVM-102
	 Basics of Event Management 
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	CC-C1
	B25-EVM -103
	Principles and Practices of Management 
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	CC-M1
	B25-EVM -104
	 Information Technology in Event Management
	1
	1
	10
	20
	30
	3

	
	
	
	Practical 
	1
	2
	5
	15
	20
	3

	
	MDC1
	To be taken from other department
	
	3
	
	
	
	
	

	
	SEC1
	To be taken from SEC Pool
	
	3
	
	
	
	
	

	
	VAC1
	To be taken from VAC Pool
	
	2
	
	
	
	
	

	
	AEC1
	To be taken from AEC Pool
	
	2
	
	
	
	
	

	2
	CC-A2
	B25-EVM -201
	Event Production and Logistic Management 
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	CC-B2
	B25-EVM -202
	Event Costing, Budgeting and Planning 
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	CC-C2
	B25-EVM -203
	Event Marketing Management 
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	CC-M2
	B25-EVM -204
	 Human Resource Management for Events 
	1
	1
	10
	20
	30
	3

	
	
	
	Practical
	1
	2
	5
	15
	20
	3

	
	MDC-2
	To be taken from other department
	
	3
	
	
	
	
	

	
	SEC-2
	To be taken from SEC Pool
	
	3
	
	
	
	
	

	
	VAC-2
	To be taken from VAC Pool
	
	2
	
	
	
	
	

	
	AEC-2
	To be taken from AEC Pool
	
	2
	
	
	
	
	

	Internship of 4-6 weeks in case of Exit from programme

	3
	CC-A3
	B25-EVM -301
	 MICE Management 
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	CC-B3
	B25-EVM -302
	 Emerging Technology in Event Management 
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	CC-C3
	B25-EVM -303
	 Banquet Operation and Management 
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	CC-M3
	B25-EVM -304
	Event Laws and Licenses
	2
	2
	10
	20
	30
	3

	
	
	
	Practical
	2
	4
	5
	15
	20
	3

	
	MDC-3
	To be taken from other department
	
	3
	
	
	
	
	

	
	SEC-3
	To be taken from SEC Pool
	
	3
	
	
	
	
	

	
	AEC-3
	To be taken from AEC Pool
	
	2
	
	
	
	
	

	4
	CC -A4 
	B25-EVM -401
	Business Research Methods 
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	CC -B4 
	B25-EVM -402
	Event Entrepreneurship 
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	CC -C4 
	B25-EVM -403
	Specialized Event Management  
	2
	2
	15
	35
	50
	3

	
	
	
	Practical
	2
	4
	15
	35
	50
	3

	
	AEC - 4 
	To be taken from AEC Pool
	
	2
	
	
	
	
	

	
	VAC - 3 
	To be taken from VAC Pool
	
	2
	
	
	
	
	

	
	CC - M4(V) 
	To be taken from VOC Pool

	B23-VOC-235 Tourism in India 
	3
	3
	20
	50
	70
	3

	
	
	
	
	1
	2
	10
	20
	30
	3

	
	
	
	
	
	
	A
	B
	C
	D

	5
	Project
	B25-EVM -501
	Apprenticeship
	20
	
	125
	125
	250
	500

	6
	Project
	B25-EVM -601
	Apprenticeship
	20
	
	125
	125
	250
	500


A Marks by establishment; B. Marks by faculty mentor; C. Marks through Presentation/Viva-Voce; 
D (Total Marks) = A + B + C

	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	I

	 Name of the Course 

	Introduction to Tourism and Hospitality Industry

	 Course Code 
	                               B25-EVM -101

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-A1

	Level of the course (As per Annexure-I 
	100-199 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. Knowledge of hospitality industry 
2. Familiarizing with Ownership structure of hotels
3. Knowledge of hotel organization  
4. Ability to identify different Hospitality sector
5. Apply theoretical knowledge through practical tasks and field experiences.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	
Part B-Contents of the Course 


	Instructions for Paper- Setter

Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	
I 
	Historical Development of Tourism; Transportation; the Concept of Tourism; Definition and meaning of tourist; traveller, visitor, excursionist & transit visitor; International tourist & Domestic Tourist; Typologies of Tourists.
	
7

	
II 
	Hospitality Industry- An introduction: Concept, origin, growth and development overtime, scope, current and future trends in hospitality Industry; Hospitality industry & linkages with other industries; Role in global and Indian economy; Major international & Indian hotel chains  
	
7

	
III
	Ownership structure of hotels: Types- Sole proprietorship, Partnership, Management Contract, Joint Venture, Franchisee, Public Sector, Private Sector; Referral Groups/Consortium-Concept, Features, Advantages and Disadvantages.
	

8

	

IV 
	Hotel Organization: Organization structure& hierarchy of hotels; Departments in hotels Front office, Housekeeping, Food and Beverage (service & production), Engineering & Maintenance, Security, Human Resource depts., Sales & Marketing, Purchase & Stores, Accounts; Inter relationship among various departments of hotels 
	

8

	




V
	Introduction to Tourism and Hospitality Industry (PRACTICAL):
· Report comparing ancient vs modern travel motives
· Design tourist profiles using case studies
· Analyze ticketing and itinerary options for a chosen tourist route
· Trend research presentation
· Industry linkage map (diagram showing dependencies)
· Brand profile project – choose one chain, present its structure, values, presence
· SWOT analysis of different ownership types
· Create an organization chart for a 5-star hotel
· Create departmental responsibilities chart
· Simulated role-play of a guest complaint being handled across departments 
	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources

	
	· Introduction to Hospitality-John R.Walker University of South Florida Publisher: Prentice Hall
· Managing Front Office Operations – Kasavana& Brooks
· Introduction to Tourism & Hospitality Industry – Sudhir Andrews – TATA Mc Graw – Hill
· Hospitality World!: An Introduction- Harold E. Lane, Denise Dupré ; Wiley International
· Introduction to the Hospitality Industry, Study Guide, 7th Edition - Clayton W. Barrows, Wiley
· Bhatia, A.K. International Tourism: Fundamental and practice, Delhi: Sterling. 
· Hudman, E.L. and D.E. Hawkins, Tourism in Contemporary Society: an introductory text, New Jersey: Prentice Hall. 
	











































	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	I

	 Name of the Course 

	     Basics of Event Management  

	 Course Code 

	                               B25-EVM-102

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-B1 

	Level of the course (As per Annexure-I 
	100-199 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. Define the concept, its advantages & disadvantages & types of events. 
2. Explain key elements of pre-events planning. 
3. Point out event marketing & HR Requirement.
4. Create knowledge about various issues of events such as event catering, event entertainment, financial & crowed management for events.
5. Apply theoretical knowledge through practical tasks and field experiences.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	Instructions for Paper- Setter
Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	
I 
	Introduction to the Events: 
The Concept, Nature, Definition and scope, C’s of Events, advantages and disadvantages of Events, Various Categories of events, Organization structure of event management companies, Emerging trends in event industry.
	
