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	PLOs
	M.A. Journalism & Mass Communication

	
	After the completion of Master degree in Journalism & Mass Communication the student will be able to:

	PLO-1: Knowledge and Understanding
	Demonstrate the fundamental and advanced knowledge of the subject and understanding of recent developments and issues, including methods and
techniques related to Journalism and Mass Communication.

	PLO-2: General Skills
	Acquire the general skills required for performing and accomplishing the tasks as expected to be done by a skilled professional in the fields of
Journalism and Mass Communication.

	PLO-3: Technical/ Professional Skills
	Demonstrate the learning of advanced cognitive technical/professional skills required for completing the specialized tasks related to the
profession and for conducting and analyzing the relevant research tasks in different domains of Journalism and Mass Communication.

	PLO-4:
Communication Skills
	Effectively communicate the attained skills of Journalism and Mass Communication in well-structured and productive manner to the society
at large.

	PLO-5: Application of Knowledge and Skills
	Apply the acquired knowledge and skills to the problems in the subject area, and to identify and analyze the issues where the attained knowledge and skills can be applied by carrying out research investigations to formulate  evidence-based  solutions  to  complex  and  unpredictable
problems associated with the field of Journalism and Mass Communication or otherwise.

	PLO-6: Critical thinking and Research Aptitude
	Attain the capability of critical thinking in intra/inter-disciplinary areas of Journalism and Mass Communication enabling to formulate, synthesize, and articulate issues for designing of research proposals, testing

hypotheses, and drawing inferences based on the analysis.

	PLO-7:
Constitutional, Humanistic, Moral Values and Ethics
	Know constitutional, humanistic, moral and ethical values, and intellectual property rights to become a scholar/professional with ingrained values in expanding knowledge for the society, and to avoid unethical practices such as fabrication, falsification or misrepresentation

of data or committing plagiarism.

	PLO-8:
Capabilities/qualities and mindset
	To exercise personal responsibility for the outputs of own work as well as of group/team and for managing complex and challenging work(s) that requires new/strategic approaches.

	PLO-9:
Employability and job-ready skills
	Attain the knowledge and skills required for increasing employment potential, adapting to the future work and responding to the rapidly changing demands of the employers/industry/society with time.


	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   3

	Name of the Course
	 Development Communication 

	Course Code
	 M24- JMC- 301

	Course Type
	   CC-7

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To introduce students to the concepts and theories of development and development communication.
· To examine the role of media and communication in socio-economic and political development.
· To analyze communication strategies used in health, education, environment, and rural development.
· To critically explore participatory communication and ICT-based interventions in development.


	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Introduction to Development and Communication
Concepts and indicators of development (GDP, HDI, SDGs)
Evolution of development paradigms: modernization, dependency, participatory development
Definition, scope, and importance of development communication
Theories of development communication: Diffusion of Innovations, Agenda Setting, Participatory Models
Role of communication in policy, governance, and social change

	15

	II 
	Media and Development
Role of traditional media (folk media, community radio) in development
Use of print, radio, television, and digital media for developmental messaging
Government and international initiatives (UNESCO, UNICEF, WHO campaigns)
Case studies of media-led development campaigns in India and abroad
Ethical considerations in development reporting

	15

	III
	Key Sectors in Development Communication
Communication in health, education, and sanitation campaigns
Environmental communication and climate change awareness
Rural development and agricultural extension communication
Gender and development communication
Disaster communication and risk reduction strategies

	15

	IV
	Participatory Communication and ICTs for Development
Participatory rural appraisal (PRA) and community media
ICT4D: Internet, mobile phones, and apps in development
Social media and digital inclusion in marginalized communities
Development communication project planning and evaluation
Future trends in development communication
	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. Dr. Madhu Deep Singh , Media Plurality andDiversity ,2018
2. Srinivas R. Melkote & H. Leslie Steeves – Communication for Development in the Third World
3. Nora Quebral – Development Communication Primer
4. Everett M. Rogers – Diffusion of Innovations
5. Servaes, Jan – Approaches to Development Communication
6. UNESCO Reports on Development Communication


	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   3

	Name of the Course
	 Advertising and Public Relations

	Course Code
	 M24- JMC- 302

	Course Type
	   CC-8

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	CLO1: To nurture a deep sense and understanding about basic concepts of advertising
CLO 2: To develop understanding about structure and functioning of advertising agency.

CLO 3: To be familiarized with the concept of campaign planning 

CLO 4:  To understand the concept of advertising research

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Concept, definitions and process of public relations
Need and scope of public relations
Tools of public relations
Growth and development of PR with special reference to India
Careers in PR
	15

	II 
	Public relations- advertising-propaganda-publicity-corporate communication: similarities and differences
PR set-up in private and public sectors
PR agency- structure and functions
	15

	III
	Concept, definitions and process of advertising
Need and scope of advertising
Growth and development of advertising  with special reference to India
Careers in advertising
	15

	IV
	Process of preparing print advertisements
Process of preparing radio jingles
Process of preparing television commercials
Introduction to outdoor advertising
	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
· The Bare Bones Camera Course for Film and Video by Tom Schroeppel
· Digital Video Editing by Ken Dancyger
· Online tutorials on video shooting and editing software
· Sample documentaries and news video reports for analysis



	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   3

	Name of the Course
	 Photo Journalism 

	Course Code
	 M24- JMC- 303

	Course Type
	   DEC-1

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To understand the role and evolution of photojournalism in media.
· To develop technical skills in photography, editing, and visual storytelling.
· To critically analyze ethical and legal issues related to photojournalism.

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Introduction to Photojournalism
Definition, scope, and history of photojournalism
Role of photojournalists in news media and society
Key figures and landmark moments in photojournalism
Differences between photography and photojournalism
Basic ethics and responsibilities of a photojournalist
	15

	II 
	Camera Operations and Techniques
Understanding DSLR/mirrorless cameras: types, components, settings
Exposure triangle: ISO, shutter speed, aperture
Composition techniques: rule of thirds, framing, leading lines, depth
Lighting (natural and artificial) in field photography
Capturing action, emotion, and atmosphere in live settings
	15

	III
	News Photography and Visual Storytelling
Covering different beats: politics, conflict, sports, human interest, environment
Photo essays and visual narratives
Caption writing and photo editing for publication
Workflow: planning, shooting, selecting, and post-processing
Use of photojournalism in print, web, and social media
	15

	IV
	Legal, Ethical, and Professional Aspects
Copyright, consent, and privacy issues
Manipulation and authenticity in digital photography
Codes of conduct (NPPA, SPJ, PCI)
Risk and safety for photojournalists in conflict zones
Career opportunities and building a photojournalism portfolio
	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. Kenneth Kobre – Photojournalism: The Professionals' Approach
2. Bystrom & Neale – Photojournalism: An Ethical Approach
3. Ang, Tom – Fundamentals of Photography
4. Susan Sontag – On Photography
5. John Berger – Ways of Seeing


	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   3

	Name of the Course
	 Media Management & Marketing 

	Course Code
	 M24- JMC- 304

	Course Type
	   DEC-1

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To understand the fundamentals of managing media organizations and platforms.
· To explore marketing strategies specific to print, electronic, and digital media.
· To provide insights into audience development, media monetization, and branding.
· To study challenges and innovations in the evolving media business ecosystem.