7

	
II 
	Organizing & Designing of Events, 
Event planning – Concept, Process and Design, Pre- Event Research, Studying Event feasibility, legal compliances, Event Venue Finding Logistics and Ambience
	
7

	



III
	Event Marketing & Human Resource for event 
Marketing & Promotion of Events: Nature of Event Marketing, Process of Event Marketing, The Marketing Mix, Sponsorship. Promotion: Image/ Branding, Advertising, Publicity and Public Relation.

The Human Research Planning Process: Need Assessment; Policies and Procedures: Job Description; Recruitment and selection; training and development of event staff: Developing Leadership and Supervision skills during Events, Group development.

Skills required to be a good event planner.
	



8

	


IV 
	Important Issues in Event planning  

Event Catering, Events Decorations, Entertainment planning for events and Speaker selection, Various Protocols during Events, Time Management Events,
Financial Management of Events. 
Safety and Security: Occupational Safety and Health, Incident Reporting, Crowd Management and Evacuation.
	



8

	







V
	Basics of Event Management (PRACTICAL):
· Prepare a chart showing the 5 C’s of Event Management with event examples.
·  Make a poster/presentation on emerging trends in the event industry (e.g., virtual events, green events).
· Identify and categorize 10 events under various typologies (MICE, festivals, exhibitions, etc.).
· Prepare a detailed event planning checklist for any one event held in your university / college.
· Visit and report on a local event venue – logistics, layout, ambience, and facilities.
· Draft a feasibility study report for a hypothetical event.
· Design a promotional plan (social media + offline) for an upcoming event.
· Create a sponsorship proposal with brand visibility benefits.
· Conduct a mock recruitment drive for an event team.
· Organize a role-play to demonstrate team leadership and conflict resolution at an event.
· Create a sample event catering menu with costing for 100 guests.
· Develop a décor and entertainment plan for any theme-based event.
· Prepare a safety and crowd management plan including evacuation steps for an outdoor concert.
	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	



End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources


	
	· A.K. Bhatia, Event Management’, Sterling Publishers Pvt. Ltd. Delhi.
· Anton Shone & Bryn Parry, Successful Event Management, Coleman, Lee & Frankle, Powerhouse Conferences. Educational Institute of AHMA 
· Hoyle, Dorf & Jones, Meaning conventions & Group business. Educational institute of AH & MA.
· Joe Jeff Goldblatt, “Special Events: Best Practices in Modern Event Management (Hospitality, Travel & Tourism)”, John Willy and Sons, New York
· Leonard H. Hoyle, Jr, Event Marketing’, John Willy and Sons, New York
· Lynn Van Der Wagen, Carlos, Event Management, Pearson, New Delhi.
· Sanjay Singh Gaur, Sanjay V Saggere, Event Marketing Management, Vikas Publication, New Delhi
· John Beech, Sebastian Kaiser, Robert Kaspar - The Business of Events Management, Pearson Publications
	































	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 
	I

	 Name of the Course 
	Principles and Practices of Management

	 Course Code 
	B25-EVM -103

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-C1

	Level of the course (As per Annexure-I 
	100-199 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. Describe fundamental concepts, nature and principles of Management. 
2. Explain the role and responsibilities of managers and adapt to the various styles of 
3. Develop analytical abilities to face the business situations. 
4. Apply various tools that would facilitate the decision-making process in the business
5. Apply theoretical knowledge through practical tasks and field experiences.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	Instructions for Paper- Setter
Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	
I 
	Management: Concept of Management, Nature & Scope of Management, Significance of Management, responsibility of managers, Management thoughts: Fayol, Taylor, Elton Mayo; Functions of Management.
	
7

	

II 
	Planning, Characteristics of Planning, Steps in Planning Process, Benefits and Limitation of planning, Types of planning, Objective, Strategies, Policies; Management by Objectives.
Organizing: Nature & purpose of organization, principle of organization; Departmentation; Centralization & Decentralization; Forms of organization structure; Line and Staff relationship.
	
7

	
III
	Decision Making: Features of decision making, Role of decision making in management, Types of managerial decision, Steps in decision making process, Decision making techniques, Principles of decision making.
	

8

	

IV 
	Motivation – concept, importance and theories.
Leadership - concept, approaches and leadership styles
Controlling: Nature of Control, process of controlling, techniques of controlling, significance and limitation of control,  
Trends and challenges of management in global scenario, emerging issues in management
	

8

	




V
	 Principles and Practices of Management (Practical)
· Managers: role and responsibilities; 
· Management and modern society;
· CRS, 
· formulation and implementation of plans, 
· Designing organization chart and flow framework. 
· Determine alternatives and selecting best alternative,  
· motivating employees, 
· Developing leadership styles and practising them.

	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources

	
	·  Trpathi , P.C., Reddy, P.N. and Bajpai, A. (2021), Principles of Management  7th ed., McGraw Hill Education (India) Private Limited, Noida, Uttar Pradesh.
· Prasad , L.M. (2024), Principles and Practice of Management, Sultan Chand and Sons , Daryaganj , New Delhi.
·  Koontz , H.  and Weihrich , H. (2012), Essentials of Management: An International and Leadership Perspective, McGraw Hill Education (India) Private Limited, Noida, Uttar Pradesh.
· Gerald A. Cole (2004), Management Theory and Practice, Thomson Learning,
· Julie Zhuo ( 2019) The Making of a Manager: What to Do When Everyone Looks to You ,  Portfolio  Penguin Group , USA. 
	











	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)


	 Semester 

	I

	 Name of the Course 

	Information Technology in Event Management 


	 Course Code 

	                               B25-EVM-104

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-M1

	Level of the course (As per Annexure-I 
	100-199 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. Identify and describe key information technology tools and platforms used in the planning, promotion, and execution of events. 
2. Demonstrate the ability to apply basic IT applications in event management tasks.
3. Analyze the role of emerging technologies such as virtual event platforms, AI tools, and AR/VR in enhancing attendee experience and operational efficiency.  
4. Design digital content, data forms, and basic reports using IT tools to support effective event planning and post-event evaluation.
5. Exposure to practical aspects related to IT in events.

	Credits 
	Theory 
	Practical 
	Total 

	
	1
	1
	2

	Contact Hours 
	1
	2
	3

	Max. Marks: 50                                                                                                      Time: 3 Hours
Internal Assessment Marks: = 15
End Term Exam Marks: = 35

	Part B-Contents of the Course 

	Instructions for Paper- Setter
Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 04 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 04 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	

I 
	Introduction to IT in Event Management
Importance and benefits of IT in event planning and execution; Digital transformation in the Indian event industry; Types of events and related IT applications (Corporate, Cultural, MICE)
	

3

	

II 
	Technology Trends in the Event Industry
Artificial Intelligence (AI) in attendee engagement; Virtual and Hybrid Events: Basics of live streaming and webinar platforms; Use of Augmented Reality (AR)/Virtual Reality (VR) in immersive event experiences
	

4

	

III
	Social Media & Promotion Tools
Use and importance of Facebook, Instagram, YouTube, WhatsApp and other trending social media platforms in event promotion; Introduction to content creation tools; SEO basics and email marketing for events
	

4

	


IV 
	Data Management and Security
Importance of data and basic database use in event management (Excel, Google Sheets etc.); Participant data collection and privacy concerns; Cybersecurity awareness for event professionals 
	

4

	



V
	Information Technology in Event Management (PRACTICAL):
· Exploring virtual/hybrid event platforms
· Hands-on with AI-based event tools
· Designing event posters using Canva
· Creating mock event pages on Instagram or Facebook
· Creating an attendee registration sheet
· AI tools
· Excel/Google Sheets, Facebook/Instagram pages (mock)
	




30

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 4 Marks
· Seminar/presentation/assignment/quiz/class test etc.: NA
· Mid-Term Exam: 6 Marks 
· Practicum  
· Class Participation: NA  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 5 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 20

End Term Exam Practical: 15

	Part C-Learning Resources


	
	· Allen, J., O'Toole, W., Harris, R., & McDonnell, I. (2011). Festival and special event management (5th ed.). Wiley.
· Lee, S. S., Boshnakova, D., & Goldblatt, J. (2017). The 21st century meeting and event technologies: Powerful tools for better planning, marketing, and evaluation. Apple Academic Press.
· Fenich, G. G. (2020). Meetings, expositions, events, and conventions: An introduction to the industry (5th ed.). Pearson.
· Bhatia, A. K. (2012). Event management. Sterling Publishers.
· Chaturvedi, D. D. (2011). Event management & marketing. International Book House Pvt. Ltd.
· Gaur, S. S., & Saggere, P. S. (2017). Event marketing and management. Vikas Publishing.
	










































	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	II

	 Name of the Course 

	Event Production and Logistic Management 


	 Course Code 

	B25-EVM-201

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC- A2 

	Level of the course (As per Annexure-I 
	100-199 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. Outline entertainment & décor related requirement for event 
2. Discover audio-visual and lightning systems in production 
3. Identify special effect, staging & tenting requirements.
4. Prepare for various logistics for events.
5. Apply theoretical knowledge through practical tasks and field experiences.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                                        Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	
Instructions for Paper- Setter

Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	
I 
	Entertainment & Décor
Defining Entertainment: forms, reasons & content of entertainments; Staging entrainment; Working with performers
Décor: Design theory – its elements, principles, categories of Décor; Setup consideration for Décor

Audio – Visual & Lightning systems
Audio System -Acoustic theory and its relationship to the event space, uses of an audio system, main audio system groups and their components, Signal path & equipment location in the Event Space, Pre event sound check & system operations during event, risk & safety
	

8

	

II 
	Visual presentation – purpose, visual sources, signal processing, projection equipment’s, display equipment’s, Multimedia presentation, visual equipment’s setup & operations during event, risk & safety

Lighting – Objective of event lightning, quality, lightning instruments, Event lightning Design, lightning concept, setup & operations; risk & safety
	

7

	

III
	Special Effects, Staging & tenting Special effect – types of special effects

Staging – the language of stage, types & construction of stages, placement, stage draping, stage sets, risk & safety

Tenting – types, various accessories of tents, setup considerations, new tent technology.
	


8

	
IV 
	Miscellaneous technical resources and logistics & operations Miscellaneous - Electric power, Rigging and trussing & other temporary structure.

Logistics – setup & teardown
	

7

	





V
	Event Production and Logistic planning (PRACTICAL)

· Script and storyboard an entertainment segment (e.g., for a wedding or corporate gala).
· Design a stage layout for a live performance.
· Hands-on setup of table centerpieces and backdrops according to a brief.
· Build a scaled-down mock décor setup for a wedding or product launch.
· Identify and label audio system components (mixers, amps, speakers, mics).
· Set up and operate a projector and screen.
· Create a lighting plot for a small stage event.
· Design a special effect plan for a concert intro or wedding grand entry.
· Evaluate risk and safety checklists for various SFX.
· Prepare stage skirting/draping and backdrop.
· Create a layout for an event under a tent, considering fire exits and catering zones.
	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources


	
	· Douglas Matthews (2008), Special Event Production, Elsevier Inc.
· Lynn V. and Brenda R., Event Management, Pearson Publication, New Delhi
· Van der Wagen, L. & Carlos, B.R. (2005). Event management for tourism cultural, Business and Sporting Events, Upper Saddle River, N.I. Pearson, Prentice Hall.
· S.N. Bagchi and Anita Sharma Food and Beverage Service, Aman Publication New Delhi.
· Lawson, F.R. Congress, Conventions and Conference: facility Supply and demand International Journal of Tourism management, September, 18-8-1980.
· Goldblatt, JJ Special Events: Art and Science of Celebration New York, Van Nostrand Reinhold, 1990.
	










































	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 
	II

	 Name of the Course 
	Event Costing, Budgeting and Planning

	 Course Code 
	B25-EVM-202

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-B2 

	Level of the course (As per Annexure-I 
	100-199 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. Develop a basic understanding about Costing and Budgeting. 
2. Learn the role of Budget and Costing in Event Management. 
3. Understand the importance of Cost Control in Event Management.  
4. Ability to use of strategic cost management in event Management. 
5. Apply theoretical knowledge through practical tasks and field experiences.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	Instructions for Paper- Setter
Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	

I 
	  Event costing –meaning, importance and scope, Relationship of Cost Accounting, Financial Accounting, Management Accounting and Financial Management. Types of event Costs, Cost Control, and Steps in Cost Control Process. Cost reduction plan and programme. Difference between Cost Control and Cost Reduction 
	
7

	

II 
	 Job Costing/ Contract Costing, Service Costing and Event Management. Use of Marginal costing break-even point in Event Management.  
Strategic Cost Management: Basic Concepts, Value-Chain Framework, Linkages, and Activities, Importance of Strategic Cost Management in Event Management, Techniques of Strategic Cost Management. Activity Based Costing and Event Management. 
	
7

	
III
	 Concept of the budget as a control system and the use of responsibility accounting in Event Management. Essentials of Budgeting for Event Management, Types of Budgets in Event Management. Budget systems for uncertainty in the event management.  Sponsorship and Budgeting of Events. 
	

8

	

IV 
	 Beyond Budgeting Model: Application of beyond budgeting model in Event Management, including the benefits and problems. Issues surrounding setting the difficulty level for a budget. Appropriate budgetary systems for an Event Management company including top down, bottom-up, feedback and feed-forward control approaches. 
	