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Introduction to Media Management
Nature and scope of media management
Structure and operations of media organizations: print, TV, radio, digital
Ownership patterns: private, public, cross-media, conglomerates
Revenue models: advertising, subscription, syndication, sponsorship
Challenges in managing media organizations in the digital age
	15

	II 
	Media Marketing and Audience Analysis
Principles of marketing and their application to media products
Market segmentation, targeting, and positioning in media
Audience research: tools, techniques, and interpretation
Media buying and planning: TRP, readership, impressions, engagement
Product lifecycle and content marketing in media
	15

	III
	Branding and Promotion in Media
Brand building strategies for media houses and content
Promotional mix: advertising, PR, events, social media
Content as a brand: television shows, podcasts, web series, newspapers
Use of influencers, partnerships, and cross-promotion
Case studies of successful media marketing campaigns
	15

	IV
	Strategic and Digital Media Management
Strategic planning and innovation in media business
Budgeting, cost control, and resource allocation
Digital transformation: OTT platforms, mobile-first strategies, and automation
Managing teams and leadership in creative environments
Legal and ethical issues in media management and marketing

	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. Alan B. Albarran – Media Management and Economics
2. Dennis F. Herrick – Media Management in the Age of Giants
3. Philip Kotler & Kevin Keller – Marketing Management
4. Ardyth Broadrick Swafford – Media Marketing: A Strategic Approach
5. David Croteau & William Hoynes – Media/Society: Industries, Images, and Audiences



	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   3

	Name of the Course
	 Data Journalism 

	Course Code
	 M24- JMC- 305

	Course Type
	   DEC-1

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To introduce the principles and practices of data-driven journalism.
· To train students in sourcing, analyzing, interpreting, and presenting data for storytelling.
· To develop competencies in data visualization and the use of open-source tools.
· To explore ethical, legal, and editorial standards in data reporting.
· 

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Foundations of Data Journalism
Definition, history, and evolution of data journalism
Importance of data journalism in the digital age
Role of data in investigative journalism and accountability reporting
Key differences between traditional journalism and data journalism
Newsroom integration and collaborative workflows (e.g., reporters + developers + designers)
	15

	II 
	Data Sourcing and Verification
Identifying reliable data sources: government portals, RTI, APIs, datasets
Web scraping basics and using open data platforms (e.g., data.gov.in, Kaggle)
Data formats and cleaning techniques (CSV, Excel, JSON, etc.)
Tools for cleaning data (OpenRefine, Excel, Google Sheets)
Data verification and fact-checking methods
	15

	III
	Data Analysis and Interpretation
Understanding types of data: quantitative vs. qualitative
Basic statistics for journalists: averages, percent change, trends, correlations
Using spreadsheets for analysis: filtering, pivot tables, formulas
Introduction to tools like Google Sheets, Tableau Public, Datawrapper
Interpreting and contextualizing numbers for the public
	15

	IV
	Visual Storytelling and Publishing
Principles of data visualization: clarity, accuracy, and design
Types of visualizations: bar charts, pie charts, maps, timelines, heat maps
Using tools like Flourish, Infogram, Datawrapper, and Tableau for storytelling
Embedding visualizations into web stories and interactive features
Ethics in data journalism: privacy, bias, representation, and misinterpretation
	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. Jonathan Gray, Liliana Bounegru, and Lucy Chambers – The Data Journalism Handbook
2. Steve Lohr – Data-ism: The Revolution Transforming Decision Making
3. Aron Pilhofer & Sarah Cohen – Articles and case studies from NICAR and ICIJ
4. Alberto Cairo – The Functional Art: An Introduction to Information Graphics and Visualization
5. Brant Houston – Computer-Assisted Reporting: A Practical Guide
6. Dr. Madhu Deep Singh , Media Plurality andDiversity ,2018


	Session: 2025-26 

	Part A – Introduction

	Name of the Programme
	M.A. Journalism & Mass Communication

	Semester
	   3

	Name of the Course
	 Ad & PR Lab

	Course Code
	 M24-JMC-307

	Course Type 
	 PC-5

	Level of the course
	 500-599 

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To provide hands-on experience in designing and executing advertising and PR campaigns.
· To build proficiency in creative copywriting, branding, media planning, and PR writing.
· To simulate real-world agency and corporate communication environments.
· To plan, shoot, and edit a short video for Ad

	Credits 
	Theory
	Practical
	Total

	
	0
	4
	4

	Teaching Hours per week
	0
	8
	8

	Internal Assessment Marks
	0
	30
	30

	End Term Exam Marks
	0
	70
	70

	Max. Marks
	0
	100
	100

	Examination Time
	4 hours 

	Part B- Contents of the Course

	Instructions for Practical: Each student will develop a portfolio compiling the below given exercises for End term exam, showcasing applications of computer in journalism.

	Practical Assignments
	Contact Hours

	
	1. Prepare ppt on Advertising Copywriting
2. Write ad copy for print, radio, and digital media (headline, body copy, call-to-action).
3.  Print Ad Design
4. Design a newspaper or magazine ad layout using tools like Canva, Photoshop, or InDesign.
5.  Radio/Audio Commercial Production
6. Script, record, and edit a 20–30 second radio spot (jingle or product promo).
7. TV/Video Commercial Production
8. Plan, shoot, and edit a short video ad (30–60 seconds) using mobile or DSLR and basic editing tools.
9.  Brand Strategy and Positioning
10. Develop a brand identity for a hypothetical product or service including name, logo, tagline, and target audience.
11. Social Media Ad Campaign
12. Create a 1-week mock social media ad campaign (Instagram/Facebook/Twitter) with posts, visuals, and copy.
13.  Press Release Writing
14. Draft a professional press release for a product launch, event, or crisis communication scenario.
15.  Media Kit Development
16. Prepare a basic media kit with press release, fact sheet, executive bio, images, and contact info.
17.  Public Relations Campaign Plan
18. Design a comprehensive PR campaign for an NGO, brand, or event including objectives, strategies, and tactics.
19.  Crisis Communication Simulation
20. Role-play a media crisis situation and prepare response statements, FAQs, and press briefings.