8

	


V
	  Event Costing, Budgeting and Planning (Practical)
· Event costing- determinants, planning and costing process.
·  Preparation of event cost sheet 
· Determination of Marginal costing break-even point in Event Management
· Application of budget as a control system and the use of responsibility accounting in Event Management.
· Developing procedure for Sponsorship and Budgeting of Events
· Application of budgeting model in Event Management
	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources

	
	· Arora, M.N.: Cost and Management Accounting (Theory and Problems); Himalaya Publishing House, Mumbai 
· Horngren, C.T.: Cost and Management Accounting - A Managerial Emphasis; Pearson Education Asia, Delhi
·  Jain, Deepak: Cost & Management Accounting, Taxmann Publications Pvt. Ltd. 
· Khan, M.Y. & Jain, P.K.: Theory and Problems of Management and Cost Accounting; McGraw-Hill Education (India) Ltd., Noida 
· Kishore, Ravi M.: Advanced Management Accounting; Taxmann Publication (P) Ltd., New Delhi 
· Maheshwari, S.N.: Cost and Management Accounting; Sultan Chand & Sons, New Delhi 
· Saxena, V.K. & Vashist, C.D.: Cost and Management Accounting; Sultan Chand & Sons, New Delhi 
· Zad, N.S.: Cost & Management Accounting, Taxmann Publications Pvt. Ltd. 
	







	Part C-Learning Resources


	
	· Allen, J., O'Toole, W., Harris, R., & McDonnell, I. (2011). Festival and special event management (5th ed.). Wiley.
· Tum, J., Norton, P., & Wright, J. N. (2006). Management of event operations. Butterworth-Heinemann.
· Bladen, C., Kennell, J., Abson, E., & Wilde, N. (2017). Events management: An introduction (2nd ed.). Routledge.
· Gaur, S. S., & Saggere, P. S. (2017). Event marketing and management. Vikas Publishing.
· Bhatia, A. K. (2012). Event management. Sterling Publishers.
· Mishra, P. K. (2016). Event management: Principles and practice. Global Vision Publishing House.









































	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	II

	 Name of the Course 

	Event Marketing Management


	 Course Code 

	B25-EVM-203

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-C2

	Level of the course (As per Annexure-I 
	100-199 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. To understand the fundamental principles of event marketing and explain the role of the marketing mix (7Ps) across various types of events. 
2. To analyze target audiences using segmentation, targeting, and positioning (STP) frameworks, and interpret consumer behavior trends in the context of event participation.
3. To apply appropriate promotional tools and communication strategies—including digital and social media tactics—for branding and promoting diverse types of events.  
4. To evaluate event sponsorship strategies, pricing models, and post-event marketing outcomes using relevant metrics and feedback systems.
5. To provide first hand insights to event marketing through various activities.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	Instructions for Paper- Setter
Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	

I 
	Fundamentals of Event Marketing
· Introduction to Event Marketing: Definition, Nature, and Importance; Role of Marketing in Event Planning and Execution; Overview of Event Types and Marketing Relevance (MICE, Cultural, Sports, Corporate); 7Ps of Event Marketing
	
7

	

II 
	Target Audience and Market Segmentation
· Identifying and Understanding Target Audiences; Segmentation, Targeting, and Positioning (STP) in Event Marketing; Consumer Behavior in Event Participation; Importance of Event Market Research
	
7

	

III
	Event Promotion and Communication Strategies
· Event Branding and Image Building; Promotional Tools: Advertising, PR, Sales Promotion, Direct Marketing; Basics of Digital and Social Media Marketing for Events; Role of Influencers and Partnerships in Promotion
	

8

	

IV 
	Event Sponsorship and Evaluation
· Importance and Types of Sponsorships; Approaching and Managing Sponsors; Basics of Pricing and Ticketing Strategies; Post-Event Marketing Evaluation: Measuring Effectiveness and Feedback 
	

8

	




V
	EVENT MARKETING MANAGEMENT (PRACTICAL):

· Design a simple market research tool (Google Form or printed survey) to identify preferences for different types of events 
· Select a hypothetical or real event (college fest, webinar, festival, concert, etc.) and design a basic marketing plan including STP (Segmentation, Targeting, Positioning)
· Create sample digital content for the chosen event
· 1 social media post 
· 1 promotional reel/video
· Prepare a basic sponsorship proposal including event overview, benefits to sponsors, and contact details
· Design a post-event feedback form or digital questionnaire to evaluate success and collect attendee insights
	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources


	
	· Allen, J., O'Toole, W., Harris, R., & McDonnell, I. (2011). Festival and special event management (5th ed.). Wiley.
· Tum, J., Norton, P., & Wright, J. N. (2006). Management of event operations. Butterworth-Heinemann.
· Bladen, C., Kennell, J., Abson, E., & Wilde, N. (2017). Events management: An introduction (2nd ed.). Routledge.
· Gaur, S. S., & Saggere, P. S. (2017). Event marketing and management. Vikas Publishing.
· Bhatia, A. K. (2012). Event management. Sterling Publishers.
· Mishra, P. K. (2016). Event management: Principles and practice. Global Vision Publishing House.
	

























	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	II

	 Name of the Course 

	Human Resource Management for Events


	 Course Code 

	                               B25-EVM-204

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-M2

	Level of the course (As per Annexure-I 
	100-199 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	1. Knowledge about basic of human resource management
2. Familiarizing With Recruitments, Learning & Development, Performance Appraisal
3. Ability To Identify Employee Motivation, Compensation & Benefit Management
4. Knowledge about Employees health & safety, Employees Welfare and social security
5. Get hands on human resource practice prevailing in industry

	Credits 
	Theory 
	Practical 
	Total 

	
	1
	1
	2

	Contact Hours 
	1
	2
	3

	Max. Marks: 50                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 15 
End Term Exam Marks: = 35

	Part B-Contents of the Course 

	
Instructions for Paper- Setter

Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 04 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 04 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	
I 
	HRM Introduction, Definition & Concept:
· Concept & Objectives of HRM
· HRM Functions
· Scope of HRM
· Importance of HRM
· HR Planning & Process,
· Approaches To HRM 
	

3

	


II 
	Recruitments
· Introduction, Concept, Sources,
·  Recruitments Policy and Techniques. 
Selection:
· Introduction, meaning, Concept, 
· Steps in selection process 
Training:
· Meaning & importance
· Methods of training 
	




4

	


III
	Performance Appraisal:
· Introduction, Purpose, Process,
· Methods of Performance Appraisal
Employee Motivation:
· Concept, Various Motivation Theories 
Compensation:
· Meaning & Polices of compensation 
· Employee Compensation Practices in India
	




4

	



IV 
	Employees health & safety:
· Meaning &concept of employee’s health’s 
· Employees safety & their importance 
Employees Welfare and social security:
· Concept & scope 
· Types of welfare service 
· Social security in India 
	



4

	



V
	Human Resource Management for Events (PRACTICAL)
· Case review – HR challenges in large festivals
· Design a staffing chart for a corporate event
· Draft a job description for an event operations manager
· Conduct mock interviews for event roles
· Analyze selection and onboarding at a major international event
· Design a one-day training plan for event volunteers
· Team-building simulation game
· Create a performance evaluation template
· Handle a staff dispute during a live event

	




30

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 4 Marks
· Seminar/presentation/assignment/quiz/class test etc.: NA
· Mid-Term Exam: 6 Marks 
· Practicum  
· Class Participation: NA  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 5 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 20

End Term Exam Practical: 15

	Part C-Learning Resources


	
	· Human Resource Development & Management in the Hotel Industry – S.K. Bhatia, Nirmal Singh
· Principal and Techniques of Personnel Management Human Resource Management – Dr. Jagmohan Negi
· Human Resource Management – Rao  V S P
· Human Resource Management: T . N.Chabbra
	












































	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	III

	 Name of the Course 

	MICE Management 

	 Course Code 

	B25-EVM-301

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-A3

	Level of the course (As per Annexure-I 
	200-299

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. Get hands on human resource practice prevailing in Outline entertainment & décor related requirement for event 
2. Discover audio-visual and lightning systems in production 
3. Identify special effect, staging & tenting requirements.
4. Prepare for various logistics for events.
5. Apply theoretical knowledge through practical tasks and field experiences.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	Instructions for Paper- Setter
Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	
I 
	Introduction to MICE: Historical Evolution of MICE in India, Components of MICE, Economical and Social significance of MICE, MICE & Hotel Industry, Impact of MICE, Careers in MICE, Different types of gathering, Emerging trends in MICE, Convention visitor Bureaus - functions, structure, and funding sources, brief introduction to ICPB & ICCA.
	

7

	

II 
	Management of MICE 
MICE planning; Need analysis; Developing SMART objectives; Site selection; Request for Proposal; budgetary concern and cost control.
Organizing and directing; Housing; specification guide; Pre & Post meeting; controlling in MICE events.       

	

8

	



III
	Key Players of MICE – DMOs, history of DMOs, role and functions of DMOs, Marketing, Sales, and Services offered by DMOs, DMOs Association—DMAI

MICE Venues- Hotels, Convention Centers, Conference Centers
Retreat Facilities, Cruise Ships, Specific Use Facilities, Colleges and Universities, Unusual Venues and related issues. 

A Brief Overview of Exhibitions, Service Contractors, Special Events Management 

	



8

	
IV 
	Important Elements in MICE - Food and Beverage issues in MICE; brief overview of legal issues in MICE, Technology and the Meeting Professional, concept of Green Meetings and Social Responsibility, International issues in MICE.
	
7

	







V
	MICE MANAGEMENT (PRACTICAL)
· Simulate various MICE career roles (planner, exhibitor, sales manager) and present job profiles.
· Plan a hypothetical MICE event with need analysis, SMART objectives, budget, RFP.
· Use a sample event budget and perform cost-control exercises.
· Create and fill a matrix evaluating 3 venues based on site selection criteria.
· Draft feedback forms and evaluation reports for pre-event and post-event analysis.
· Conduct a field visit to a hotel or convention center and submit a venue audit.
· List services provided by contractors for exhibitions and create a contractor checklist.
· Plan F&B menus for 3 different MICE events, considering audience profiles.
· Evaluate an event based on sustainability practices using a checklist.
· Explore and demonstrate usage of event tech platforms or hybrid tools.
	







60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources


	
	· Fenich, George G, Meetings, Expositions, Events, and Conventions, India: Pearson Education Inc
· Lynn V. and Brenda R., Event Management, Pearson Publication, New Delhi
· Van der Wagen, L. & Carlos, B.R. (2005). Event management for tourism cultural, Business and Sporting Events, Upper Saddle River, N.I. Pearson, Prentice Hall.
· S.N. Bagchi and Anita Sharma Food and Beverage Service, Aman Publication New Delhi.
· Lawson, F.R. Congress, Conventions and Conference: facility Supply and demand International Journal of Tourism management, September, 18-8-1980.
· Goldblatt, JJ Special Events: Art and Science of Celebration New York, Van Nostrand Reinhold, 1990.
	







































	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	III

	 Name of the Course 

	Emerging Technology in Event Management

	 Course Code 

	                               B25-EVM-302

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-B3

	Level of the course (As per Annexure-I 
	200-299 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. To introduce students to the basic technological tools and innovations used in event management.
2. To explain how technology improves event planning, coordination, marketing, and audience experience.
3. To provide simple, real-world examples of how events are supported by digital tools.
4. To prepare students for entry-level roles in event organizing, hospitality, or travel companies with tech awareness.
5. To get exposure about emerging technology in event industry.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	Instructions for Paper- Setter

Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	

I 
	Introduction to Event Technology
Event technology-Concept and Importance in Modern Events; Importance of technology in modern events; Types of events and how they use technology (weddings, conferences, concerts, festivals, etc.); Introduction to virtual and hybrid events in tourism and hospitality
	
7

	

II 
	Basic Planning Tools and Digital Communication
Using MS Excel and Google Sheets for making event checklists and budgets; Drafting event invites and reports using MS Word; Using MS PowerPoint for event concept presentations; Using Google Forms for registration and feedback collection
	
7

	

III
	Promoting Events Using Technology
Digital invitations and e-posters; Social media as a promotion tool: Facebook, Instagram, YouTube; Creating simple event pages and using hashtags; Basics of content creation: event teasers, banners, and reels
	

8

	

IV 
	Trends and Responsible Use of Technology in Events
Virtual events: organizing webinars or small virtual workshops; Sustainability through technology: paperless invites, digital brochures; Safety and security: use of mobile ticketing and contactless entry; Challenges of technology use: digital divide, over-reliance, technical issues
	

8

	




V
	Emerging Technology in Event Management (PRACTICAL):
· Design and list a mock cultural or educational event.
· Create a digital ticket with QR code integration.
· Use AI to design for an event invite.
· Host a mock virtual or hybrid event (e.g., webinar or seminar) using platforms like Google Meet, Zoom etc.
· Develop an Augmented Reality (AR)-enabled event poster.
· Create and circulate a bilingual feedback form (Hindi/English).
· Conduct an interactive quiz or poll.
· Analyze feedback and engagement data collected from mock events using Google Sheets or Excel, including basic chart visualization.
	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources


	
	  Fuchs, M., Gretzel, U., Höpken, W., & Xiang, Z. (Eds.). (2022). Handbook of e-tourism. Springer International Publishing. https://doi.org/10.1007/978-3-030-05324-6
  Lee, S. S., Boshnakova, D., & Goldblatt, J. (2017). The 21st century meeting and event technologies: Powerful tools for better planning, marketing, and evaluation. Apple Academic Press.
  Ryan, W. G. (2020). Managing international events. Taylor & Francis.
  Connell, J., & Page, S. J. (Eds.). (2020). The Routledge handbook of events. Routledge.
	









































	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	III

	 Name of the Course 

	Banquet Operations and Management


	 Course Code 

	                               B25-EVM-303

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-C3

	Level of the course (As per Annexure-I 
	200-299 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. Showing growth & development of banquet. 
2. Telling various buffet types and checklist.
3. Understanding of outdoor catering establishment.
4. Knowledge about gueridon service and equipments.
5. Get hand on operations different banquet operations.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	Instructions for Paper- Setter
Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	

I 
	BANQUET MANAGEMENT AND FUNCTION CATERING:
· History of banquets; types of banquets (formal and informal), organizational structure of banquet department, banquet style -sitting plans-theatre, class room etc. formal contract/memorandum, formal and informal gathering, theme functions
	

8

	

II 
	BUFFET MANAGEMENT: 
· Introduction, Types of Buffets, equipments, Table layout and buffet setup and presentation, Checklist and its proper supervision, Food & Beverage control-its application.
	