	120

	                                                                                            Total Contact Hours                120

	

Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Practicum
	30
	· Practicum
	70

	· Class Participation:
	5
	Lab record, Viva-Voce, write-up and execution of the practical

	· Demonstration/Presentation/ Lab Work:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
· 


	Session: 2025-26 

	Part A – Introduction

	Name of the Programme
	M.A. Journalism & Mass Communication

	Semester
	          3

	Name of the Course
	 Photography Portfolio

	Course Code
	 M24-JMC-308

	Course Type 
	 PC-6

	Level of the course
	 500-599 

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To help students develop a strong and diverse professional photography portfolio.
· To practice various photography styles, techniques, and editing methods.
· To understand composition, lighting, subject treatment, and storytelling through visuals.
· To enhance students’ ability to critique and curate their own work for presentation.

	Credits 
	Theory
	Practical
	Total

	
	0
	4
	4

	Teaching Hours per week
	0
	8
	8

	Internal Assessment Marks
	0
	30
	30

	End Term Exam Marks
	0
	70
	70

	Max. Marks
	0
	100
	100

	Examination Time
	4 hours 

	Part B- Contents of the Course

	Instructions for Practical: Each student will develop a portfolio compiling the below given exercises for End term exam, showcasing applications of computer in journalism.

	Practical Assignments
	Contact Hours

	
	1. Basics of Composition and Lighting
1. 2.Practice shooting using the rule of thirds, symmetry, leading lines, and natural vs. artificial lighting.
2. 3.. Portrait Photography
3. Capture expressive and technically sound indoor/outdoor portraits using natural and studio lighting.
4. Landscape and Nature Photography
5. Shoot landscapes with a focus on light, depth, weather, and environmental storytelling.
6. Street and Candid Photography
7. Document real-life moments in public spaces; focus on human stories, emotion, and spontaneity.
7. Product and Still Life Photography
8. Set up and shoot commercial-style photos of products with proper background, lighting, and styling.
8. Fashion or Editorial Photography
9. Plan and execute a creative fashion or editorial shoot, considering theme, styling, and posing.
9. Event Photography
10. Cover a real or mock event (seminar, cultural event, press conference) with attention to key moments and composition.
10. Photo Essay / Visual Storytelling
11. Develop a photo story (5–7 images) around a theme or social issue with captions and sequencing.
11. Post-Processing and Editing
12. Edit selected images using Adobe Lightroom or Photoshop; focus on color correction, cropping, and retouching.
13. Final Portfolio Curation and Presentation
14. Curate 12–15 best images into a digital or printed portfolio with thematic coherence and personal branding.
	120

	                                                                                            Total Contact Hours                120

	

Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Practicum
	30
	· Practicum
	70

	· Class Participation:
	5
	Lab record, Viva-Voce, write-up and execution of the practical

	· Demonstration/Presentation/ Lab Work:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. Kenneth Kobre – Photojournalism: The Professionals' Approach
2. Bystrom & Neale – Photojournalism: An Ethical Approach
3. Ang, Tom – Fundamentals of Photography
4. Susan Sontag – On Photography
5. John Berger – Ways of Seeing


	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   3

	Name of the Course
	 Media Literacy Skills

	Course Code
	 M24- OEC-325

	Course Type
	   OEC

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)

After completing this course, the learner will be able to:
	· To understand the basic concepts of Media Literacy, Digital Literacy, and News Literacy.

· To identify deepfakes, misinformation, and algorithmic manipulation.

· To differentiate between human-created and AI-generated content.

· To acquire critical thinking skills for analyzing diverse media content.

· To apply media literacy skills in the age of Artificial Intelligence.

· To use information wisely and form independent opinions.

	 Credits
	Theory
	Practical
	Total

	
	2
	0
	2

	Teaching Hours per week
	2
	0
	2

	Internal Assessment Marks
	15
	0
	15

	End Term Exam Marks
	35
	0
	35

	Max. Marks
	50
	0
	50

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Foundations of Literacy and Media Literacy

Literacy and Multiliteracies – Meaning &amp; Concepts

Media Literacy: Meaning, Scope and Evolution

Elements of Media Literacy – Access, Analyze, Evaluate, Create, and Act

Need and Importance of Media Literacy in the 21st Century

Media Literacy vs General Media Education – Similarities and differences
	7

	II 
	Extended Versions of Media Literacy

News Literacy – Definition, importance, and how it differs from general media literacy

Digital Literacy – Tools, platforms, information navigation in a digital environment

Information Literacy vs Digital Literacy

Visual Literacy and Data Literacy

Media and Information Literacy (UNESCO Model)

Media Literacy and Citizenship – Participation in democratic processes

Media Literacy and Media Production – Engaging users as content creators

AI and Media Literacy: Navigating Deepfakes, Algorithms, and Misinformation
	8

	III
	Critical Thinking, Message Interpretation, and Bias
Critical Thinking in Media Literacy – Role, tools, and frameworks

Message Construction and Interpretation – How meaning is encoded and decoded

Propaganda in Media – Types, techniques, historical and contemporary examples

Bias in Media – Understanding personal bias, media bias, corporate bias

Detecting Biases in News and Content – Practical strategies

Stereotypes, Framing and Agenda Setting

Echo Chambers and Filter Bubbles – Role in information consumption
	7

	IV
	Misinformation, Disinformation, Democracy, and Message Evaluation

Misinformation vs Disinformation vs Malinformation

Fake News and Deepfakes – Detection tools and ethical concerns

Media Manipulation and Algorithms – How algorithms influence perception

News Literacy and Democracy – Informed citizenry and participatory democracy

Evaluating Messages as Media Consumers – Credibility, sourcing, intention

Evaluating Messages as Media Producers – Ethics, accuracy, balance

Media Regulation, Self-regulation and Fact-checking Agencies
	8

	Total Contact Hours
	30

	Suggested Evaluation Methods

	Internal Assessment: 15
	End Term Examination: 35

	· Theory
	15
	· Theory
	35

	· Class Participation: 
	4
	Written Examination

	· Seminar/presentation/assignment/quiz/class test etc.:
	4
	

	· Mid-Term Exam:
	7
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:

1. मीडिया लिटरेसी: दूसरी परम्परा     डॉ प्रदीप कुमार          
2. Media Literacy: W.J Potter                        

3. Media Literacy:Key to Message Interpretation, Prof. Art Silverblatt.

4. The Misinformation age, Cailin O'Connor and James Owen Weatherall.

5. Alfred Hermida – Tell Everyone: Why We Share and Why It Matters

6. Paul Bradshaw – The Online Journalism Handbook

7. Nic Newman – Digital News Reports (Reuters Institute)

8. Craig Silverman – Verification Handbook: For Digital Content


	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	 Communication Research 

	Course Code
	 M24- JMC- 401

	Course Type
	   CC-9

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To introduce foundational concepts and principles of communication research.
· To enable students to design, conduct, and evaluate media and communication research projects.
· To familiarize students with both quantitative and qualitative research methodologies.
· To develop critical thinking and analytical skills in interpreting data and applying research findings.
· 

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Introduction to Communication Research
Meaning, purpose, and scope of communication research
Types of research: basic, applied, descriptive, exploratory, explanatory
Research paradigms: positivist, interpretive, critical
The research process: identifying problems, objectives, questions, and hypotheses
Ethics in research: informed consent, privacy, plagiarism, and data integrity
	15

	II 
	Research Design and Sampling
Variables: independent, dependent, intervening, control
Research designs: experimental, survey, content analysis, case study, ethnography
Probability and non-probability sampling methods
Sample size determination and sampling errors
Reliability and validity in research
	15

	III
	Methods of Data Collection
Quantitative methods: surveys, structured interviews, experiments
Qualitative methods: focus groups, in-depth interviews, observation, discourse analysis
Content analysis: steps, coding, unit of analysis
Tools for data collection: questionnaires, schedules, interview guides
Pre-testing and piloting instruments
	15

	IV
	Data Analysis, Interpretation, and Report Writing
Data preparation and coding
Basics of statistical analysis: mean, median, mode, standard deviation, correlation
Use of software: SPSS, Excel, or online tools for data analysis
Qualitative data interpretation: thematic analysis and narrative analysis
Research report writing: structure, referencing, and presentation of findings
	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. Wimmer, Roger D., & Dominick, Joseph R. – Mass Media Research: An Introduction
2. Berger, Arthur Asa – Media and Communication Research Methods
3. Stempel, Guido H. & Westley, Bruce H. – Research Methods in Mass Communication
4. Creswell, John W. – Research Design: Qualitative, Quantitative, and Mixed Methods Approaches
5. Kothari, C.R. – Research Methodology: Methods and Techniques
6. Dr. Madhu Deep Singh , Media Plurality andDiversity ,2018



	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	 Digital Journalism 

	Course Code
	 M24- JMC- 402

	Course Type
	   CC-10

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To understand the transformation of journalism in the digital and mobile-first era.
· To develop skills in multimedia content creation, curation, and publishing.
· To explore digital storytelling formats, tools, and platforms.
· To understand the ethical, legal, and economic challenges facing digital journalism.
· 

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Evolution and Ecosystem of Digital Journalism
Transition from traditional to digital journalism
Characteristics of digital news: immediacy, interactivity, hypertextuality, multimedia
Newsrooms in the digital age: convergence and integration
Roles of journalists in digital platforms (e.g., data journalist, mobile journalist, social media editor)
Rise of citizen journalism, independent platforms, and newsletters
	15

	II 
	Tools and Techniques of Digital News Production
Writing and editing for web and mobile: headlines, SEO, links, multimedia integration
Blogging, podcasting, and newsletter publishing
Multimedia reporting: combining text, audio, video, and infographics
Introduction to CMS platforms (WordPress, Substack, Medium)
Mobile journalism (MoJo): tools, apps, and production workflow
	15

	III
	Digital Storytelling and Audience Engagement
Interactive storytelling: timelines, maps, scrollytelling, sliders
Visual journalism: use of images, videos, charts, and data visualization
Social media as news platforms: Instagram, X (Twitter), YouTube, Threads
Analytics and audience metrics: page views, bounce rate, CTR, engagement
Engagement strategies: newsletters, comments, communities, live sessions
	15

	IV
	Challenges, Ethics, and Trends in Digital Journalism
Misinformation, disinformation, and fact-checking
Copyright, plagiarism, and digital content licensing
Online harassment, trolling, and safety of journalists
AI in journalism: opportunities and ethical concerns
Future of digital journalism: VR/AR journalism, automation, and paywall models
	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. Alfred Hermida – Tell Everyone: Why We Share and Why It Matters
2. Mark Briggs – Journalism Next: A Practical Guide to Digital Reporting and Publishing
3. Paul Bradshaw – The Online Journalism Handbook
4. Nic Newman – Digital News Reports (Reuters Institute)
5. Craig Silverman – Verification Handbook: For Digital Content
6. Dr. Madhu Deep Singh , Media Plurality andDiversity ,2018



	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	 Health & Science Communication 

	Course Code
	 M24- JMC- 403

	Course Type
	   DEC-2

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To understand the principles and importance of health and science communication.
· To explore the role of media in public understanding of health and science issues.
· To develop skills for creating clear, accurate, and engaging health and science messages.
· To examine ethical, cultural, and social challenges in health and science communication.

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Fundamentals of Health and Science Communication
Definition, scope, and significance of health and science communication
History and evolution of science and health communication in media
Science communication models: deficit, dialogue, participatory
Role of media in shaping public perception and policy on health and science
Key concepts: risk communication, health literacy, scientific literacy
	15

	II 
	Media and Communication Strategies in Health and Science
Media framing and representation of scientific and health issues
Science journalism: reporting accuracy, sources, and credibility
Health campaigns and behavior change communication
Use of traditional, digital, and social media in health and science communication
Role of NGOs, government, and international agencies in health communication
	15

	III
	Tools and Techniques for Health and Science Communication
Simplifying complex scientific information for diverse audiences
Visual communication: infographics, data visualization, and animations
Storytelling techniques in health and science narratives
Crisis communication and managing misinformation (pandemics, environmental issues)
Engaging audiences: interactive platforms, community media, citizen science
	15

	IV
	Ethical, Cultural, and Social Issues in Health and Science Communication
Ethics in science and health reporting: accuracy, bias, sensationalism
Privacy, consent, and confidentiality in health communication
Cultural sensitivity and inclusivity in message design and dissemination
Impact of misinformation, pseudoscience, and conspiracy theories
Future trends: AI, personalized medicine, and emerging communication technologies

	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. Susanna Hornig Priest – Doing Media Research: An Introduction (Selected chapters)
2. Briggs, Charles L., & Hallin, Daniel C. – Making Health Public: How News Coverage is Shaping Media and Public Understanding
3. Martin Bauer & Massimiano Bucchi (Eds.) – The Science Communication Reader
4. David J. Helfand – Science and the Media
5. WHO and CDC communication guidelines and reports



	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	 Media & Gender 

	Course Code
	 M24- JMC- 404

	Course Type
	   DEC-2

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To analyze the representation of gender in various media forms and genres.
· To understand how media shapes and challenges gender norms and stereotypes.
· To explore feminist media theories and gender studies frameworks.
· To develop critical awareness of media’s role in constructing identities and power relations.