7

	

III
	OUTDOOR CATERING/OFF PREMISES CATERING:
·  Introduction; types of catering establishment, transportation and service facilities, Establishment suppliers Food purchase storage and handling, Business Event management planning.
	

8

	

IV 
	GUERIDON SERVICE: 
· History of gueridon, Definition and term gueridon, General points to be considered while doing gueridon, Advantages and disadvantages of gueridon services, Gueridon equipment’s and ingredients, Method of service of common gueridon preparations.
	

7

	



V
	Banquet and Catering Management (PRACTICAL):
· Table layout and services.
· Layout and drawing of the functions prospectus and identifying its appropriate usage 
· Planning of different types of buffet presentation and setting of the counters. 
· Identification of buffet equipments.
· Preparation of function checklist of buffet.
· Assignment on buffet menu planning, 
· Seating plans of different Banquets. 
· To visit Hotels for Buffet Banquet and business events 
	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources


	
	· Food and Beverage Management-by Bernard Davis.
· Food and Beverage Management-by jones.
· Managing Service in Food and Beverage Operations-By Cichy and Wise.
· Food and Beverage Service Training Manual- By S. Andrews.
· Modern Restaurant a Manual for students and Practitioners-by Fuller.
· Theory of catering-by Ronald kinton, Victor Ceseraniand David Foskett
	



	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 
	III

	 Name of the Course 
	Event Laws and Licenses

	 Course Code 
	B25-EVM-304

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-M3 

	Level of the course (As per Annexure-I 
	200-299 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1.  Understand the Legal Environment for the MICE Business. 
2. Acquainted with the Knowledge on the event establishment and GST framework.  
3. Identify the various permissions required for Event management.  
4. understand & discover challenges & issues involved in setting up of own event 
5. Apply theoretical knowledge of laws through practical tasks and field experiences.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	Instructions for Paper- Setter
Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 04 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 04 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	

I 
	   Introduction to Law & Contract Act - The Indian Contract Act, Nature of contracts, Acceptance, Consideration, Essentials of a valid contract, Performance of contract. Tax Tips In Events - assessment year, previous year, assesse, residence in India, income from business, salaries, income tax slabs.
	

8

	

II 
	  Shops And Establishment Act - Important terms, apprentice, child, commercial establishment, Establishment, registration of establishments. Service Tax For Event Management Services and Related Services - Basic concepts, Basic concepts of GST framework, Meaning of Client, Advertising, Valuation of Taxable Services, and Scope of Taxable Service. 
	
7

	


III
	  Permissions- Permissions required for holding an event, general details, police permission, traffic police, ambulance, fire brigade, municipal corporation, Cancellation of events, Crowded management, Indian Performing Rights Society (IPRS) , Phonographic Performing License (PPL) Entertainment Tax, Alcohol licenses, Health & Safety requirements, Copyrights & Trademarks infringement,  Permissions for Open Ground Events, auditorium show, entertainment tax,  Approvals for Fire Usage, Event Security,  Event Insurance
	




8

	

IV 
	  Forming Your Own Event Company - Self Marketing your own event company, Event Company set -up, Budgeting, Sponsorship’s, Public Relations, Event planning & Analysis, Event Production, Event Marketing, Event Evaluation, Event Equipment, Event Management Resources. 
	



7

	




V
	   Event Laws and Licenses (Practical)
·  Application of laws and licenses in event management 
· Filing of returns related with events. 
· Indian Performing Rights Society (IPRS), Phonographic Performing License (PPL) Entertainment Tax, Alcohol licenses, Health & Safety requirements, Copyrights & Trademarks infringement, Permissions for Open Ground Events, auditorium show, entertainment tax, Approvals for Fire Usage, Event Security, Event Insurance.
· Procedure and application of laws for Event Company set -up
	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 4 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 4 Marks
· Mid-Term Exam: 7 Marks 
· Practicum  
· Class Participation: 5 Marks  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources

	
	·  Donald Getz, Stephen J. Page (2019) Event Studies - Theory, Research and Policy for Planned Events,  Routledge , London. 
· Sanjaya Singh Gaur & Sanjay V. Saggere (2019), Event Marketing and Management ,Vikas Publishing , India 
· Anton, (2019) Successful Event Management, Cengage Learning EMEA
· Manjula Chaudhary, (2010) TOURISM MARKETING, OXFORD, India 
· Annie Stephen, . Neerupa Chauhan, and Nidhi Raj Gupta( 2024) Event Management, Himalaya Publishing House Pvt.Ltd 
·  Ram Kumar (2024) Basics of Event Management, Vijay Nicole Imprints Private Limited, 
· Vipin Nadda , Ian Arnott and  Wendy Sealy  (2020) ,Legal, Safety, and Environmental Challenges for Event Management: Emerging Research and Opportunities (Advances in Logistics, IGI Global USA.
	




	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 
	IV

	 Name of the Course 
	Business Research Methods

	 Course Code 
	B25-EVM-401

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC –A4

	Level of the course (As per Annexure-I 
	200-299 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1: Learn the basic concepts like research, variables, research methods,  
2: Knowledge of research design
3: Be acquainted with prerequisite knowledge required to understand the sampling and applications of sampling theory. 
4: To understand the concept of correlation regression analysis and their applications. 
5: To apply the learnt techniques in statistical testing and their applications. 

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                                  Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	Instructions for Paper- Setter
Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	

I 
	 Business Research– Meaning, types, managerial value of business research; theory and research– components, concept, constructs definition variables, proposition and hypothesis, deductive and inductive theory; nature and process and importance of problem definition, purpose and types of research proposal, ingredients of research proposal.
	
7

	
II 
	 Research Design– Meaning, classification and elements of research design, methods and categories of exploratory research, basic issues in experimental design, classification of experimental design; concept and their measurement, measurement scales.
	
7

	
III
	 Sample design and sampling procedure, determination of sample size, research methods of collecting primary data, and issues in construction of questionnaire.
	

8

	
IV 
	 Stages of data analysis, nature and types of descriptive analysis, uni-variate and bivariate tests of statistical significance, meaning and types of research report, ingredients of research report.
	

8

	





V
	   Business Research Methods (Practical)
· Clearly articulating the specific business issue or opportunity that requires investigation. 
· Examining existing research and information related to the problem to gain a better understanding and identify potential gaps. 
· Development of research proposal 
· Developing a testable statement or prediction about the relationship between variables. 
· Employing various methods to gather information, including surveys, interviews, observations, and experiments. 
· Applying statistical or qualitative techniques to interpret the collected data and identify patterns and insights. 
· Preparation of Research report with findings and conclusions of the research in a clear and concise manner, often including recommendations for action
	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources

	
	· William G. Zikmund.(2013)  Business Research Methods. Thomson India. New Delhi.
· Alan Bryman and Emma Bell. (2015) Business Research Methods. Oxford University Press. New Delhi.
· Donald R.  Cooper,  Pamela S.  Schindler, and J. K.  Sharma.(2020) Business  Research Methods. McGraw Hill Education (India). New Delhi.
· Uma Sekaran and Roger Bougie (2016) Research Methods for Business A Skill-Building Approach , John Wiley & Sons Ltd, United Kingdom.
· Karunakaran , K  ( 2019) Business Research Methods – Text and Cases , Himalaya Publishing House , New Delhi 
	









	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	IV

	 Name of the Course 

	Event Entrepreneurship  

	 Course Code 

	                               B25-EVM-402

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-B4


	Level of the course (As per Annexure-I 
	200-299

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. Understand key principles of entrepreneurship in the context of event management.
2. Identify opportunities and develop business models for event ventures.
3. Apply marketing, financial, and operational strategies for event startups.
4. Pitch and evaluate event-based entrepreneurial ideas.
5. Apply theoretical knowledge through practical tasks and field experiences.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	Instructions for Paper- Setter
Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	

I 
	Unit 1: Fundamentals of Entrepreneurship & Intrapreneurship
Entrepreneur: Meaning, Functions, and Types; Intrapreneur: Concept and Role in Event Industry; Factors Influencing Entrepreneurial Development
Entrepreneurship: Concept, Meaning, and Definitions; Importance of Entrepreneurship in the Event Industry; Characteristics of Event Entrepreneurs; Development of Entrepreneurship in India; Stages in the Entrepreneurship Process; Functions and Classification of Entrepreneurs;
Entrepreneurial Mindset in Indian Cultural & Business Event Scenarios
	
7

	


II 
	Planning & Establishing Event Ventures
Writing Event Business Plans: Structure and Key Elements; Business Model Canvas for Events (with Examples); Legal & Ethical Issues in Event Entrepreneurship; Regulatory Requirements: Permits, Contracts, Insurance; Risk Assessment and Management for Event Startups; Event Branding and Identity Creation; Digital and Experiential Marketing Strategies; Sponsorship Acquisition: Proposal Writing and Pitching; Stakeholder Engagement Techniques
	
7

	


III
	Funding, Finance & Return Analysis
Funding Sources for Event Startups: Bootstrapping, Angel Investors, Partnerships, Crowdfunding in Indian Context
Pricing Strategy for Events: Models and Tools; ROI Analysis for Events: Pre and Post Evaluation; Budgeting and Financial Planning for Events.
Financial Sustainability of Event Startups; Case Studies of Successful Indian Event Ventures
	

8

	


IV 
	Execution, Innovation & Growth Strategies
Operations and Logistics in Event Startups; Measuring Event Success: KPIs and Feedback Systems; Role of Innovation and Technology in Event Management; Crisis Management and Contingency Planning; Scaling Up Event Businesses: Regional, National, and International Expansion, Challenges and Success Factors
Government Schemes & Startup Policies: Startup India, MSME Schemes, MUDRA Loans, Event-specific incentives and incubation centers
	

8

	







V
	Event Entrepreneurship (PRACTICAL):
· Interview of a corporate event manager (intrapreneur role) and present findings
· Group presentation: Social, economic, and personal factors influencing event startups in India
· Conduct a peer survey and create a profile of a successful event entrepreneur
· Create a full event business plan in groups (targeting a festival, concert, or MICE event)
· Design a BMC for an innovative Indian event (e.g., eco-fair, regional wedding expo)
· Draft a basic contract and checklist for compliance (noise, fire, crowd control, permissions)
· Design a logo, tagline, and visual theme for a hypothetical event startup
· Create a social media calendar and basic Instagram ad campaign for an event
· Create a detailed event budget spreadsheet using MS Excel
· Create a fact sheet on 5 key Indian startup schemes applicable to event startups (Startup India, MUDRA, MSME, etc.)
	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources


	
	· Dynamics of Entrepreneurship Development – Vasant Desai. 
· Entrepreneurship: New Venture Creation – David H. Holt 
· Entrepreneurship Development New Venture Creation – Satish Taneja, S.L.Gupta 
·  Project management – K. Nagarajan. 
· Entrepreneurship: Strategies and Resources – Marc J. Dollinger 
· The Culture of Entrepreneurship – Brigitte Berger. 
· Innovation and Entrepreneurship – Peter F. Drucker 
· Entrepreneurship – Robert D. Hisrich, Michael P. Peters, Dean A. Shepherd 
· Entrepreneurship as Strategy – G. Dale Meyer, Kurt A. Heppard 
· New Vistas of Entrepreneurship: Challenges & Opportunities – A. Sahay, M.S.Chhikara 
· Entrepreneurship and Small Business Management – Siropolis 
· The Entrepreneurial Connection - Gurmeet Naroola 
· Thought Leaders – Steven Brandt. 
· Corporate Entrepreneurship – Vijay 
· Corporate Entrepreneurship: Entrepreneurial Development Inside Organizations – Michael H.Morris, Donald F.Kuratk
· Peter F., Drucker, Innovation and Entrepreneurship, 1985, Harper; NY 12. Richard Duncombe, 
· Richard Heeks and Sunil Abraham, (2005) A Handbooks for Entrepreneurs in India, Institute for Development Policy and Management (IDPM), UK
	


















	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	IV

	 Name of the Course 

	     Specialized Event Management 

	 Course Code 

	                               B25-EVM-403

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	CC-C4 

	Level of the course (As per Annexure-I 
	200-299 

	Pre-requisite for the course (if any) 
	NA 

	 Course Learning Outcomes (CLO): 

	After completing this course, the learner will be able to:
1. Understand the concept and destination trends of weddings with a focus on site selection and cultural preferences.
2. Learn to plan and manage guest logistics, vendors, budgeting, and risk in destination weddings.
3. Gain skills to organize corporate meetings with effective planning, technological use, and hospitality services.
4. Understand the planning, coordination, and stakeholder management of large-scale fairs and cultural festivals.
5. Apply theoretical knowledge through practical tasks and field experiences.