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Introduction to Media and Gender
Understanding gender: sex, gender, gender identity, and expression
Historical context of gender studies and feminist media theory
Media as a site of gender construction
Theories: feminist theory, queer theory, masculinity studies
Intersectionality: gender, race, class, sexuality in media
	15

	II 
	Gender Representation in Media Content
Portrayal of women and men in news, films, advertising, television, and digital media
Stereotypes, tropes, and symbolic annihilation
Gender roles in reality shows, soap operas, and popular culture
LGBTQ+ representation and visibility in media
Analysis of gendered language and discourse in media texts
	15

	III
	Media Industries, Audiences, and Gender
Gender dynamics in media production and workplaces
Women and marginalized genders in media professions
Audience reception studies: gendered consumption and interpretation
Social media, influencers, and gender performance online
Feminist activism and counter-publics in media spaces
	15

	IV
	Contemporary Issues and Media Policy on Gender
Media regulation and gender rights: censorship, gender-sensitive policies
Gender-based violence and media coverage
Body politics, beauty standards, and advertising ethics
Media campaigns for gender equality and social change
Future directions: digital feminism, gender fluidity, and inclusive media
	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. ** Liesbet van Zoonen** – Feminist Media Studies
2. ** Gill, Rosalind** – Gender and the Media
3. ** Judith Butler** – Gender Trouble (Selected excerpts)
4. ** Dines, Gail & Humez, Jean M.** – Gender, Race, and Class in Media
5. ** GLAAD Reports** – Media representation of LGBTQ+ communities
6. Dr. Madhu Deep Singh , Media Plurality andDiversity ,2018



	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	 Regional Journalism 

	Course Code
	 M24- JMC- 405

	Course Type
	   DEC-2

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To understand the role and importance of regional journalism in a diverse society.
· To study the dynamics of regional language media and its impact on local communities.
· To explore challenges and opportunities faced by regional journalists and media houses.
· To develop skills in reporting, editing, and content creation for regional audiences.

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Introduction to Regional Journalism
Definition and scope of regional journalism
Historical evolution and growth of regional media in India and globally
Role of regional journalism in democracy and cultural identity
Regional languages and media landscape
Regional vs. national and international journalism
	15

	II 
	Characteristics and Challenges of Regional Journalism
Linguistic, cultural, and social diversity in regional reporting
Issues of representation, bias, and stereotyping
Economic and infrastructural challenges of regional media
Technology and accessibility in regional journalism
Press freedom and censorship at the regional level
	15

	III
	Reporting and Content Creation in Regional Journalism
Techniques and ethics of regional news reporting
Investigative journalism at the regional level
Use of local sources, vernacular expressions, and cultural context
Role of regional journalists in community engagement and development
Multimedia approaches in regional journalism
	15

	IV
	Future of Regional Journalism
Impact of digital media and mobile journalism on regional news
Regional media convergence and cross-media collaborations
Audience engagement and participation in regional news
Policy and regulatory environment for regional media
Case studies of successful regional journalism initiatives
	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
· G. S. Gopalakrishnan – Regional Media in India: Growth and Challenges
· Kanchan K. Malik – Regional Language Journalism in India
· Pradip Ninan Thomas – The Media and the Indian Diaspora (Selected chapters)
· Rajagopal, Arvind – Politics After Television: Hindu Nationalism and the Reshaping of the Public in India
· Reports from WAN-IFRA and UNESCO on regional media development
· Dr. Madhu Deep Singh , Media Plurality and Diversity ,2018


	Session: 2025-26 

	Part A – Introduction

	Name of the Programme
	M.A. Journalism & Mass Communication

	Semester
	                              4

	Name of the Course
	Newspaper Designing and Production

	Course Code
	 M24-JMC-407

	Course Type 
	 PC-7

	Level of the course
	 500-599 

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To develop practical skills in newspaper page design and production.
· To learn the use of industry-standard desktop publishing tools.
· To understand the workflow from content organization to print-ready layouts.
· To foster teamwork and editorial decision-making in newspaper production.

	Credits 
	Theory
	Practical
	Total

	
	0
	4
	4

	Teaching Hours per week
	0
	8
	8

	Internal Assessment Marks
	0
	30
	30

	End Term Exam Marks
	0
	70
	70

	Max. Marks
	0
	100
	100

	Examination Time
	4 hours 

	Part B- Contents of the Course

	Instructions for Practical: Each student will develop a portfolio compiling the below given exercises for End term exam, showcasing applications of computer in journalism.

	Practical Assignments
	Contact Hours

	
	10 Practical Sessions
1. Introduction to Newspaper Design Principles
· Understanding grid systems, margins, columns, and whitespace
· Basic typography for newspapers
· Role of visual hierarchy and readability
2. Using Desktop Publishing Software
· Introduction to Adobe InDesign/QuarkXPress or free alternatives (Scribus)
· Navigating workspace, tools, and panels
3. Creating Newspaper Page Layouts
· Designing front page and inner pages
· Placing and formatting text blocks
4. Image Editing and Integration
· Basics of Photoshop or GIMP for photo editing
· Cropping, resizing, and optimizing images for print
5. Headline and Text Styling
· Choosing appropriate fonts and sizes for headlines and body text
· Styling techniques: bold, italics, caps, color
6. Designing Advertisement Spaces
· Integrating ads into layouts without disrupting flow
· Balancing editorial and commercial content
7. Creating Infographics and Visual Elements
· Designing charts, tables, and info boxes using Illustrator/Canva
· Enhancing stories with visual data
8. Page Assembly and Proofing
· Assembling all elements for final page composition
· Proofreading and quality checks for print readiness
9. Generating Print-Ready PDFs and Output Settings
· Exporting files with correct bleed, crop marks, and resolution
· Understanding printing specifications
10. Mock Newspaper Production
· Collaborative project: produce a 4-6 page newspaper 
edition
· Roles rotation: editor, designer, proofreader, and 
production manager
	120

	                                                                                            Total Contact Hours                120

	

Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Practicum
	30
	· Practicum
	70

	· Class Participation:
	5
	Lab record, Viva-Voce, write-up and execution of the practical

	· Demonstration/Presentation/ Lab Work:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
· 


	Session: 2025-26 

	Part A – Introduction

	Name of the Programme
	M.A. Journalism & Mass Communication

	Semester
	                              4

	Name of the Course
	Electronic Media Production

	Course Code
	 M24-JMC-408

	Course Type 
	 PC-8

	Level of the course
	 500-599 

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To develop technical and creative skills in electronic media production.
· To learn the workflow of audio and video content creation.
· To gain proficiency in industry-standard production equipment and software.
· To foster teamwork, planning, and execution of media projects.

	Credits 
	Theory
	Practical
	Total

	
	0
	4
	4

	Teaching Hours per week
	0
	8
	8

	Internal Assessment Marks
	0
	30
	30

	End Term Exam Marks
	0
	70
	70

	Max. Marks
	0
	100
	100

	Examination Time
	4 hours 

	Part B- Contents of the Course

	Instructions for Practical: Each student will develop a portfolio compiling the below given exercises for End term exam, showcasing applications of computer in journalism.

	Practical Assignments
	Contact Hours

	
	10 Practical Sessions
1. Introduction to Electronic Media Production
· Overview of production process: pre-production, production, post-production
· Familiarization with equipment: cameras, microphones, lighting
2. Scriptwriting and Storyboarding for Electronic Media
· Writing for audio-visual formats
· Creating shot lists and storyboards
3. Camera Operation and Composition
· Handling different types of cameras
· Basic framing, angles, and camera movements
4. Lighting Techniques for Video Production
· Three-point lighting setup
· Using natural and artificial light
5. Audio Recording and Sound Design
· Microphone types and placement
· Recording clean audio and background sounds
6. Video Shooting Practice
· Recording short interviews, vox pops, or features
· Managing on-set production challenges
7. Introduction to Video Editing Software
· Basics of Adobe Premiere Pro, Final Cut Pro, or DaVinci Resolve
· Importing footage, trimming, and sequencing
8. Editing Techniques and Effects
· Adding transitions, titles, and effects
· Color correction and audio mixing
9. Producing Radio and Podcast Content
· Recording and editing audio programs
· Creating jingles, promos, and soundscapes
10. Final Project: Producing a Short Electronic Media Piece
· Collaborative production of a 3-5 minute video or radio segment
· Roles: producer, director, editor, sound engineer
· 
	120

	                                                                                            Total Contact Hours                120

	

Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Practicum
	30
	· Practicum
	70

	· Class Participation:
	5
	Lab record, Viva-Voce, write-up and execution of the practical

	· Demonstration/Presentation/ Lab Work:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. Herbert Zettl – Television Production Handbook
2. Gerald Millerson & Jim Owens – Television Production
3. Robert Musburger – Single-Camera Video Production
4. Steve Wetzel – Video Production Techniques
5. Andrew Utterback – Studio Television Production and Directing



	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	 Employment Opportunities & Entrepreneurship in Media

	Course Code
	 M24- JMC- 409

	Course Type
	   EEC

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To explore diverse employment opportunities across media sectors and roles.
· To understand the evolving media landscape and emerging career trends.
· To develop entrepreneurial skills relevant to media ventures and startups.
· To learn business planning, funding, and management in media enterprises.

	 Credits
	Theory
	Practical
	Total

	
	2
	0
	2

	Teaching Hours per week
	2
	0
	2

	Internal Assessment Marks
	15
	0
	15

	End Term Exam Marks
	35
	0
	35

	Max. Marks
	50
	0
	50

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Overview of Media Employment Landscape
Employment sectors: print, broadcast, digital, advertising, PR, film, gaming, social media
Roles and career profiles: reporter, editor, producer, content creator, social media manager, etc.
Skills and qualifications required for different media roles
Trends impacting media jobs: digital disruption, AI, freelancing, gig economy

	8


	II 
	Career Development and Skill Enhancement
Building a professional portfolio and resume for media jobs
Networking, internships, and mentorship in media careers
Soft skills: communication, creativity, adaptability, teamwork
Personal branding and social media presence for career growth
Professional certifications and continuous learning in media
	7

	III
	Media Entrepreneurship Fundamentals
Understanding entrepreneurship and its relevance to media
Types of media enterprises: startups, content agencies, production houses, digital platforms
Identifying market opportunities and niche areas in media
Business models in media: subscription, advertising, sponsorship, crowdfunding
Legal, financial, and regulatory considerations in media ventures

	8

	IV
	Planning and Managing Media Ventures
Developing a media business plan: market analysis, objectives, strategies
Funding sources: angel investors, venture capital, grants, self-funding
Marketing and audience development for media products
Managing teams, projects, and operations in media startups
Case studies of successful media entrepreneurs and ventures
	7

	Total Contact Hours
	30

	Suggested Evaluation Methods

	Internal Assessment: 15
	End Term Examination: 35

	· Theory
	15
	· Theory
	35

	· Class Participation: 
	4
	Written Examination

	· Seminar/presentation/assignment/quiz/class test etc.:
	4
	

	· Mid-Term Exam:
	7
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. Robert Picard – The Economics and Financing of Media Companies
2. Elizabeth Eisner Reding – Entrepreneurship in the Media Industry
3. David Hesmondhalgh – The Cultural Industries
4. Michael R. Solomon – Marketing: Real People, Real Choices (Chapters on media marketing)
5. Industry reports from NASSCOM, FICCI, and KPMG on media entrepreneurship



	4
	OR DISSERTATION/ PROJECT WORK
NOTE: IF A CANDIDATE OPTS FOR DISSERTATION/ PROJECT WORK @12 CREDITS IN 4TH SEMESTER, HE/SHE WILL STUDY CC-9, DEC-2 AND EEC COURSES ALONGWITH DISSERTATION/ PROJECT WORK

	
	CC-9
	M24- JMC- 401
	Communication Research
	T
	4
	22
	4
	0
	0
	4
	30
	70
	100
	3

	
	DEC-2
(Choose any one out of M24-JMC-403 to M24-JMC-406)
	M24- JMC- 403
	Health & Science Communication
	  T
	4
	
	4
	0
	0
	4
	30
	70
	100
	3

	
	
	M24- JMC-404
	Media and Gender
	   T
	4
	
	4
	0
	0
	4
	30
	70
	100
	3

	
	
	M24-JMC-405
	Regional Journalism 
	T
	4
	
	4
	0
	0
	4
	30
	70
	100
	3

	
	
	M24-JMC-406
	MOOC course from Swayam Portal or other approved portals of equal credits
	
	
	
	
	
	
	
	
	

	
	EEC
	M24-JMC-409
	Employment Opportunities and Entrepreneurship in Media
	T
	2
	
	2
	0
	0
	2
	15
	35
	50
	3

	
	Dissertation/ Project Work
	M24-JMC-410
	Dissertation/ Project Work
	D
	12
	
	0
	0
	0
	12
	0
	300
	300
	


	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	 Communication Research 

	Course Code
	 M24- JMC- 401

	Course Type
	   CC-9

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To introduce foundational concepts and principles of communication research.
· To enable students to design, conduct, and evaluate media and communication research projects.
· To familiarize students with both quantitative and qualitative research methodologies.
· To develop critical thinking and analytical skills in interpreting data and applying research findings.
· 