	Credits 
	Theory 
	Practical 
	Total 

	
	2
	2
	4

	Contact Hours 
	2
	4
	6

	Max. Marks: 100                                                                                                         Time: 3 Hrs 
Internal Assessment Marks: = 30 
End Term Exam Marks: = 70

	Part B-Contents of the Course 

	Instructions for Paper- Setter
Total number of questions set will be nine. Question no. 1 is compulsory covering the entire syllabus and will have 07 short answer type questions of 1 mark each. Two questions will be set from each unit. Students have to attempt five questions in all selecting one question from each unit including the compulsory question. Each question is of 07 marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

	Unit 
	Topics 
	Contact hours 

	

I 
	Destination Wedding Management – I
Introduction to destination weddings: Concepts & significance, Indian vs international wedding destination trends, Site selection and venue types (palaces, beaches, resorts); Understanding client preferences and cultural elements. Major wedding destination of India Udaipur, Jaipur, Goa, Kerala, New Delhi  
	
7

	

II 
	Destination Wedding Management – II
 Detailed planning: guest management, logistics, permissions; Vendor management: catering, décor, photography, entertainment; Budget preparation and negotiation; Role of wedding planners and agencies.
Risk management: weather, cancellations, backup planning
	
7

	


III
	Business Meeting Management
Introduction to corporate meetings (board meetings, AGMs, seminars);
Planning process: agenda, timing, venue, AV requirements; Role of technology in modern meetings (Zoom, hybrid models); Hospitality services: F&B, guest handling, technical staff; Major meeting management such as AGM, Business Bodies Conclave, hotel-based meetings etc.   
	

8

	


IV 
	Fair & Festival Planning
Introduction to Indian fairs and festivals as events; Planning religious, seasonal, and cultural festivals (Kumbh Mela, Pushkar Fair, Surajkund Mela, Geeta Jayanti International Festival); Permissions, crowd control, security & waste management; Stakeholders: local bodies, sponsors, artisans, media
Government role and tourism promotion
	

8

	







V
	Specialized Event Management (PRACTICAL):
· prepare a comparison chart of Indian vs. international wedding destinations.
· Design a venue selection matrix for 3 types of weddings (royal, beach, heritage).
· Role-play where students act as planners and interview a 'client couple' to understand their preferences.
· Prepare a real-world budget for a 3-day destination wedding (with Excel).
· Design a contingency plan for a wedding facing weather disruption.
· Use software or drawing tools to plan the layout for a seminar with AV setup.
· Organize a hybrid meeting using Zoom or MS Teams involving both in-person and online participants.
· Prepare a regional map highlighting major festivals and their economic/cultural impact.
· Design a basic crowd flow chart and emergency exit plan for a large-scale festival.
· Design a digital promotion strategy (Instagram/Facebook) for a selected Indian fair.
	




60

	
	Suggested Evaluation Methods
	

	Internal Assessment:
· Theory
· Class Participation: 04 Marks
· Seminar/presentation/assignment/quiz/class test etc.: 04 Marks
· Mid-Term Exam: 07 Marks 
· Practicum  
· Class Participation: 05  
· Seminar/Demonstration/Viva-voce/Lab records etc.: 10 Marks
· Mid-Term Exam: NA
	End Term Examination:

	

End Term Exam Theory Marks: 35

End Term Exam Practical: 35

	Part C-Learning Resources


	
	· Malone, S. (2016). How to plan your own destination wedding: Do-it-yourself tips from an experienced professional. Skyhorse Publishing.
· Gupta, A. (2013). The ultimate guide to wedding planning and management. Rupa Publications.
· Allen, J. (2010). Event planning: The ultimate guide to successful meetings, corporate events, fundraising galas, conferences, conventions, incentives, and other special events. John Wiley & Sons.
· Gaur, S. S., & Saggere, S. V. (2003). Event marketing and management. Vikas Publishing House.
· Tum, J., Norton, P., & Wright, J. N. (2006). Management of event operations. Routledge.
· Kilkenny, S. (2016). The complete guide to successful event planning. Atlantic Publishing Group.
· Van Der Wagen, L., & White, L. (2018). Event management: For tourism, cultural, business and sporting events (5th ed.). Cengage Learning.
· Getz, D. (2012). Event studies: Theory, research and policy for planned events (2nd ed.). Routledge.
	





























	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	V

	 Name of the Course 

	Apprenticeship

	 Course Code 

	B25-EVM-501

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	PROJECT

	Level of the course (As per Annexure-I 
	300-399

	Pre-requisite for the course (if any) 
	NA

	 Course Learning Outcomes (CLO): 

	1: To get Apprenticeship training in any one major operational department of the hotel/allied sector.

	Credits 
	Theory 
	Practical 
	Total 

	
	               0
	0
	20

	Contact Hours 
	0
	20-22 Weeks
	20-22 Weeks

	Max. Marks: 500                                                                                                         

A.  Marks by establishment: 125
B. Marks by faculty mentor: 125
C. Marks through Presentation/Viva-Voce: 250

	Part B-Contents of the Course 

	Instructions for Examiner
The evaluation will be done on the basis of viva-voce and log book by the examiner.

	Suggested Evaluation Methods

	Internal Assessment:
· Practicum
· Class Participation: NA
· Marks by establishment: 125
· Marks by faculty mentor: 125
· Seminar/Demonstration/Viva-voce/Lab records etc.: NA
· Mid-Term Exam: NA
	End Term Examination:


End Term Exam (Presentation & viva-voce): 250 Marks
















	Session: 2025-26

	                                                                     Part A – Introduction 

	 Programme 
	Bachelor of Management Studies (Event Management)

	 Semester 

	VI

	 Name of the Course 

	Apprenticeship

	 Course Code 

	B25-EVM-601

	Course Type:  
(CC/MCC/MDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC) 
	PROJECT

	Level of the course (As per Annexure-I 
	300-399

	Pre-requisite for the course (if any) 
	NA

	 Course Learning Outcomes (CLO): 

	1: To get Apprenticeship training in any one major operational department of the hotel/allied sector.

	Credits 
	Theory 
	Practical 
	Total 

	
	               0
	0
	20

	Contact Hours 
	0
	20-22 Weeks
	20-22 Weeks

	Max. Marks: 500                                                                                                         

A. Marks by establishment: 125
B. Marks by faculty mentor: 125
C. Marks through Presentation/Viva-Voce: 250 

	Part B-Contents of the Course 

	Instructions for Examiner
The evaluation will be done on the basis of viva-voce and log book by the examiner.

	Suggested Evaluation Methods

	Internal Assessment:
· Practicum
· Class Participation: NA
· Marks by establishment: 125
· Marks by faculty mentor: 125
· Seminar/Demonstration/Viva-voce/Lab records etc.: NA
· Mid-Term Exam: NA
	End Term Examination:


End Term Exam (Presentation & viva-voce): 250 Marks
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