	 Credits
	Theory
	Practical
	Total

	
	12
	0
	12

	Teaching Hours per week
	0
	0
	0

	Internal Assessment Marks
	0
	0
	0

	End Term Exam Marks
	300
	
	300

	Max. Marks
	
	
	

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Introduction to Communication Research

Meaning, purpose, and scope of communication research
Types of research: basic, applied, descriptive, exploratory, explanatory
Research paradigms: positivist, interpretive, critical
The research process: identifying problems, objectives, questions, and hypotheses
Ethics in research: informed consent, privacy, plagiarism, and data integrity

	15

	II 
	Research Design and Sampling

Variables: independent, dependent, intervening, control
Research designs: experimental, survey, content analysis, case study, ethnography
Probability and non-probability sampling methods
Sample size determination and sampling errors
Reliability and validity in research
	15

	III
	Methods of Data Collection

Quantitative methods: surveys, structured interviews, experiments
Qualitative methods: focus groups, in-depth interviews, observation, discourse analysis
Content analysis: steps, coding, unit of analysis
Tools for data collection: questionnaires, schedules, interview guides
Pre-testing and piloting instruments
	15

	IV
	Data Analysis, Interpretation, and Report Writing

Data preparation and coding
Basics of statistical analysis: mean, median, mode, standard deviation, correlation
Use of software: SPSS, Excel, or online tools for data analysis
Qualitative data interpretation: thematic analysis and narrative analysis
Research report writing: structure, referencing, and presentation of findings
	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination



	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:

1. Wimmer, Roger D., & Dominick, Joseph R. – Mass Media Research: An Introduction

2. Berger, Arthur Asa – Media and Communication Research Methods

3. Stempel, Guido H. & Westley, Bruce H. – Research Methods in Mass Communication

4. Creswell, John W. – Research Design: Qualitative, Quantitative, and Mixed Methods Approaches

5. Kothari, C.R. – Research Methodology: Methods and Techniques




	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	 Health & Science Communication 

	Course Code
	 M24- JMC- 403

	Course Type
	   DEC-2

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To understand the principles and importance of health and science communication.
· To explore the role of media in public understanding of health and science issues.
· To develop skills for creating clear, accurate, and engaging health and science messages.
· To examine ethical, cultural, and social challenges in health and science communication.
· 

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Fundamentals of Health and Science Communication
Definition, scope, and significance of health and science communication
History and evolution of science and health communication in media
Science communication models: deficit, dialogue, participatory
Role of media in shaping public perception and policy on health and science
Key concepts: risk communication, health literacy, scientific literacy
	15

	II 
	Media and Communication Strategies in Health and Science
Media framing and representation of scientific and health issues
Science journalism: reporting accuracy, sources, and credibility
Health campaigns and behavior change communication
Use of traditional, digital, and social media in health and science communication
Role of NGOs, government, and international agencies in health communication

	15

	III
	Tools and Techniques for Health and Science Communication
Simplifying complex scientific information for diverse audiences
Visual communication: infographics, data visualization, and animations
Storytelling techniques in health and science narratives
Crisis communication and managing misinformation (pandemics, environmental issues)
Engaging audiences: interactive platforms, community media, citizen science
	15

	IV
	Ethical, Cultural, and Social Issues in Health and Science Communication
Ethics in science and health reporting: accuracy, bias, sensationalism
Privacy, consent, and confidentiality in health communication
Cultural sensitivity and inclusivity in message design and dissemination
Impact of misinformation, pseudoscience, and conspiracy theories
Future trends: AI, personalized medicine, and emerging communication technologies

	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. Susanna Hornig Priest – Doing Media Research: An Introduction (Selected chapters)
2. Briggs, Charles L., & Hallin, Daniel C. – Making Health Public: How News Coverage is Shaping Media and Public Understanding
3. Martin Bauer & Massimiano Bucchi (Eds.) – The Science Communication Reader
4. David J. Helfand – Science and the Media
5. WHO and CDC communication guidelines and reports



	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	 Media & Gender 

	Course Code
	 M24- JMC- 404

	Course Type
	   DEC-2

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To analyze the representation of gender in various media forms and genres.
· To understand how the media shapes and challenges gender norms and stereotypes.
· To explore feminist media theories and gender studies frameworks.
· To develop critical awareness of media’s role in constructing identities and power relations.

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Introduction to Media and Gender
Understanding gender: sex, gender, gender identity, and expression
Historical context of gender studies and feminist media theory
Media as a site of gender construction
Theories: feminist theory, queer theory, masculinity studies
Intersectionality: gender, race, class, sexuality in media
	15

	II 
	Gender Representation in Media Content
Portrayal of women and men in news, films, advertising, television, and digital media
Stereotypes, tropes, and symbolic annihilation
Gender roles in reality shows, soap operas, and popular culture
LGBTQ+ representation and visibility in media
Analysis of gendered language and discourse in media texts
	15

	III
	Media Industries, Audiences, and Gender
Gender dynamics in media production and workplaces
Women and marginalized genders in media professions
Audience reception studies: gendered consumption and interpretation
Social media, influencers, and gender performance online
Feminist activism and counter-publics in media spaces
	15

	IV
	Contemporary Issues and Media Policy on Gender
Media regulation and gender rights: censorship, gender-sensitive policies
Gender-based violence and media coverage
Body politics, beauty standards, and advertising ethics
Media campaigns for gender equality and social change
Future directions: digital feminism, gender fluidity, and inclusive media
	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
7. ** Liesbet van Zoonen** – Feminist Media Studies
8. ** Gill, Rosalind** – Gender and the Media
9. ** Judith Butler** – Gender Trouble (Selected excerpts)
10. ** Dines, Gail & Humez, Jean M.** – Gender, Race, and Class in Media
11. ** GLAAD Reports** – Media representation of LGBTQ+ communities



	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	 Regional Journalism 

	Course Code
	 M24- JMC- 405

	Course Type
	   DEC-2

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)
After completing this course, the learner will be able to:
	· To understand the role and importance of regional journalism in a diverse society.
· To study the dynamics of regional language media and its impact on local communities.
· To explore challenges and opportunities faced by regional journalists and media houses.
· To develop skills in reporting, editing, and content creation for regional audiences.

	 Credits
	Theory
	Practical
	Total

	
	4
	0
	4

	Teaching Hours per week
	4
	0
	4

	Internal Assessment Marks
	30
	0
	30

	End Term Exam Marks
	70
	0
	70

	Max. Marks
	100
	0
	100

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Introduction to Regional Journalism in Haryana
Definition and scope of regional journalism
Historical evolution and growth of regional media in India and globally
Key factors influencing regional media in Haryana

Role of local languages, especially Hindi and Haryanavi in Journalism
	15

	II 
	Prominent regional media houses and publications
Overview of leading newspapers and news channels in Haryana

Contributions of major journalists from Haryana

Impact of Haryana's press on social and political discourse

Case studies of influential news stories from the region
	15

	III
	Challenges and ethical considerations in Haryana Journalism
Press freedom and government influence

Misinformation and sensationalism in regional news

Ethical dilemmas faced by Haryana' journalists

Role of technology and digital media in overcoming challenges
	15

	IV
	Haryana Cinema and its role in journalism
Historical development of Haryana Cinema : Evolution from folk storytelling to regional films

Influence of Haryanvi cinema on journalism : How films highlight social issues covered by media

Notable filmmakers and artists from Haryana : their contributions to entertainment and journalism

Digital media and cinema : The rise of social platforms promoting regional films and journalism

The future of Haryana cinema: Growth, challenges and its relationship with local journalism
	15

	Total Contact Hours
	60

	Suggested Evaluation Methods

	Internal Assessment: 30
	End Term Examination: 70

	· Theory
	30
	· Theory:
	70

	· Class Participation: 
	5
	Written Examination


	· Seminar/presentation/assignment/quiz/class test etc.:
	10
	

	· Mid-Term Exam:
	15
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:
1. G. S. Gopalakrishnan – Regional Media in India: Growth and Challenges
2. Kanchan K. Malik – Regional Language Journalism in India
3. Pradip Ninan Thomas – The Media and the Indian Diaspora (Selected chapters)
4. Rajagopal, Arvind – Politics After Television: Hindu Nationalism and the Reshaping of the Public in India
5. Reports from WAN-IFRA and UNESCO on regional media development


	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	 Employment Opportunities and Entrepreneurship in Media

	Course Code
	 M24- JMC- 409

	Course Type
	   EEC

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)

After completing this course, the learner will be able to:
	· To explore diverse employment opportunities across media sectors and roles.
· To understand the evolving media landscape and emerging career trends.
· To develop entrepreneurial skills relevant to media ventures and startups.
· To learn business planning, funding, and management in media enterprises.

	 Credits
	Theory
	Practical
	Total

	
	2
	0
	2

	Teaching Hours per week
	2
	0
	2

	Internal Assessment Marks
	15
	0
	15

	End Term Exam Marks
	35
	0
	35

	Max. Marks
	50
	0
	50

	Examination Time
	3 hours

	Part B-Contents of the Course

	Instructions for Paper- Setter: The examiner will set 9 questions asking two questions from each unit and one compulsory question by taking course learning outcomes (CLOs) into consideration. The compulsory question (Question No. 1) will consist at least 4 parts covering entire syllabus. The examinee will be required to attempt 5 questions, selecting one question from each unit and the compulsory question. All questions will carry equal marks.

	Unit
	Topics
	Contact Hours

	I
	Overview of Media Employment Landscape

Employment sectors: print, broadcast, digital, advertising, PR, film, gaming, social media
Roles and career profiles: reporter, editor, producer, content creator, social media manager, etc.
Skills and qualifications required for different media roles
Trends impacting media jobs: digital disruption, AI, freelancing, gig economy

	8



	II 
	Career Development and Skill Enhancement

Building a professional portfolio and resume for media jobs
Networking, internships, and mentorship in media careers
Soft skills: communication, creativity, adaptability, teamwork
Personal branding and social media presence for career growth
Professional certifications and continuous learning in media
	7

	III
	Media Entrepreneurship Fundamentals

Understanding entrepreneurship and its relevance to media
Types of media enterprises: startups, content agencies, production houses, digital platforms
Identifying market opportunities and niche areas in media
Business models in media: subscription, advertising, sponsorship, crowdfunding
Legal, financial, and regulatory considerations in media ventures

	8

	IV
	Planning and Managing Media Ventures

Developing a media business plan: market analysis, objectives, strategies
Funding sources: angel investors, venture capital, grants, self-funding
Marketing and audience development for media products
Managing teams, projects, and operations in media startups
Case studies of successful media entrepreneurs and ventures
	7

	Total Contact Hours
	30

	Suggested Evaluation Methods

	Internal Assessment: 15
	End Term Examination: 35

	· Theory
	15
	· Theory
	35

	· Class Participation: 
	4
	Written Examination

	· Seminar/presentation/assignment/quiz/class test etc.:
	4
	

	· Mid-Term Exam:
	7
	

	Part C-Learning Resources

	Recommended Books/e-resources/LMS:

6. Robert Picard – The Economics and Financing of Media Companies
7. Elizabeth Eisner Reding – Entrepreneurship in the Media Industry
8. David Hesmondhalgh – The Cultural Industries
9. Michael R. Solomon – Marketing: Real People, Real Choices (Chapters on media marketing)
10. Industry reports from NASSCOM, FICCI, and KPMG on media entrepreneurship



	Session: 2025-26 

	Part A – Introduction

	Name of Programme 
	M.A. Journalism & Mass Communication

	Semester
	   4

	Name of the Course
	Dissertation/ Project  Work

	Course Code
	 M24- JMC- 410

	Course Type
	Dissertation/Project

	Level of the course
	 500-599

	Pre-requisite for the course (if any)
	-

	Course Learning Outcomes (CLO)

After completing this course, the learner will be able to:
	· To understand the fundamental of media research 

· To understand the research methodology and research design

· To understand data analysis and data coding 

· To understand the research thesis / report/ dissertation writing

· To understand the use of computer software

	Credits 
	Theory
	Practical
	Total

	
	0
	12
	12

	Teaching Hours per week
	0
	0
	0

	Internal Assessment Marks
	0
	0
	0

	End Term Exam Marks
	0
	0
	0

	Max. Marks
	0
	
300
	300

	Part B- Contents of the Course

	Practical Assignments
	Contact Hours

	
	Research Project and Guidelines 

· Identify Research Problem

· Write a synopsis 

· Do review of Literature 

· Frame Research questions and Hypothesis 

· Frame objectives

· Design Methodology 

· Prepare data collection tool

· Collect Data

· Draw conclusions 

· Write thesis / Dissertation 

· Every student has to publish and write a research paper alongwith dissertation. 

Evaluation of the thesis will be on the basis of Quality of Above Research.

Supervisor will be allotted to each student of research honors  

Viva vice will be conducted in front of a three member committee constituted by the Institute. 

Submissions related to research

Prepare a Questionnaire

Prepare a code book

Prepare Google form

Prepare charts and tables

Write review of literature

Data coding with SPSS software
	

	Suggested Evaluation Methods

	Internal Assessment
	End Term Examination : 300

	
	· Practicum
	0
	· Practicum
	300

	
	Report
	0
	100
	100

	
	Viva-Voce
	0
	200
	200

	
	Max. Marks
	0
	300
	300


